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EXECUTIVEUMMARY

Since 2001, USAID has implemehpeograms designed to counter trafficking in persong () in more
than 68 countries. The Palermo Protocol defines human trafficking as:

G¢KS NBONHZA GYSY iz GNIyaLR2NIFdA2yY GNIyaFSNE KI NI
threat or use of foce or other forms of coercion, of abduction, of fraud, of deception, of the abuse

of power or of a position of vulnerability or of the giving or receiving of payments or benefits to

achieve the consent of a person having control over another person, égpuhpose of

exploitation. Exploitation shall include, at a minimum, the exploitation of the prostitution of others

or other forms of sexual exploitation, forced labour or services, slavery or practices similar to

slavery, servitude, or the removal of ogga @ €

The Protocol also clarifies that the recruitment, transportation, transfer, harboring, or receipt of an
individual under the age of 18 for the purpose of exploitation is considered trafficking in persons, even if
none of the means listed above (fesccoercion, abductiorgtc.) is involved. A modern form of slavery,
human trafficking constitutes a gross violation of human rights.

Despite the complexity of the crime and efforts by many national and international organizations to
eliminate it, there $ limited research on the nature and extent of human trafficking, its underlying
dynamics, and the effectiveness off@ programs. Through theTtP Campus Challenge Research Grants
FdzyRSR o6& ! {1 L5Qa /SY(iSNI 2F 9EOSverhabotOflerthte/ 5SY2 ONJI
Democracy Fellows and Grants Program, three research teams implemented public opinion surveys in
USAID priority countries forQP programming. The researchers sought to generate data to inform the
design of programs to raise awarenegmut trafficking among vulnerable populations and to influence
knowledge, attitudes, and practices related to trafficking. This paper focuses on research conducted in
Nepal by a team led by Vanderbilt Univers@TIP Campus Challenge Research Grardsasdse awarded

to teams led byl'exas Christian University (TCU) to conduct research in Albania and Moldaw and
University of Southern California (USC) to conduct research in Indonesia

Whileli KS NBadz Ga 2F =+ y R$houll befrédvart ty theZgfobikchniniugdtyiof s &4 S 1 N K
trafficking experts, the research for this project was conducted in Nepal, a country with high levels of
vulnerability to human trafficking. The phenomenon affects hundreds of thousands of Nepali citizens.

Women, chifiren, and men from Nepal are trafficked for sex and labor both domestically and

internationally, to India, other Asian countries, the Middle East, and throughout the world. According to

the Gallup World Poll, 229,000 Nepafitom a population of roughly@million,were subject to some

form of trafficking in 2014 alone, and that same year Nepal was rank&@f2067 countries on the Global

Slavery Index.

This report presents findings from a randomized controlled trial that studies the effects of mag& med

g NBySaa OFYLIAIyd 2y y2N¥Ya yR o0SKF@A2NR NBfFGS
Nepal. It aims to address whether such campaigns can be employed to induce shifts in knowledge,

attitudes, beliefs, and practices (KABP) that couttboe human trafficking vulnerabilitifhe results

presented here are from two rounds of data collection. Round 1 of data collection occurred from July to
December 2014 and Round 2 occurred from March to September 2015. The data collected in the first

Vancerbilt University
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roundinclude demographic data, as well as baseline data on respondent perceptions and actions around
human trafficking, both prior to and shortly after exposure to araificking mass media campaigns.

These campaigns involved both fdetised messages (a pest and narrative formats (a graphic novel, a
radio dramatization, and an audigsual dramatization). These narratives either included negative appeals
that emphasize the terrible realities of being trafficked, with-talk signs of powerless characters

entering into a harmful and dangerous situation, or focus on positpeals that underscore character
selfefficacy and ability to take ownership over their decisinaking capabilities.

These campaigns and the methods through which they were deplasedlaborated in this report.
Highlights of the &y findings of the overall effects of receivingman trafficking awaness campaign
materials are below, and the complete key findings are presented in the following:pages
A Human trafficking awarenessmpaigns increase the ability of respondents to-gd#htify as
having been trafficked, and to recognize the occurrence of human trafficking among family and
friends.

A ¢KSAS OFYLI A3dya 3ISYSNIffte AyONBlIasS I ykingyRA DA R
including concern about the issue, awareness that human trafficking is a significant problem

nationally in Nepal, and belief that the government should prioritize-trafficking actions.

However, these effects are short lived.

A Awareness abouttheINSE @ £ Sy OS 2F KdzYly GNFFFAOLAY3I Ay 2Y
result of exposure to mass media campaigns. This finding is cause for concern: if respondents

believe their community is exceptional or immune to the push and pull factors of human

trafficking, and do not believe that human trafficking is an issue in their community, they may be

more likely to overlook it when it does actually manifest itself.

A Anti-trafficking campaigns do not affect perceptions around the prevalence of differpestpf
human trafficking, including being forced to work for little or no pay, being forced to work to pay
off a debt, being forced to engage in prostitution, or being sold into marriage.

A Mass media campaigns increase perceptions that men, women, gils, &and members of a
NBalLl2yRSyidQa ¢FNR INB 0 KAIK Nral] 2F o6SAy3a aN
both men and boys, but not for women, girls, or ward members, which speaks to the potential
efficacy that awareness campaigns can hiaveeutralizing misconceptions that human trafficking
is mostly a gendered issue.

A Anti-trafficking campaigns are successful at increasing knowledge about human trafficking in both
the short term and the long term. They increase knowledge that forms &fdkang other than
sex trafficking exist, that human trafficking is a form of slavery, and that men can be trafficked.
They also decrease the misconception that transnational movement is a prerequisite of human
trafficking; however, this effect is not endng.

A Mass media campaigns affect attitudiesvard victims of human trafficking differently depending
upon the type of human trafficking that respondents are asked to consider. They do not increase

Vancerbilt University
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willingness to have a conversation with a labor traffigkvictim (though rates of willingness are
already high for this variable), but they do have a positive impact on respondent willingness to
have a conversation with a sex trafficking victim. They increase overall blame for victims of labor
trafficking, am decrease blame directed at victims of sex trafficking. Awareness campaigns
translate to greater positive attitude®ward sex trafficking victims than labor trafficking victims.

A Overall, human trafficking campaign materials do not affect respondenudéstoward anti-
trafficking policies, with the important exceptions of greater support for policies to improve
country coordination and increase information around human trafficking. Respondents are
responding to awareness campaigns with a desire tonsee information campaigns.

A Mass media campaigns increase respondent commitment to act, as well as actual actions to
combat human trafficking. In the short term, they lead to a greater willingness to talk with family
and friends about human traffickingnd to commit to volunteering time or money to anti
trafficking organizations. They also lead to an increase in actually lobbyiggyeenment of
Nepal to take greater action against human trafficking, through a postcard mailing campaign.

A The overall d&cts of mass media campaigns do not consistently withstand the test of time. Some
of the most prominent londasting positive effects include recognizing that family members or
friends fall victim to human trafficking, and that human trafficking is a j@mwbat the national
level. Moreover, in the long run, exposure to these campaigns actually decreases perceptions that
lack of information is the primary reason people are trafficked.

Vancerbilt University
USAID/DCHA/DRG Working Papers Series 3



COMPLETKEYHNDINGS

A. Demographic and Socioeconomic Indicators Redato Trafficking Vulnerability

A Respondents access various forms of media regularly. Radio is by far the most accessible media
platform, with 934% of respondentseportingthat they have access to a radio, of whom 81%
listen to the radio every day or aetimes a week. Television is the second most common media
format to which study participants have access (84.2% of respondents). Almost 60% of
respondents with access to a television watch it daily. However, there is a consistent gender gap
in media acces regardless of media platform, which suggests that women have less access to
awareness campaigns transmitted through existing media.

A Over 75% of respondents are familiar with graphic novels, one of the media formats that play a
central role in the studyAgain, there is a gender gap, where fewer women have seen a graphic
novel. Additionally, nearly half of the study respondents saw graphic novels as a source of
entertainment only, as opposed to a platform to provide educational content.

A Theaverageagei ¢ KA OK NBALRYRSyiaQ OKAfRNBY adl NI SR
the children of respondents, 22.9% of them started working when they were betwWesa 14
@€SINE 2fRT omM®w: 2F NBalLRyRSyGtaQ OKdaandNBy adl N
30.7% started participating in the labor market between 18 and 20 years old. They mostly work in
the agricultural sector (69.9%), transporting heavy items (26.9%), or in private households (5.8%).
Children who work often do the same type of work tizeir parents did as children.

A Some respondents report workplace abuse directly, including being threatened at the workplace
(3.8%), not being paid for work done (6.8%), forced unpaid overtime work (6.6%), withholding of
pay (5.7%), and sexual abuse3fh). Reported rates of abuse on these dimensions increase when
asked indirectly through a list experiment, as individuals may be uncomfortable sharing
experiences of abuse. This indirect method of questioning shows that employers have threatened
respondens if they quit their job (10.0%), have forced them to work without pay (9.6%), and have
forced them to have sex (6.7%).

A Domestic and international migration for work is prevalent in our sample. Over 30% of
respondents have migrated for work. Of these, abtwo-thirds are male. These migrants are
overwhelmingly above the age of 25 (63.7%); however, 2.8% reported migrating for work when
they were 15 or younger. Nearly 5% reported that cash was provided up front for taking a job
away from home. About 40% ofspondents expressed an awareness of the risks related to
migration, but over half of them did not believe these risks could befall them personally.

B. Baseline Human Trafficking ABP

A Human trafficking is a rare event if prevalence is based upomegadits. In the survey, 2% of
respondents %8individuals) report having been trafficked. In additior§%.of them report
knowing of a family member or friend who has been trafficked. This is in contrast to the higher
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prevalence of exploitative conditions hweh are markers of human trafficking (e.g., 9.6% reporting
forced labor and 6.7% repting sexual exploitation).

A The majority of respondents 466) express feeling high levels of concern around the issue of
human trafficking. While most respondents (87@&entify human trafficking as a major problem
nationally, they generally do not perceive it as an issue in their own community, with almost 80% of
respondents reporting that human trafficking is not a big problem at the local level. This local
disregard fo the issue is important to note because it means that individuals could be less vigilant
when it comes to mitigating human trafficking risks in their community in spite of a general
recognition that human trafficking is a big problem nationally.

A With regect to perceptions of the frequency of different types of human trafficking, over 50% of
respondents perceive women being sold into marriage as commonly occurring in Nepal, with
forced prostitution (48.5%), forced work (46.6%), and detmidage (45.6%) lieg perceived as
slightly less frequent.

A Economic vulnerability is viewed as the primary reason why people are trafficked, with lack of
information, reckless behavior, and weak legal institutions viewed as less relevant. Respondents
identify the main reagns why people become trafficked as follows: unemploymé8t®s), family
pressure to earn money8{.3%), and lack of information or educatiodil(6%). In the survey8.7%%
of respondents note that it is the reckless behavior of individuals that is to hlanubs% of study
participants also highlight weak laws as an issue.

A When asked to identify the types of individuals most often responsible for traffickintgjorityof
respondents identified a dalal (broker) as the most responsible pe&®%)( This bservation
supports the notion that foreign labor migration and trafficking are linked in the minds of many
Nepali citizens. Other individuals identified as responsible incuparent mother (23.0%) and
father (23.8%%) or another family member (29.2% manpower agent or employment agency
(19.8%),a friend (16.8%), and a stranger (15.8%)

A Sixtypercent of respondents identify women over 16 years old as being at high risk of trafficking,
followed by girls under the age of 16 (51.6%). Only%Bof respondnts identify boys under 16
years old, and 14% identify males over 16 years old as at risk of being trafficked. Finally, only 2.1%
of respondents report that members of their ward are at high risk.

A Knowledge of human trafficking is mixed, but on mamgetisions quite high. Nearly 40% of
respondents incorrectly believe that human trafficking requires ctmssler movement. However,
four out of five respondents correctly note that men can be trafficked, and almost 75% recognize
that sex trafficking is nahe only type of human trafficking. Only about 30% of respondents
understand that an individual who knowingly enters into prostitution can still fall victim to sex
trafficking. When presented with different hypotheticals, respondents were |ideslly to dentify
adult male labor trafficking and baysgxual exploitation as instances of human trafficking, which
appears to reflect commonly held beliefs about the gendered nature of human trafficking.
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A Knowledge of human trafficking is positively correlatethiével of education; however, baseline
knowledge levels among those with no education were still fairly high (4.5 questorectout of
6 questions).

A Stigma against victims of human trafficking is relatively high. Before receiving any awareness
campagn materials, about 67% of respondents expressed a willingness to talk with a victim of
labor trafficking, compared to abo@1% for victims of sex trafficking. Abo4@% would share a
meal with a labor trafficking victim, compared to ab@m®sfor a sexXrafficking victim. Levels of
blaming the victimfor what happened to them, while generally low, dogver for labor trafficking
victims %) than sex trafficking victim&d.4%). Similarly, over 25% of respondents express strong
beliefs that human traffiking victims are personally responsible for their plight.

A When asked about their attitudgsward the effectiveness of various arttiafficking policies,
respondents were most supportive of educating girls and providing them with more work options
(90%)and reducing government corruption (9198dopting stricter punishments for traffickers
(84%)and for those purchasing sex (81%nd providing people with more information about
trafficking 79%). This lasdptionis particularly important to note given #t this is a study of anti
trafficking masgnedia campaigns, as it suggests that respondents recognize the importance of
increasing information (prior to exposure to information in the study).

A Respondents generally expressed a high willingness to talenamainst human trafficking. Over
80% shared that they would call the police if they encountered a situation they thought was
human trafficking, and over 70% would talk to family and friends about trafficking. AlImost half
expressed a willingness to voleer with an antitrafficking organization. However, it is much
easier for an individual teaythat they would take action than it is to actually tatkeat action, so
it is important to consider actual behaviors in addition to reports of hypothetical biehs

A About onethird of study participants expressed a willingness to donate money to an anti
trafficking organization. That said, upon completion of the study, over 80% of respondents
actually donated when provided with the opportunity to do so.

A Abou 10% of respondents took the initiative to mail a gtamped postcard to thgovernment
of Nepal with an antirafficking message. This is a particularly costly action, as the average
walking distance to the nearest post office across the study sampleuisd two hours.

C. Effects of Receiving Human Trafficking Awareness Campaign Materials
Individually versus in a Group

A Group exposure to antrafficking campaign materials gives respondents an opportunity to
discuss human trafficking with peers, hearith@pinions about the messages, and spend more
time engaging with the issues presented in the materials. Group exposure also translates to
challenges around which opinion is the most influential; no two groups are alike, and the nature of
the discussion aththe norms and opinions on which groups converge will differ from place to
place. Given these considerations, it is perhaps not surprising that group exposure translates to
mixed results. Study results show that neither group nor individual exposurasygystematically
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more effective than the other. Instead, relative effectiveness depends upon the type of human
trafficking outcome being examined. Given that group exposure is more costly, as it requires a
convening of individuals and a facilitator to osee the event, from a cogffectiveness
perspective, the addition of group trainings is not unambiguously good.

A While group exposure has a shierm stronger impact on the ability of participants to recognize
cases of human trafficking among family dndnds, it does not increase the ability of
respondents to selidentify as having been trafficked.

A Individual exposure to mass media campaigns is more effective than group exposure at increasing
respondent sense of urgency around human traffickingyvel as perceptions of the scope of the
human trafficking problem locally and nationally. However, these effects do not persist over time.
In the long term, there are no detectable differences in the sense of urgency between those who
processed awarenessuzpaign materials individually as opposed to in a group setting.

A Group exposure to antrafficking campaign materials is more effective than individual exposure
at increasing perceptions of frequency of different types of human trafficking like forbed la
debt bondage, and sex trafficking. This is a persistent effect that endures the test of time.
Additionally, at least in the short term, group exposure also increases respondent perceptions on
the frequency of forced marriages.

A Group experience of antrafficking campaign materials has a stronger effect than individual
exposure on respondent perceptions that increased information about human trafficking is
important to reducing the phenomenon.

A Individual exposure results in stronger effects on regjent perceptions that women over 16 are
at high risk of trafficking (in the short term), and that girls under 16 are at high risk of trafficking (in
both the short and long term). Whether individuals did or did not experience the awareness
campaigns with group has no differential effect on risk perceptions tied to boys under the age of
McX YSYy 2@0SNJ GKS |3S 2F wmcX 2NJ YSYOSNER 2F | NB

A Individual exposure to antrafficking mass media campaigns is generally more effective than
group exposurat increasing knowledge around human trafficking. This finding shows that
dialogue can contribute to misunderstandings that can reduce, rather than increase, overall
knowledge about an issue discussed in materials presented to an individual.

A With respectto attitudestoward victims of human trafficking, group exposure to mass media
campaigns is more effective at eliciting more positive attitusagard labor trafficking victims
(e.g, increasing respondent willingness to talk with victims of labor tiffg), but there are no
differential effects when considering sex trafficking victims. Simultaneously, group exposure also
triggers a greater sense that victims are empowered to change their situation and should take at
least some responsibility for whagppened to them.
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A Group exposure to antrafficking mass media campaigns is more effective than individual
exposure at increasing support for atitafficking policies.

A Group exposure increases respondent expressed commitment to take action agaires hum
trafficking. That said, when it comes to actual actions, group versus individual exposure to mass
media campaigns has no differential effects.

D. Effects of Exposure to Different Formats of Human Trafficking Awareness
Campaign Materials (Poster, Graphioiel, Radio, AudieVisual Narrative)

A The four different message formats, which include a-faated poster and three narrativeased
media (graphic novel, radio, audidsual), do not result in any systematically different patterns
around human traffickig KABPFor a set of outcome measures, the three narrative formats are
more effective than the poster. However, the lack of a clear winner in terms of media platform,
aside from the finding that narratives are often more effective than-faated formatspoints to
the recommendation that practitioners implement the most cestective awareness campaign.
Radio is the most affordable from a production and dissemination perspective in Nepal, and with
it being the most widely accessed media format in Nepaliaris the most costffective medium
for awareness campaigns.

A The @ampaign format does not affect respondent sigléntification as a human trafficking victim,
or recognition of human trafficking experiences of family or friends.

A In the short term, thegraphic novel is more effective at increasing concern for human trafficking
than the other formats.

A In the short term, the radio narrative is generally more effective than the other three formats
(poster, graphic novel, audigisual) at increasing percgpns of the frequency of various types of
human trafficking.

A No formathas a greater impadhan another at increasing respondent belief that lack of
information is one of the main reasons that individuals become victims of human trafficking. In
fact, inthe long term, each of the formats decreases respondent perception about the role of lack
of information in human trafficking.

A In the short term, and in contrast to the poster, all three narrative formats (graphic novel, radio,
and audievisual) are equily effectiveat increasing the likelihood of viewing women over the age
of 16, men over 16, and boys under 16 as being at risk of human trafficking. The poster is the
notably weaker format in eliciting the perspective that boys are vulnerable to huméfickiag,
in both the short term and the long term. The poster is also weaker at eliciting this perspective for
adult men, albeit in the short term only.

A The three narrative formats are more effective than the poster at correcting misconceptions that
humean trafficking requires movement across borders, and increasing knowledge that men can be
victims of human trafficking. These effects do not persist in the long term.
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A The three stonbased treatments are moreffectiveat increasing perceptions of victim
empowerment and police helpfulness.

A The graphic novéias aparticularlygreat impactn reducing perceptions that victims should be
held responsible for being trafficked.

A The narrative treatments are generally more effective than the-beted poster itriggering a
commitment from respondents to take action to call the police and talk to family and friends
about human trafficking.

A In the short term, the three storpased campaigns are more effective than the poster at
triggering a greater commitment tdonate time and money to an antiafficking organization.

A The four message formats do not result in different rates of sending a postcard go¥eenment
of Nepal lobbying for greater efforts against human trafficking.

E. Effects of Exposure to DifferemMluman Trafficking Narrative Message pgs
(Danger versus Empowerment)

A For the majority of measures, there are no distinguishable differences between danger (negative
appeal) and empowerment (positive appeal) on outcomes of interest. When there areedifes,
the positive empowerment appeal generally elicits a stronger upward resppns@e concern, a
greater sense of prevalence, a greater willingness to engage with human trafficking victims, a
stronger belief that people can control their life situais, a greater sense of police helpfulness,
and more selreported willingness to take actions. This difference suggests that overall, when
creating mass media campaigns, empowerment messages are to be favored over danger ones.
That said, it is importantt carefully consider circumstances in which an increase in support may
not be unambiguously desired. For instance, we see that the positive appeal leads to an increase
in the opinion that police are helpful. While some may say that it is positive to viewdlice as
helpful, in some environments (for example, where there are high levels of police corryjtion)
more appropriate response might be to increase the view that the police are not to be trusted as a
source of support.

A The two message types argqually effective at increasing respondent seiéntification as a
human trafficking victim, and increasing recognition of human trafficking experiences of family or
friends.

A In the short term, the empowerment message is more effective than the dangeatiesr at
triggering concern for human trafficking and increasing perceptions that human trafficking is a
problem in Nepal.

A The empowerment message is more likely to increase beliefs in the short term about the
frequency of a variety of different types béiman trafficking in Nepal, especially being forced to
work for little or no pay.
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A There is some evidence that the danger message is more likely to increase respondent belief that
lack of information is a main reason why people become trafficked.

A In theshort term, the empowerment narrative increases perceptions that girls under the age of 16
are at high risk of being trafficked.

A The empowerment narrative is more effective than the danger message at increasing perceptions
that men and boys are at highski of being trafficked. That said, this effect does not persist in the
long run.

A The danger and empowerment narratives have no differential effects on knowledge.

A The empowerment narrative is more effective than the danger message at increasing respondent
willingness to converse and share a meal with a sex trafficking victim.

A Relative to the danger message, the empowerment narrative increases respondent perception
that human trafficking victims are empowered to change their situation and that the parcbe
helpful.

A The empowerment and danger message types do not have differential effects on respondent
support for specific policies that the government could adopt against human trafficking.

A In the short term, the empowerment narrative is more effectifilan the danger message at
increasing respondent willingness to report human trafficking to the police, and commit to talking
to friends and family about human trafficking.

A The empowerment narrative is more effective than the danger message at engegderin

respondent willingness to volunteer time to an atrfficking organization. The two narrative
types are equally effective at increasing respondent commitment to donate money.
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CHAPTER STUDYOVERVIEW

A. Introduction
Millions of women, men, and children are currently victims of human trafficking worldwide (Bales, Trodd &
Williamson 2009). As thgravity and extent of the issue has risen to prominence in tifec2htury,
international, state, and nogovernmental policymakers, as well as activists and researchers, have
invested great amounts of resources in their efforts to reduce the occurrehtesoform of moderrday
slavery. One particular focus of the atrafficking community has been tied to raising awareness of the
problem: individuals who know more about the issue, and have information about questions such as whom
it affects and how ibccurs, are considered more likely to protect themselves from it and identify its
occurrence in their surroundings. This report presents a rigorous evaluation dfaffitking awareness
campaignsin order toshare research results that increase our werdtanding of campaign effectiveness
and possiblycontribute to reducing the global incidence of human trafficking.

While study results should be relevant to the global community oftaatficking experts, the research for

this project was conducted iNepal, a country with high levels of vulnerability to human trafficking. The
phenomenon affects hundreds of thousands of Nepali citizens. Women, children, and men from the
country are trafficked for sex and labor both domestically and internationallyndia| other Asian

countries, the Middle East, and beyond (U.S. Department of State 2012). The sex trafficking route from
bSLIt (G2 oNRGKSta Ay LYRAIFI Aa O2yaARSNBR 2yS 27
other egregious forms of humamafficking like forced child labor and bonded labor have also been
documented in Nepal (ILO 2009; Sanghera 28@&)xording to the Gallup World Poll, 229,000 Nepalis

were subject to some form of trafficking in 2014 alotieat same year Nepal was rankad" of 167

countries on the Global Slavery Index. Due to the prevalence of human trafficking in the country, a variety
of Nepali governmental agencies, as well as domestic and internationagmaernmental organizations,
usemass media campaigns to iease human trafficking awareness (Crawford and Kaufman 2011).

However, there is a lack of comprehensive and systematic evaluation of interventions to minimize human
trafficking, including awareness campaigns, which presents a key challenge to desifputigeeantt
trafficking programs. The research project presented here aims to help fill this void by studying the effects

2T YIaad YSRAI OFYLIAIYE 2y y2N¥a FYR 0SKI OA2NBE NB

in NepalP It aims to addres whether mass media campaigns can be employed to induce shifsBRhat

2 Estimates of the prevalence of human trafficking can vary considerably between studies due to the criminal nature
of human trafficking and variations in the ways that governments and institutiefine the problem, which make it

difficult to collect accurate data. As a result, it is common to find inconsistencies in global estimates and demographics

of human trafficking, and the true figures on prevalence could be substantially higher than $tmeeestimates
cited here (Sanghera 2004).

3 Human trafficking can be conceptualized in different ways. The most widely cited defiaitithe one we employ
in this studyis based on the United Nations Protocol to Prevent, Suppress and Punish ifigiffidRersonsn the

tFfSNY2 tNRG202t 3 KdzYly GNIFFAO]IAYI Aa RSToyi&&ptdfasr K

persons, by means of the threat or use of force or other forms of coercion, of abduction, of fraud, of decafpien,
abuse of power or of a position of vulnerabilibr of the giving or receiving of payments or benefits to achieve the
consent of a person having control over another person, for the purpose of exploitation. Exploitation shall include, at
a minimum the exploitation of the prostitution of others or other forms of sexual exploitation, forced labor or

services, slavery or practices similar to slavery, servigdé 6 KS NBY2@Ff 2F 2NHIYy&a¢ 06! b
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will reduce the incidence of human trafficking. Study results have the potential to immediately shape the
ways in which these media campaigns are conducted in the future. AlBefintroduction, Chapter |

focuses on the evaluation methodology and sample design of the study, and then provides an overview of
the demographic characteristics of our study sample.

B. Types of Awareness Campaign Interventions
The awareness campaign intentions designed for this study, discussed in greater detail in Chapter II,
varied along three dimensions) the format of the campaigr2) the content of the messages; a3l
exposure to the materials individually or in a group. An elaboration of eftttese three dimensions is
provided below.

Dimension 1: Varying Format.he educational materials on human trafficking designed for this study use
four different formats: a traditional poster/brochure; graphic novels; radio dramatizations; and an-audio
visual format.

A Brochure/Poster The brochure/poster is designed to replicate the types of posters and pamphlets
currently used to increase awareness around human trafficking issues. It does not include
narratives of individual experiences with humanffigking. Instead, it focuses on providing some
basic facts on human trafficking. Appendix A includes the poster used in this study.

A Graphic NovelsTwo different graphic novels were designed to test the effectiveness of both
negative and positive narrate appeals typically employed in awareness campaigns. These
variations in content are discussed further below. Each of the two graphic novels includes six
human trafficking stories, two stories of each of the following categories of human trafficking:
hazadous work involving sexual exploitation, foreign migration, and internal human trafficking.
One of each of the pairs involves a female victim, and the other involves a male victim. All six
stories are included in each graphic novel, in order to expogmregents to a broad, all
encompassing view of human trafficking. Appendix B includes sample pages from the graphic
novels.

A Radio DramatizationsThe radio dramatizations were produced in collaboration with Antenna
Foundation Nepal, a Nepalese radio shawduction organization. They consist of a dramatized
version of each of the graphic novel stories. Each story is approximai€lyrbnutes long, making
the full treatment about 50 minutes in length.

A Audio-Visual.A fourth format involves a combination tife graphic novel and the radio
dramatization, which is meant to simulate a television show that allows individuals to process
information through both sight and sound. The graphic novel images are presented in-shslide
format, with the radio dramatiation serving as audio. In addition to simulating a television show,
presenting the graphic novel as a slideshow allows us to have more control over the length of time
during which the participant is exposed to the treatment. Specifically, a participasepted with
a printed graphic novel has complete control over the amount of time they spend looking at the
various pictures and stories. When presented with a controlled slideshow version, the ability to
expose individuals to the graphic novel for the saamount of time as it takes for them to listen to
the radio is increased.
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Dimension 2: Varying Message Conteifihe content of the campaigns is based on interviews with human
trafficking victims and case notes from counselors at varioushantian traffcking organizations. The

process for researching and designing the content of the campaigns is discussed in Chapter Il. The campaign
YSaal3Sa AyOfdzZRS SAGKSNI I yS3FGABS aRIYy3aASNI aAdyac
below:

A Negative fpeal:! G RIFYy3ISNI dA3dyae yINNIGAGDS dzaSa yS3aAlF AL
realities of being trafficked (Apanoviteh al.2003; Bandura 2000; Ruitet al.2001; Witte and
Allen 2000). In recounting the story of an individual who is traffickeslparrative emphasizes the
tell-tale signs that they are entering into a harmful and dangerous situation. The following are
examples of danger signs that occur in such a narrative:

- A potential employer provides someone with a job offer in another townfdry, and asks
them not to tell anyone about the opportunity, to leave with them immediately for the job,
and/or to leave surreptitiously.

- A potential victim is given very little information about a job opportungtyg. not provided
with a contractor a specific name and address of the emplodc,

- Anemployerask (2 K2fR (KS @GAOGAYQa LI aaLR2 NI

- Avictim is not provided with proper documents to cross the border prior to their
departure

- Avictim is pressured into accepting an alcoholic or drudgmerage from an employer or
trafficker, which then makes them lose consciousness.

- A trafficker asks the victim to lie at the border about their relationship and claim familial
ties.

- Avictim in an employment setting experiences instances of abusedinglphysical harm
and violence, health effects, psychological stress,

A Positive Appeall Y aSYLI2gSNY¥SYyilGé yINNIGADBS dzaSa LRaAGAD
agency of victims and potential victims of human trafficking (Apanoeiteh. 2003;Bandura 2000;
RuiteretalH n amMT 2A0G30S FYyR f€fSyYy wnnnod {dzOK I Yy I NNJI
narrative, in that it presents fear appeal situations, followed up with examples eélhcy as
victims extricate themselves from the sitimn. These are tales of triumph, in which individuals
take ownership over their decisiemaking capabilities. The following are examples of narratives
contained in a positive empowerment appeal:

- A potential victim asks pointed questions to individualsgenting them with job
opportunities.
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- Anindividual carries out independent research on an employment opportunity (for
example, asking for a phone number of the work opportunity, and then calling it for
confirmation).

- A character informs friends and fadsnmembers of the opportunity, and provides them
with the names andddresses of relevant employers.

- Avictim takes proactive steps to escape the trafficked, exploitative, or hazardous situation
(e.g, escaping while being transported to the destinatispeaking out at the border, or
escaping once having arrived at the destination).

- A survivor takes concrete steps to reintegrate into society after having been victimized
seeking out more education, job trainings, participating in human trafficking aveasen
activities in the communityetc.

Dimension 3: Group versus Individual Message Consumpbuady participants were treated with the
campaigns either individually or in groups. The purpose of this distinction is to ascertain how people
process and exgrience media interventions in different contexts.

Those villages that experienced campaigns as a group were only exposed to theiaudidreatment. In
other words, format variation (poster versus graphic novel versus radio versus\dasdal) onlyoccurred
at the individuallevel.

For participants who were treated individually, interviews were conducted in their home. If the individual
agreed to participate, the enumerator first conducted a baseline survey to gather basiedsmeagraphic

data, and information on their previous KABP surrounding human trafficking and previous exposure to anti
human trafficking awareness campaigns. At this point, individuals in the treatment group were treated with
the poster, radio, graphic novel, or the combinatitadio + graphic novel, and were then given a post
treatment survey (those in the control group were not exposed to media messages). Figinaudes

pictures taken during the individual treatment and baseline survey.

Figure 11: Individual Interventions

ey

For the group treatment, after selecting the villages, enumerators randomly selected participants, inviting
them to attend a training scheduled for the next day. If they agreed to participate, the enumerator
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conducted he same baseline survey as above. Participants then came to a central meeting room in the
village to attend the training the following day. After receiving the atwiswal treatment, they were then
divided into two groupsi) males (both adult and childrg, and2) females (both adult and children). Such
divisions were constructed to encourage more participation from women, who may otherwise be less likely
to speak.

After viewing the audievisual treatment, group respondents participated in a focus gréupained

research assistant guided the focus group discussion while additional research assistants discretely took
handwritten notes on the conversations. Conversation topics included questions about how the
participants respond to the various storiegv they relate to the victims and traffickers, and their
perceptions of human trafficking in their community.

One of the main purposes of the focus group was to establish whether the presence of peers shapes
LI NI AOALI yiaQ gAft lstd gebsiie issu@ and addnbviledgizitie dxigtddce Rithe O
problem of human trafficking in the community. Figw2 presents some pictures taken during the group
leveltreatment and baseline survey.

Figure 12: Group Intervertions

Participants were then asked to participate in a rplaying activity. Trained research assistants started the
role-play by enacting a script that depicts a wallown trafficking situation where a young woman is sold

to a brothel in India andwentually rescued by Indian police. The research assistants pause the scene after
GKS ¢2YFyQa NBaAOdzS yR AYy@AGS INRdAzZLI LI NHAOALN yia
GKS F2ft2gAy3 NRBfSAY (KS Jsodaliworker. The §dal ofdis@xekideWas 0 NP |
to establish what participants think they should do in a possible trafficking situation rather than what they

would actually do. Research assistants observing the focus group aralagiag activity collected

gualitative data on the number and subject of group discussions and on gggapmetrics of enthusiasm,
attentiveness, confusion, and other emotional expressions.

In summary, the study is comprised of ten different conditions: a pure control, sevesdinalibased
treatments, and two grougbased treatments. The number of individuals assigned to each condition is
summarized in Tablell.
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Table t1: Treatment Conditions

IndividualBased Control 1 Pure ©ntrol 322
IndividualBased Treatment 2 Poster (neutral information) 311
IndividualBased Treatment 3 Graphic Novel: Danger 290
IndividuatBased Treatment 4 Graphic Novel: Empowerment 326
IndividuatlBased Treatment 5 Radio: Danger 320
IndividuatBase Treatment 6 Radio: Empowerment 284
IndividualBased Treatment 7 Audio-Visual: Danger 632
IndividuatlBased Treatment 8 Audio-Visual: Empowerment 595
GroupBased Treatment 9 AudioVisual: Danger 969
GroupBased Treatment 10 Audio-Visual: Empowerment 979
Total 5,028

C. Experimental Design and Sample Size
This study drawen a sample of the general population of Nepal, which is representative of individuals with
a range of levels of vulnerability to human trafficking, as well as individuals who ap®sitian to report,
prevent, and engage with issues around trafficking.

Data collection and fieldwork took place in two phases between July and December 2014 (Round 1) and
March and September 2015 (Round 2). New Era, a Nepalese survey firm, condutétd ebllection. The

study took place 02 dzi 2 F bSLI f Q& 7T p RA & @2NHightdistricts arekiktiieK | NB
Central Development Region and two districts are in the-Wigktern Region of Nepal. These ten districts

have some of thergatest reported incidence of human trafficking in the country, and were selected such

that the study sample is representative of these two regions of Nepal ratherttieaoountryoverall?

In each of the ten districts, eight Village Development Conea#fVDCs) were selected, as well as two
wards within each VDC, for a total number of 160 research sites. Wards that have fewer than 100
households, as well as those that were not primarily Nepali speaking, were excluded from the selection
process. Wards ithin a VDC were then selected, being mindful to avoid, when possible, two wards that
share a border. One of the selected wards was randomly assigned to receive a group treatment and the
other one was assigned to receive individiealel treatments.

In each ward that received a group treatment, 24 participants were selected, for a total of 1,920 -group
treated respondents. In each ward that received individeskl treatments, between 38 and 39 individuals
were selected, for a total of 3,108dividuallytreated respondents. Our final sample size was 5,028
individuals (see Table2lfor sample distribution by district). Of the 5,028 individuals surveyed in the first
round, 3,824 (76%)were successfully resurveyed in the second round.

4This is based on data from theZW2011 Nepal National Living Standards Survey, which contains questions about
migration and trafficking, and the 2068n Mo RF GF o6l aS 2F G4KS 22yvySyQa /Stt 2F
documents the quantity of trafficking incidents at the distilietel.
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Table +1: Sample Distribution by District

Sarlahi 8 2 509
Doalkha 8 2 499
Sindhupalchok 8 2 509
Kavrepalanchok 8 2 503
Bhaktapur 8 2 495
Dhading 8 2 504
Makwanpur 8 2 498
Chitwan 8 2 504
Salyan 8 2 507
Banke 8 2 500
Total 80 20 5,028

The sample is both gender and age balanced, and includes economic and ethnic categories that represent
the most vulnerable populations in Nepal (See Tal3lédr sample distribution by age and gender).

Table 12: Sample Distribution by Gender and Age

Gender

Male 2,518 50
Female 2,510 50
Age

13-24 years old 2,510 50
25 years old and older 2,518 50
Total 5,028
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Figure 43 shows e intervention sites according to GPS measures of longitude and latitude of each survey

respondent.

Figure 13: Intervention Sites
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D. Sample Demographics

The following section examines the socioeconomic and demographic chastcteof the survey

respondents in the study.

i.  Education
Education directhaffectsl
I.

RSONBI a$s

Figure 44 shows the sample distribution of the surveyed population by educationaliésshown in the
graph, nearly threajuarters of the interviewees have not completed secondary education. In Nepal,

LIS NA 2 Y Q dtoublikdby hurdad trafiickikgy a3 lack of education can

LISNBE2YQa 1 02NJ 2LJ0A2ya | yRsofahb@BalBl asS |

completion of secondary educatios inarked by successfully passing the School Leaving Certificaté (SLC).

Among the respondents, 19.2% have no formal educat@m3% have completed primary school only

(grades 1 to 5), 21.5% have completed lower high school (grades 6 to 8), and 12.2%exbsgne

secondary education. However, only 26.2% of the respondents have at least obtained their SLC.

5 As in the rest of the report, the text box below each graph displays the wording of the question being analyzed. The
text box also includes the answer categories included with each question.

6 The SLC is the final examination in the Nepali secgrstdrool system and is a requirement of any student who

wants to complete grade 10 and move on to higher secondary education.

¢KS ab2 9RdzOFGA2yé OFGS3TI2NE AyOf dzZRS&a NBalLRyRSyGa

those who ae illiterate (do not know how to read or write).
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Figure 14: Sample Distribution by Educational Level

BA/Masters degree

Higher secondary

School Leaving Cemflczastic 15.3%

Secondary 12.6%
. 0

Lower secondary 21.5%

Primary 20.3%

No education
19.2%

Percentage

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

D.4What is your highest completed education level?
1) BA/MagersCegree?) Higher secondarg) School Leaving Certificate (SLC)
4) Secondarp) Secondarng) Lower secondary) Primary8) No education

Figure 15: Sample Distribution by Educational Level and Gender

100 - 2.6% 1.6%
Educational level
- BA/Masters degree
80 1 16.6% gk I Higher secondary
l:l School Leaving Certificate (SLC)
13.2% [ ] secondary
%’ 60 12 1] Lo-wer secondary
§ 18.6% ] Primary .
= - No education
2 24.5%
40
17.2%
23.4%
20
Male Female

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

D.IWhat is yourgender?
1) Male 2) Female

Within the study sample, educational achievement is notably lower among women than men. As can be
seen in Figure®, more than 25% of women, compared to fewer than 12% of men, have no formal
education. However, compared to nahal averages, the study sample has higher rates of formal
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education. Nationally, 23% of males and 44% of females 15 years of age and above have never attended
school (Government of Nepal 2011a).

I, Income
Because asking directly about income levels casdmsitive and can lead to omissions or underreporting,
we asked respondents about their monthly household income and their economic status relative to other
people in their community. The right side of Figu&dhows that 38.7% and 38.3% of our samplaehe
equivalent of USD 5050 per month and USD 1500 per month, respectively. According to the Asian
Development Bank, 25% of the Nepali population lives below the national poverty line, which is equivalent
to approximately 175 USD per capita periyelhe left side of Figuredl shows the sample distribution by
household economic status. The vast majority of respondents (63.2%) consider their households to be in a
similar economic condition to other households in their community. While 31.2% oé#pondents
believe that their households are poorer, only 5.5% believe their household is richer than other households
in their community.

Figure 16: Sample Distribution by Household Income and Poverty Status
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63.2%
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60-

50 507

404 40 38.7% 38.3%

31.3%

Percentage
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12.4%
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Poorer  Neither poorer Richer No 1-4,999  5000-  15,000- +50,000
nor richer Income 14,999 49,999
Compared to others in your community is Income category (in NRS)

your household...

95 % Confidence Interval
(with Design-Effects)

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

INC.16n you opinion, compared to others in your community, how poor or rich is
your household?

1) Much poorer2) Moderately poorer3) Slightly poore#) Neither poorer nor richer
5) Slightly riche6) Moderately richer7) Much richer

| INC.17n a typical month, whiais your total household income? (in NRS) |
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iii. Ethnicity and Caste
Nepali society is ethnically diverse. According to the 2011 Population Census, Nepal is comprised of 125
castes or ethnic groups. The largest of which are:
The Chhetri (16.6%)
BrahmanHill (12.2%)
Magar (7.1%)
Tharu (6.6%)
Tamang (5.8%)
Newar (5.0%)
Kami (4.8%)

P D P

Ethnic groups are geographically distributed, with the Brahman and Chhetri communities living mainly in
the mountains, hills, and valleys of Neghalke Tamangcommunity located in the central hills close to the
Kathmandu Valleyand the Newar community largely concentrated in the Kathmandu Valley.

Figure 17 shows the sample distribution lmaste ancethnic background of the respondents. The study is
focused on the Central Development and Mitestern regions, where there is a higher proportion of

Chhetri, Tamang, and Brahmtill groups. The study sample reflects the ethnic structure of the total
populationin these two regions. The four largest groups in the study are Chhetri (25.8%), Tamang (21.4%),
BrahmanHill (14%), and Newar (7.8%). Groups that were not in one of the six largest ethnic groups
collectively represent 20.9% of the sample.

Figure +7: Sample Distribution by Main Caste and Ethnic Groups

41.8%

Brahmin/  Janajati Dalit Newar Terai/ Muslim Other
Chhetri Madhesi

Main caste and ethnic groups

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

D.3What is your ethnic background?
1) Brahmin/ChhetrR) Janajati3) Dalit4) Newar5) Terai/Madhest) Muslim 7) Other

8 Ninety-seven ethnicities were included in the survey instrument as response options, and we include the seven
ethnicities most represented in the study sample.
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Caste andlanajati(indigenous ethnic groups) ineditst are persistent social, political, and economic issues
in Nepal. Although discrimination based on caste and ethnicity was outlawed in the 1950s, the state tacitly
permits caste and ethnic hierarchies to remain (Rankin 2004)-¢digte Brahmasill, Clnetri, and Newar
(BCN) groups continue to dominate the political and economic activities of Nepal, and systematically
excludeDalits(low-caste groups) and other indigenous ethnicitidar(ajat) from public life (Lawoti 2012).

In addition, BCN groups tertd score higher on measurements of relative economicelhg and social
inclusion (Bennetet al.2008; UNDP 2009). Such systematic discrimination has translated into lower
educational and health outcomes fBralits(UNDP 2009), both of which are facddhat can mak®alits

more vulnerable to trafficking. Figur&/lshows the breakdown of our sample according to these politically
salient caste andanajatigroupings; 38.5% of our study sample are padariajatigroups and 7.9% are

part of Dalit groups.

iv.  Religion
In 2007, Nepal was the last Hindu state in the world to become a secular republic. Although Nepalis belong
to more thanten different religious groups, Hinduism remains the largest religious group in the country,
with 81.3% of the populatioidentifying agoart of that religion(Government of Nepal 2011a). Figu@ |
shows the study sample distribution by religious group. The majority of respondents are Hindu (78.5%), and
nearlyone-fifth (18.8%) are Buddhist. Christianity is the third largeigious group represented in the
study (2.3%). The study has a higher rate of Buddhists and Christians than the national averages of 9.0%
and 1.4%, respectively, because the Central Development Region has a higher concentration of both
Christians and Ridhists (Government of Nepal 201%a).

Figure 18: Respondent Distribution by Religious Background

isti Other
cpsien Q5%

Religious background

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

D.6What is your religious background?
1) Hindu?2) Buddhist3) Islam4) Kirant5) Christian6) Other

9 Eight religions were included in the supviastrument as response options, and we include the five religious
backgrounds most represented in the study sample.
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E. Conclusion
This chapte providesan overview of the study, the sample designd the methodology used for data
collection. It also highlights basic socioeconomic and demographic characteristics of respondents.
Demographic variables such as education and income are particutgadytant in a study of human
OGN} FFAOLAY3I 0SOlFdzaS LIRGSNIe +FyR 101 2F SRdzOF A2y
trafficking. Caste and ethnicity are also a focal point, as the legacy of such discrimination in Nepal can leave
sonme groups more vulnerable to exploitation and abuse than others. The study sample largely reflects
YEGA2YyEFE RSY2ANILIKAO UGUNBYRazZ gAGK a2YS RAFTESNBYyOS:
Western development regions, and a sampling desighsbaght gender and age balance.
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CHAPTER: ENTERTAINMENEDUCATIONNTERVENTIONS

A. Introduction
This chapter first explains the motivations behind the design of the awareness campaigns (poster, graphic
novel, radio, audievisual) used in the study. ldludes a discussion of media access in Nepal, an
introduction to graphic novels, areh examination opast and present campaigns featuring a graphic novel
format. The chapter then examis¢he conceptualization, reporting, production, and implementatafn
the narratives that comprise the content of the study awareness campaigns.

B. Media Access Overview
Any discussion of potential or existing media approaches to raising awareness around human trafficking in
Nepal requires an exploration of the current ratef access to different forms of media in the country.
1 00Saa (G2 YSRAI A& SaaSyuAlrt G2 AyONBlFaiaAy3a LIS2LX S
GKSY® | @gAy3 | 00Saa (G2 AYyF2N¥YIGA2Y Ol y dnBReSO0G LIS2
them more capable of protecting themselves against rights violations. Recent advances in information
technology, cell phone use, and access to the Internet have begun to provide the means to reach even the
most remote areas in Nepal.

Exposure to méia is assessed by asking respondents if and how frequently they listen to the radio, watch
television, or read newspapers or magazines. Nepal has a diverse media landscape with over 15 television
stations, 100 newspapers, and 300 officially licensed radiol { Népyl #edin and Telecoms Landscape

D dzA R03¥).Figure H1 shows the percentage of respondents exposed to each of these mass media
platforms. Radio is by far the most accessible media platform, wi#88f respondents answering that

they have access to a radiand of thoseB1% listen to the radio every day or a few times a week. Television
is the second most common media format to which study participants have access (84.2% of respondents).
Almost 60% of respondents with access to a telemisvatch it daily, and around 27% do so a few times a
week. Only 1.5% of the respondents report that they never watch television. Nearly all respondents have
access to a mobile phone, while 0dl$.1% reported having access to a landline telephone, which
illustratesthe potential for the use of tools such as text messaging to disseminate information.
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Figure H1: Media Access
98.8%

1001 93.4%
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40 33.6%
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|:| 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

20
8.7%

ME.1Do you have access to a radio?
1) Yes, | own on&) | don't own one, but | have access to one
3)No, | don't have access at all

ME.3Do you have access to a TV?
1) Yes, | own on&) | don't own one, but | have access to one
3)No, | don't have access at all

ME.5Do you have access to a newspaper?
1) Yes?) No

ME.7Do you have access to ti@ernet (e.g, web browsing, email)?
1) Yes2) No

ME.114Do you have access to a mobile phone?
1) Yes?) No

ME.13Do you have access to a lalike telephone?
1) Yes2) No

i. Media Access Statistics
Despite radio being the most widespread and accéssitedia platform, as demonstrated by Figur2 Il
below, there are othepotential constraints that can restrict media access, particularly in remote areas of
the country.These includaccess to electricitywhich is determined by the amount lmflad sheddhg that
occurst®radioreception (which is predictablyigherin metropolitan, nonr-mountainousareas), and
whether the listening devicbelongs to a public space such as a restaurant or bus as opposed to a private
home.Televisions are bound by similanitations, andcan often be founanly inshared publicspaces
such as barandrestaurants This communal media consumptican also applyo newspapersPages of
newspapers arsometimespasted in public spaces such as market squares, which helps adopthe

10 Namely, periods in which the power grid is shut off to preserve electricity.
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low frequency of access to newspapers on a daily basis (16.3% compared to 44.8% with radio), and the
discrepancy between daily access as opposed to access a few times a week (45.1%). Individuals are
increasingly able to access information throubh Internet as well, which is also generallynethrough
communal spaces. Only 39.2% of study participants noted that they had daily access to the Internet, and
nearly 20% still have no access to the Internet at all.

Figure H2: Frequency of Media Access

Never 1.5%

Never 1.8%

Rarely 9.9%

A few times a month
7.2%

Rarely 7.3%

A few times a mo
6.4%

Daily 44.8%
A few times a| . o
A few times a week 26.9% Daily 57.9%
36.2%
Frequency of radio use Frequency of TV use
Never 4.8%
Daily 16.3% Never 19.8%

Rarely 14.0%

Rarely 5.0% Daily 39.2%
A few times a mol

A few times a month 6.1%

19.8%
° A few times a week

45.1% A few times a week

29.9%

Frequency of access to newspapers Frequency of Intemet access
Rarely 3.9% Never 0.9%

A few times a month 5.0

A few times a week Daily 59.8%

30.4%

Frequency of phone use

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

ME.2How frequently do you use radio/TV/nespapers/internet access/phone?
1) Daily2) A few times a weeR) A few times a montl4) Rarely5) Never
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When analyzing media access by gender, it is clear that theredissistent gender gap regardless of media
platform (see Figure-B). The largest difference is in access to the Internet (25.8% for women versus 41.5%
for men) and access to newspapers (37.4% for women @48r men).

Figure H3: Media Access by Gender

[ 08.6%6

I & | 39.2%

| 37.4%

Female - NS 25.8%
Male - NS 41.5%
T T

T
0 20 40 60 80 100
Percentage

|:| 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)
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ii.  Graphic Novels
a. Key Audience Demographics

In terms of visibility, Figure-4l demonstrates that gaphic novel readershipegisters highest among
younger demographic (respondents aged under, B@wever, the highest lel of visibility is in the 185
years old age group, and not the youngest category ef3 gears oldThere is a correlation between
exposure to graphic novels and level of education (82.7% from lower secondary level rising to 97.1% by
graduation fromuniversity).Moreover, we again see a gender gap: exposure to graphic novels is 6.2
percentage points higher for males than females (79.3% vs. 73.1% respectively).

Figure H4: Exposure to Graphic Novels by Demographic Charasties
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(with Design-Effects) Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

MC.29x1Have you ever seen aaphic novel/comic book before?
1) Yes2) No
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Prior to receiving the treatment intervention, respondents were asked about the purpose of a graphic

novel to assess how the graphic novels may be perceived priantexperience with the information

materials in the study. The majority of the respondents (46%) said that graphic novels and comics are for
entertainment only, 24.4% said that they are for educational purposes exclusively, and 29.6% said that they
are forboth entertainment and educational purposes. A closer analysis of cultural prejudices associating
comics with purely humorous or entertaining content follows below in Figtse |l

Figure H5: Purpose of Graphic Novels

Purpose of comics and graphic novels

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

ME.19What is the purpose of comics?
1) Entertainment?) Education3) Both

C. Visual Storytelling as a Tool for Advocacy
The use of illustrated sequential narratives in presenting advocacy campaigns hafraiseticallyacross
a wide range of formats irecent years, from journalism to publishing, and from print to digital. It is worth
highlighting some of the milestones that have contributed to increasing the supposed legitimacy of graphic
novels as an appropriate format for addressing sensitivefiaiion issues, such as human trafficking or
KdzYlFy NAIKGA | 0dzaSad | 26SOSNE FANRG yR F2NBY2ad .
ASLI NFrGSa AG FNBY | ONFYRAGAZ2YIE aO2YAO 0221 ®¢

i.  Defining the Graphic Novel
In his seminal workJnderstanding Quicss { O2 G4 a O/ f 2 dzR 0 Njjdxtppoded Rcfofiah y Sa O
and other images in deliberate sequence, intended to convey information and/or to produce an aesthetic
response in the viewén9). The principal characteristics of comics are as folleasalized, typically on a
monthly basis; masproduced by a team comprised of several indistit a writer, penciler, inker,
letterer, editor,andcolorist; a uniform length (approximately 30 pages); and continue ongoing storylines
and character arcs fra previous issues.

¢CKS GSNY aG3INILKAO y20@Sté¢ gl a 20kadfriandigHisiore®lly RdzNRA y 3
associated with Will Eisnétan American artist and writer from New York, who appropriated the visual

1 Naturally, there is considerable debate stemming fromfihet that visual narratives have been produced
62NI R6ARS Ay OSY(ddzNAS&a LINA2NE o6dzi 9AaySNRaA O2y (NAOzi A 2
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language, syntax, and forrmaf comics to tell stories that are more emotionally complex and deal with
mature themes that might be unsuitable for younger readers.

In print, awards and attention lauded on graphic novelists such as Art Spiegétaag Pulitzer prize

winner in 1992) Marjane SatrapiRersepolisa commercial success both on paper and as an animation), Joe
SaccoPRalestineFootnotes in Gaz&idenhour Investigative Journalism Prize winner) have established

graphic novels in the mainstream, receiving dedicated cowenagublications ranging fromhe New

Yorkerto The Guardiamewspaper? Recent years have also seen animation, a hitherto stigmatized

YSRAdzY 60Said 1y26y FT2N) aOINIiz22yaé | AY S\RiItzwith B&KAf RNB
for examplea 2012 animation by Israeli writer and director Ari Folman, chronicled his journey through the
traumatic memories rooted in hservicein the war in Lebanon during the 198@sd was a critical and

commercial success

i. *AadzrfAT Ay3 GKS ! R20FGSQa +2A0S
Visud storytelling through graphic novels is ideally suited to the explanation of complex situations and
characters that advocacy and awareness campaigns require. The form offers a number of advantages for
advocacy throughout the production pipeline: duringtteporting phase; the production phase; and the
delivery mechanism.

a. The Reporting Phase
Many norrgovernmental organizations (NGOSs) in the drdfficking space face significant challenges in
demonstrating the impact of their work to donors and the gealgyublic.Trafficking survivors often do not
wish to be identified for fear of stigmatization and the risk of being marginalized by their local community.
By rendering a trafficking survivor through a drawn likeness or recording their audio testimosgd st
live action video or photography, organizations can preserve their anonymity while ensuring their
testimony is shared. Direct quotes and audio can be used in conjunction with the drawn images for an
added degree of verisimilitude and impact. By mting the stories of survivors in appealing formats such
as a radio drama or comic, organizations can foster interest in and engagement of a younger demographic
with stories that might not be so widely read were they to be presented in a purely textuahfo

A live sketch drawn during the interview process with the respondent also serves as living proof of the

dialogic nature of the interaction and in most cases prompts an exchange between sketcher and

interviewee. This in turn fosters a rapport growdlin understanding and mutual trust. Admittedly, the

akYS FY2dzyld 2F RAFE23dzS Aa ONMzOAIE (G2 GKS NBO2NRA
means for listening or watching what has been recorded are more limited than their ability péydook

2OSNI G GKS NBLER2NISNRAE a{SiOKo221® C2NJ 6GKS AAYAL I |
see the section below on phase 6, production workflow.

b. The Production Phase
Drawn reconstructions of oral testimonies are a powerédtnique for allowing readers to directly
empathize with survivors from a firbtand perspective. The visual environment can be drawn based on
images from reference material and descriptions from survivors, and direct quotes included in caption

2The graphic novelist for this project is Dan Archer. His work follows in the footsteps of Sacco bedrhpsblished
in outlets such as the BBC, Canadian Broadcasting Corporatiodjcmlagazine.
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boxesandBISSOK ol ff22ya G2 OoONAy3 GKS adz2NDA@2NDRaE @2A0S
hearing the emotion in an audio recording, or the combination of both audio and video in an animation.

Longform narratives, be they visual or audio, can taakitiple aspects of the trafficking experience in a
nuanced, complex manner. The characters featured can reveal more of their personalities and interiority,
which greatly assists with readeased empathy. While admittedly graphic novels contain morettext a
purely illustrative poster or cartoon, the visual nature of the form ensures it can be consumed faster and
promulgated more readily than a purely textual story.

c. Delivery Mechanism
Many organizations have used comics to visually explain the roetst@fided, multifaceted conflicts,
combining statistical and historical data with maps, annotations, photogragiyillustrations to improve
accessibility and attract greater attention. Many organizations have also used graphic novels, radio dramas,
pogers, and booklets to chronicle their work and objectives at both a national and internationaHevel.
These include the United Nations, World Education, and Save the Chilreame only a few. Each of the
different media platforms has its own concomtsadvantages and disadvantages. In print, organizations
can produce their own materials that can be permanently left in target areas; do not require electricity to
operate are always available to readnd are not bound to a specific broadcast schedultdike radio or
television programming. Furthermore, one issue can be consumed and shared between multiple readers
multiple times. However, wfront print and shipping costs can prosteepand logistically challenging in
terms of distribution. Televisioar radio is dependent on signal reception and electricity, but is easily
disseminated and unaffected by literacy levels. Posters can prove attention grabbing and contain a call to
action, but are inherently limited to a shorter, less narrative approach.

D. Treatment Development Pipeline: from Concept to Implementation
i.  Phase 1. Developingn Understanding of Past/Present Awareness Campaign Models

An understanding of the existing information campaign (IC) ecosystem was essential before embarking on
ourstudy inz NRSNJ G2 | LILINBOALFGS 2dzNJ G NBS{O -raisiRmesig*O&%Qa T
team members (hereafter referred to as the Human Trafficking Vulnerahlity¢, Team), led by graphic
journalist Dan Archer, interviewed sevedilectors of conmunication at influential NGOs based in
Kathmandu (both international and domestic) to ascertain their i@l shortterm strategies, gain
insight into prevalent trends in awarenesgising campaigns, and consider new approaches from their
gathered resarch and materials. What follows is by no means an exhaustive account of the work in this
sector, but instead includes some examples that convey various public service messages in Nepal.

i. !YAGSR bldidA2ya / KAfRNByQa CdzyR 6! blL/9CO
In 1998 UNICEF launched tideena Communication Initiative (MCI). UNICEF developed Meena, a cartoon
characterwho isa spirited young girl from South Asia, to increase awareness in narrative form about
important social issues in the region, such as education, health, gender eapdtybuse (UNICEF 2015).

131n 2014, Archer worked with Save the Children UK to depict their fulfillment of the UN Millennium Development
D2Ffa Fa LI NI 27F (K piubioysavecklidehGNSe O YLI A3y Y
BeKSFGNROFE RNIYFGATIGAR2YA 1y26y a aadNBSG RNIYlFaé ¢S
fostering interest at a local level in myriad issues, althaibgly arefinancially and logistically diffitito implement.
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The MCI focused on a national television campaign with supplementary radio programming that was co
produced by the BBC.

Meena focused on gender inclusion by making the protagonist of the campaign an empowered young girl.
However the sheer size and heterogeneity of the South Asian target area necessitated omitting key local
details at both the narrative and textual level. The visual style is also at a slight remove from a fully

sequential comic book approach: illustrations spareatire page and are followed by paragraphs of text.

¢CKAAa AAIYATFAOlIyldfte fAYAGA GKS aid2NBQa FoAfAGe G2 .
the topics addressed.

iii.  World Education
World Education has published several graphic ndeelgsing on types of trafficking specific to Nepal,
often with a regional focus and a willingness to engage with issues that some would consider taboo in
visual format, such as the commercial sexual exploitation of young boys by entapic that receivettle
attention in trafficking vulnerability reports, where the focus has historically been more on young girls (see
Figure H6 for a sample page)

Figure 16: World Education Sample Page
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iv.  Child Development Society [LS)
CDS has focused on single image posters for maximum impact (see Figiatedlsample poster). These are
chiefly placed in communal target areas such as brick kilns or schools to disseminate information about the
risks of bonded and child labor.

Fgure I+7: Child Development Society Sample Page
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v.  Himalayan Human Rights Monitors (HimRights)
Below are sample panels from a graphic novel produced as part of workshops by those directly involved in
the stories (See Figute8). By involving victims so directly, HimRights was able to utilize a powerful,
affordable means of production that was also potentially therapeutic for those who contributed first hand
However, this production style often came widtdisadvantagen that the narrative and concomitant
illustrations were not always coherent.

Figure #8: HimRights Graphic Novel Sample Page

Suntali cries and murmurs to herself from the pain she

Suntali gets vith the Priest and the so called
was not allowed to enter the village temple. B AN N e T A e o PPE

caste people who looked down upon her. The incident
/ T 2= i raised lots of questions in her mind.

Why can’t I worship in
the temple? Am I nota human
being?

o (el

Why do the people
of this village look down
upon us and let us not
touch water ?
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vi.  Change Nepal
Much like CDS, Change Nepal has traditionally focused on illustrated posters wathveelebmall amount
of text, predominantly focused on brick kilns. The impetus is distinctly damggmted and depicts those
already trafficked from a thirgherson perspective, not showing interiority or character batiy.

Vil. Discernible Trends of Prewus Awareness Campaigns
The degree of fiction incorporated into these earlier comics varied significantly, as did the different forms
of trafficking featured. However, the tone of the messaging was often consistent, with a significant focus on
the negatie and preventative depictions of personal injury to the characters involved, and less positive
depictions of trafficking survivors who had overcome their trauma to move on with their lives.

Viii. Phase 2. Story Gathering Through Source Interviews
As part of ou examination of existing methods of developing &ardifficking materials, we made a list
identifying different forms of trafficking and the respective NGOs that specialized in combating those
distinct branches: forced labor (CWIN), sex trafficking (Gh&lgpal), bonded labor in brick kilns (CDS),
migrant labor (ILORgndkidney trafficking (Asia Foundation). Naturally there is a degree of overlap between
the work that these different organizations carry dat.

In the case of bonded labor at brick kilnsembers of the survey team went with a CDS representative to
several kilns and interviewed/sketched workers while they worked. These were predominantly in the
Bhaktapur area (see FigureSlfor a sample page from an interview).

5 The full list of agencies consulted included Change N&bétren and Social Welfar€hild Workers in Nepall
(CWIN) The Didi ProjecEsther Benjamin Trust Nep&limalayan Human Rights Monitors (HimRigh&iti Nepal
Ministry of Women, National Human Pourakhi Nep&8ano PailgShakti Samuhd erre des Hommedhe Asia
Foundation, UNWomen)omenRehabilitation Center (WORE&)dWorld Education.

S We interviewed some survivors who had been trafficked as many as 15 years eatligid bot include details of
their stories in our narratives when they seemed less relevant to contemporary trafficking patterns iniRightd.
CommissionNepal Youth Foundatigitlanete Enfantdlan NepalPourakhi NepalSano Paila&Shakti Samuhderre
des HommesThe Asia Foundation, UNWomé&komenRehabilitation Center (WORE®@J)orld Education.
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Figure H9: Example of Live Sketch Interviews Conducted at a Brick Kiln

CHMTOWK, ' -
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Upon reaching out to each of these organizations, we asked them for assistance sharing information about
cases of human trafficking that they had worked on. This includedtasse identifying trafficking

survivors willing to share their experiences with us. Individuals who had more recent experiences with
trafficking were generally less willing to discuss their stories than those who had been trafficked years
agol®

ix.  Phase 3Production of Story Outlines ahScripts from Source Interwes
Such sensitive material demanded an equally sensitive approach to conducting interviews. The typical
process was as follows: contact the NGO and outline the project; send fofjayuestiondor the
AYUGSNIBASSSS YR bDh ¢2NJ] SNR& FLIINBGFET YSSUG S6AGK
with a psychesocial counselor in attendance. The counselor or NGO representative would translate the
interview from Nepali to English.

Many ayreed to their likeness being drawn directly as a reference for a future drawing in the comic;
however, this was completely voluntary. When subjects were quizzical about the process, it was helpful to

s We interviewed some survivors who had been trafficked as many as 15 years earlier, but did not include details of
their stories in our narratives whenély seemed less relevant to contemporary trafficking patterns in Nepal.
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show examples of other interviewees sketched previotsishow them that future identification would be
impossible.

Figure #10: Sample Live Sketches Made During Interviéivs
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Interview questions are included in Appendix C to show the structure behind the interview process.

Sketches of floorplans of areas included in the stories were completed during interviews to ensure fidelity
GAGK GKS adzoa2S0iaqo RSaONRLIIAZyad {(1S0iO0OKSa 2F 3ISyS|
completed during the interview (see Figurel@ for a sample sketch). Often subjects were not forthcoming

with the high level of details required for a graphic depiction and required additional, gentle questioning.

2 A0K NBIFNRE (2 RSLAOGAZ2YaA 2F (KS (ddP BidheBayeSNE | NDO|
FILOALFLf KFANXK 5AR KS 6SIFNI2S6SENRBK 21a&a KS FlLikiKAY]
GF SN 3S &aAT ST F@SNIF IS 3S¢ NBalLRyaSas gKAOK KS f
Ay G SNIASGS S QamendbriNdack o 2he €xpedeiice.(TieSdherence of the story also presented
challenges during the interview process. The nature of the trafficking experience meant that some

interviews were very fragmented and lacked a complete structure on the initidlirgieln such cases,

follow-up questions, sometimes during a secondary interview, helped provide clarification. As ever, the

priority was on preserving the mental health of those who had the courage to come forward and share

their stories, so there was rressure in response to any silence on their part. Safeguards, such as the pre

7 Directly translated quotes appear in the speech balloons.
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emptive screening of questions and the presence of a psgole@l counselor, were critical to ensuring
GKFG dKS &adze2S0taQ ¢SttoSAy3a gka LI NYY2dzyd Fa I ff

The answers tthe questions posed during the interview were then collated into single narratives and
categorized according to which aspects of trafficking they featured. The HTV team then read through these
notes and used them as a guideline for writing new scripta/bith the information campaign materials

were based. The script writing process also incorporated news articles, documentaries, and other research
on trafficking into the storylines.

Given the expense of full color printing costs and the desired lengtheciwarenessampaign graphic

novel (approximately 30 pages in total), each story had to be limited to approximately four pages, with
each page comprising approximately nine panels on a thgearee grid. Ideally a panel should not

contain more than tw sentences to avoid overcrowding the artwork (a particular consideration for readers
toward the lower end of the literacy spectrum). Scripts were therefore broken down into rough page
breaks, and from there, divided by panel.

Initial feedback from firsRNJ Fda 2F GKS aONARLIG 61 a eodmuchaetivnS LI y S
or text was happening in too small a panel, resulting in illegibility. This required maintaining a clear and
consistent story line with less text, and also extending someestdrom four to (at their longest) seven

pages. Such changes allowed for the reader to maintain engagement with the stories, while also limiting

their length.

a. Applying the Danger versus Empowerment Framework
The application of the danger versus empowermgamework was straightforward to implement. It
GeLAoOlrtte Ayg2f 3SR FTAYRAY3 | ONMHzE SOSyild S6AGKAY (K.
bifurcate. The main challenge here was to preserve enough of the skeleton framework of theostory t
ensure that the two arcs remained comparable. Too great a deviation from the same core narrative would
have separated the protagonist in the parallel treatments too much.

Figure H11Y { I YLIX S FNRBY (K S toGADArmgérVarsiod)S 2F aSSNI Qa {

Ore month later Y~ Yes, my dear. My back N |

has been hurting these days,
so | am working less, Your
extra money is so helpful

How fs your job?

I'm Fine,
( Mom. Did you get the
. oney | sent?

little whore! | krow
what to do With you

What else could
[ say to her?
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In all cases, the danger treatment was shorter, as the path to a negative outcome required fewer pages of
script (compare Figure-111 and Figure412). Empowerment was predicated on the same negative situation

as danger, with thedditional inclusion of a section that showed the protagonist subsequently taking steps
to overcome adversity. As a result, the two stories were often similar to a certain point before the positive
GSNEA2Y SEGSYRSR (2 &aK2gabilinkS OKI NI OGSNRE LI GK 2

Figure 112y { I YLX S FNRY GKS CAylf tF3S 2F aSSNI Qa { i:

I carlt talk now, but
[ need help, Can you send
someone to get me? | have

Mom, |
reed help, Sushild's uncle
did rot hove a good  job
for me. It is dangerous

lttle whore! | know
what to do With you

Y’ Please come, Mom
This fs a terrible
place The job was

2 o good.

CKAA flrad L3S 2F GKS SYLRGSNN¥SYlG OGSNEAZ2Y 2F aSSNJ
negative conclusion of the daagversion. One challenge the empowerment stories presented was the

creation of positive endings that did not remove agency from the protagonist. In the sample case shown in
FigureHMH = aSSNJI Q&4 Y20GKSNJ NBS&d0dzSa KSNIEMeerdddewhavdtide f A YA

courage to ask for help.
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X.  Phase 4. Artwork Production
a. Visual Style
I NOKSNIDa o6 O13aNRBdzyR & | 3INI LKA O todazdaeNdfserafional KSI| OA
(life-like) drawing, often with the use of watercolors to seggyshade, light balance, and contrast. That was
the technigue followed in piloting using pen and ink, colored with watercolors, then scanned and text
overlaid digitally in desktop publishing software produced with both Adobe PhotoshomBedign

xi.  Phase 5. Piloting
a. Step 1 Establishing a Supportive Audience Network

To create high quality and realistic awareness campaign materials, a rigorous piloting process was
conducted at each stage of production. At first, the HTV team printed and distributeclfsed
environment) a small sample of graphic novel stories to beneficiaries and staff members at NGO partner
organizations. The readers attending the sessions then provided their feedback in a structured manner
through guided questions. Participants wagiwen ten minutes to read each individual graphic novel story
on their own before returning to discuss them as a group.

The wide variety of different NGOs was critical to incorporating the polyphony of different voices into the
feedback loop, which hedy influenced the final look and feel of the design. These included many

organizations that had previously not participated in the-preduction of other IC materials (such Ralit

FYR ¢62YSyQa NAIKGA INRdAzZLIAL O ! f f oskiefed Befoiedeingy R FSSR
omitted or included in future revisions.

Throughout the piloting process, it was critical to have participants read the graphic novels in isolation,
rather than in groups. Many readers struggling with literacy issues were obseskadydheir neighbor to
decode or explain the story to them. Yet when directly questioned, those involved professed no need for
help or explanation from moderators, possibly as a matter of pride. Correctly understanding
comprehension issues was criticalraworking the stories in ways that would be accessible to individuals
with lower literacy levels. To address this literacy issue, we experimented with wordless versions of the
graphic novel. While these versions dramatically accelerated the media conisuntipte, they also led to
much greater levels of ambiguity around story comprehension, particularly in highlighting differences
between danger and empowerment versions of the narratives.
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The sketch in Figure 1B shows participants reading the samptamic, and includes notes from their
feedback on the story.

Figure H13: Livesketch from Piloting Session

b. Step 2 Feedback Gathered from Piloting
Visual Style an8econdary Action
Participants in the pilot expressed the¢condary actiotf (as depicted in Figure-14) was too confusing or
complicated for readers with less visual literacy to follow. It was noted that depth of field was an issue, and
foreshortening (such as the close focus on the handcuffed man) causedsmménd distracted readers. A
more illustrative approach, often reinforcing the thread of the written narrative (see Figife below),
proved more effective.

Figure 114: Sample Panel Containing Secondary Action

| = wpreor &) araer Hetgz T A
ETHTeTE dTed, o aerr Ao fom ||
1 Y = #

5 N

8 Namely, background action in a scene that does not directly affect the main narrative taking place in the
foreground.
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Partcipants found that the watercolor washes and textures were considered too distracting from the main
narrative in the same way as described in FigufellAs a result, multiple variations were produced,
overlaying the black and white artwork and a didjtadolored, more saturated color scheme, which tested
more effectively (see Figurelb, left).

lllustration of what the characters were saying was said to dramatically improve understanding and
retention of information. The dual speech balloon (FigiHEs), with one balloon showing the action and
the other describing it in text, was used in some graphic novel sections to facilitate understanding of the

dialogue.

Figure H15: Sample Panel Demonstrating Visual ReinforcernehWritten Narrative

3 , S S 2

Ensuring that body language and intimacy were represented in culturally appropriate ways in the graphic
novels was also a key learning paogrthe first panel in Figure-il6 had to be redrawn to show the daughter
touchinghermoK SNNa FSSiG>X a 2LI1RaSR G2 (GKS Y2G0KSNJ OF NBa
action conveyed affection and respect more clearly. Initially, participants mistook the image as the mother
striking, instead of embracing, her child.

Figure H16: Sample Artwork Featuring Ambiguous Body Language
THFT T FATHT T I ATHT FaATA ARA Gfererepn H TR HeAls ST 97
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Earlier versions of several treatments were deemed too sparse and simplified (left panel of Figirerd
address this concern, additional levels of background treatraamd clarifying, illustrative details were
added. Panel order was also altered (see final version, on the right panel of Figdje Text and word
balloon placement are absent from both sample pages.

Figure H17: Sample Pags Highlighting the Addition of Minor Background Detail

Localized Dl

2S 2NRAIAYLEfe AYGSYRSR (G2 aALISOATeE OKIFINIOGSNEQ NBal
effectively, and in consideration of historical marginalization that etgnizips face in terms of

representation in the Nepali mass media. Yet, given the broad geographic area covered in the survey

sample, and the negligible increased impact attributed to samples with characters of specific ethnicities

during piloting, we agredon a more generic facial type.

Text

Colloguial phrasing, exclamations, and greetings received a positive response from respondents and were
deemed important for determining register and relationships between characters. As already asserted

above, parttipants preferred a more realistic (as opposed to fictitious) treatment. In particular, specific
scenarios featuring nofiction storylines and comments taken directly from interviews produced a

heightened level of detail and brought local distinguishiggfdires in the narrative to the surface. More
ISYSNRAO a0G2NARSE oSNBE RSSYSR (22 aF2NBAIysz¢ LINBRA O
GKAOK Ay (Gdz2NYy fSaaSySR GKSANI Sy3arasSySyd FyRzT Fa |
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xii. ~ Phase 6. Production Wé&flow For Distinct Treatment Varieties
a. Graphic Novel

Text and Visuaation
Once piloting was complete and scripts were developed that combined sufficient details from interviews
with the requisite amount of danger and empowerment variables, Archer begamoiverting the scripts
into a storyboarded format. These pages were first thumbnailed in pencil to establish a rough layout and
text placement. Once submitted and approved by the team, final art was thenRahd 6y 2y ¢é E ™
bristol board paper, witih was then scanned and saved as 300 dots per inch (dpiyrpsalution TIFF files.
The files were then imported into AdolbeDesign a graphic design program where the pages were laid out
as a paginated (divisible by four for printing) graphic noveérAskeveral rounds of editing on the script in a
Word document, the text was laid over the artwork on a separate layer, along with digitally created word
balloons.It was essential to create the word balloons digitally in order to allow for variatiofgeiarnount
of text between the Nepali and English translations.

Several problems arose during the process of digitally laying out the Nepali tekignigrgiven that
lettering text and vowel placements of Nepali Sanskrit wadfectedby software €.g, email systems for
MicrosoftWord). Special care was taken to address all distorti8ns.

Summary of Stories Included in the Treatment
A summary of each of the six stories that were ultimately used in the study is provided here.

A Bijay, an 1dyearold boy, is sent away by his father to a job in the city to raise money for the
family, thinking he will also receive an education outside of work. When the father raises objections
GAOGK GKS YIYy 6K2 2NBFYAT SR (KS &dzLlL@gyiiBRs a220 3¢
fine. The reality is that Bijay is forced to work against his will in a sari factory and kept in squalor. In
the empowerment version, the father does not believe the broker, seeks out Bijay himself, and
reports the broker to the police.

A Meerais a 15yearold girl who is promised a job at a canteen in the city. When she arrives, she
discovers the job is actually working as a waitress in a cabin restaurant, where girls are expected to
perform sexual services for clients. She is too ashamedeared to return to her village so resigns
herself to life in sexual slavery. In the empowerment version, she calls her mother, who comes to
the city to rescue her.

A Raijiv is a 1-%earold boy whose alcoholic mother forces him to work at a brick kiln. Whisiend
of his tells him about an easier way to make money in the city, he agrees to go with him. He is
aK2O0O1SR (G2 FAYR UGKIG GKAA SIFAASNI a220¢ Ay@2ft @S
in exchange for food, money, and shelter at his $mun the empowerment version, Rajiv refuses
G2 | OljdzA Sa0S G2 GKS 2t RSNJ YIFIyQad RSYlIyRazI Nizya

19 Edts in particular were difficult to incorporate as the selected Devanagari font that was used (Preeti) was a Unicode
font that was often incompatible with direct edits sent via email. As a result, lettering text and vowel placements were
distorted unless dits were copied and pasted into a separsferd document.
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A Shobha is a 28earold widow who is forced into taking a job as a domestic servant in the Gulf in
order to support her youngamily. When she arrives at the residence, the husband confiscates her
passport and the wife subjects her to verbal and physical abuse. After one such confrontation she
sustains a head injury and is considered so worthless by her employers that thdyebilmydy in
the desert instead of finding her medical care. In the empowerment version, she alerts an NGO to
her predicament and a police officer is dispatched to arrest the homeowners and repatriate her to
Nepal.

A Sitais a 15earold girl who was forcethto an underage marriage. She accepts a job in Delhi
alongside her sister only to find upon arrival that she has been trafficked into a brothel. She is
drugged and forced into sexual slavery for three years. She is eventually freed in a police mid but i
unable to find her sister and is diagnosed as HIV positive. In the empowerment version, she is
determined to not accept her fate as a victim, and manages to escape and notify the police. When
the others are freed in the raid and she is diagnosed with 8H¥ resolves to share her story so
that others will not make the same mistake she did.

A Suraj, a farmer, hears from a friend about a lucrative restaurant job in the Gulf. He signs up with a
manpower agency at considerable personal expense with no cdraretis shocked to find the job
is actually in construction under slalike conditions. Left with no legal recourse after surrendering
his passport, and depressed by the thought of bringing shame on his family, he hangs himself. In
the empowerment versin, Suraj demands a contract and is more aware of his rights. Having seen
an antttrafficking hotline number advertised at the airport, he is able to call for assistance and
return safely to his family.

b. Radio
As discussed in the previous section on medizeas, radio has historically been the dominant media
platform heralded as a cosfffective, widespread medium for public awareness and advocacy. There is a
significant amount of diversity in broadcast programming, and many NGOs have relied ofasetib
campaigns around promoting gender equality, domestic violence, and hygiene using navestectradio
RN} Y& G2 NBFOK | ylFridA2yltt | dzZRASYyOSe® hyS adzOK SEI
and AWO International on the production of arbonthly radio program for prospective migrants and
families with members already working abro#d.

The Antenna Foundation

The Antenna Foundation is an audio production company in Kathmandu that has been in business for over
a decade. They have worked wihwide range of partners at bothe national and international level and

have the capacity to produce both their own brledised material from concept through to broadcast or to
FRFELIG SEA&GAY3 O2yiSyid Ayidz2 NhtdRdaBcusekod migimg publ@O2 NRA Y
awareness and positive behavioral change, carrying out media advocacy, enhancing skill and knowledge of
media organizations, and contribution to the consolidation of pelagigding process, press freedom,

human rights and democ@@ Ay (KS O2dzyiNBE¢ 06! yiSyyl C2dzyRIGA2Y

20 hitp://www.pourakhi.org.np/radicprogram/
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http://www.pourakhi.org.np/radio-program/

The graphic novel scripts proved to be a significant advantage for accelerating the production of the radio
treatments, since they clearly laid out the scope, length, and characters for each story. Howeker, th

were some key changes that needed to be made to adapt the previously-bissed narrative into a

purely auditory experience.

Incorporating MediurSpecific Edits into the Radio Treatment

Graphic novel and radio narratives were almost identicalelesal instances, additional effects had to be
incorporated into the audio treatment to portray information that was represented visually in the graphic
novel, such as the background environment or the demographics and characters featured in the stories
(see Figure 18 for a sideby-side comparison of the two types of scripts).

Similarly, the insertion of introductory verbal synopses that prefaced the main story were important for
setting the scene, providing contextual information, and letting listelkemvy what they were about to
hear.

Figure 1118: Sideby-Side Comparison of Graphic Novel and Radio Scripts
(Differencesbetween the two treatments are highlight¢d

Graphic Novel Script, Suraj (Danger) Radio Script, SuraPanger)
At home. Evening. Suraj and his father. At home. Evening. Suraj and his father
Father looks little bit suspicious. Father looks little bit suspicious.

A Suraj to his father Father, | met with a recruiting ANarrate yY G ¢ KF G yAIKGZI { dz

agent to work in the Gulf today. FILOKSNI 6 AGAY3 F2N KAY
A Father to SurajSon, but do you know who this A (sound effectsinorning clean sound of semi urban

recruiting guy is? You have to beefal, | have area

heard that sometimes they will not pay you and A Father is sitting in front of the house.

treat you badly. A Father: Hey Suraj, where have you been all day?
A Suraj to Father Yes father | know, but this one A{ dzN} 2Y &l A 5 R® Lnpo#es y i

seems like a good offer, a restaurant job. agent.He has some jobs for Nepali guys in the Gu

A Suraj to Father| have to pay 100,000 Rs. in advan countries for worke
for travel costs. | know this sens like a lot, but if | ACFGKSNY a&.dzi R2 @é&2dz (Y

do this, | get guaranteed 3 years of work and can KAYKE

start paying off our loans right away. A{dzNF 2Y aL YSi KAYE F2NJ
A Father:But | heard Laxmi from down the street ACFGKSNY a.S OFNBTFdzA az

gl ayQid LIAR F2NJ KSNJ g2 stories. Sometimes gettirigvolved with these

You will not know anyone there if somethingego agents can lead to trouble. | hear they usually

wrong. LINE GARS t2¢ LIe&Ay3d dzya
A Suraj to Father! know these risks, even still lhave] A{ dzZN} 2Y &L | y[hd Buiithisjab Sounils

decided to go speak with the recruiting agency. 322R® LG Aa G I yAOoS
A Suraj in an office setting. A{dzNy 2Y a!yR AF L LI &
A The receptionist lady to Suraj: Please make your canget a giaranteed 3 year contraat!

contract deposit. AC I ( KBStNuMat ifisomething happens to you whi
A Suraj hands over some cash to the lady. @2dz  NB 2@0SN) 6KSNBK | 2
A Lady diects Suraj to another room in the office therel¢

A The recruiter[handing over the contractto Sufaj | A{ dzZN} 2Y &L 1 Y,Dail, biit Ks8INGnt tb
Come on, hurry up and sign it. | have other people go. There is nothing for me to do herewill go to
waiting too. seetheag¢g i | I AY (2Y2NNERF(
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A Suraj looks at the contract and starts reading it A Manpower Office. Day.

A Recruiter:Do you want to work or not? If yethen A Characters: Suraj, Female secretary, Male manpg
sign it. Remember, you have already paid. agent

A Suraj signing the contract. Ab I NNJ Tha fext ¥ay, Buraj heads to the

A If you say no to this work after you arrive, there is YIEYyLR26SN 3SydeqQa 2FFA
refund. A{ dZNb BYI &G SX§

A Show him boarding airplane. A{ SONBGFNRBY dabl Yl aidsSx !

waiting for you. Weéhave had a lot of people come
to pay their deposits today. You are our last client
theday., 2dz Oy 3IA GBS @& 2dzNJ R

A{ dzNI 2Y al SNB Al Aao a

ADANX Y attSrasS 32 G2 (K
agente

A Sound effects: Suraj footsteps fade in anelsbund
of door open

A1 3 S yHiiSYiraj jiPlease sign the contract now. (i {
I ftAGGES o0dzae |yR AGQaA
how good the work iR 2 Yy Qi 2 @S NIi K A
contractg

A{dzNI 2Y aL (yé&2éd , 2dz I NJ

Al 3SyiGy a2 Keé | NB odoagdsSigni
Al oe

A Sound of Suraj signing the contract.

A Agent:dThere you go! Congratulations! Now you W
be going abroad for sure. No need to worry about
this butl have to tell you that there is no refund if
@2dz R2y Qi 02 YLIBSyoSlok 2 dz
hardworking. For people like you, there will be a Iq
2F Y2ySeé | oNRI R®E

ASuraja ¢ KI y1 é¢@2dz { A N®

A Sound Effects: Sound of airplanes

The subdivision of the script into a series of short scenes was also important for dissecting the long pieces
of audio nto smaller, more discrete parts. This was especially helpful for participants with shorter attention
spans, or in the event of distractions during user testing in large groups. Those who had lost the thread of
the narrative were able to pick up the stdinpm the next scene thanks to the recurring audio cue. The use

of these musical intervals also served as an audio cue to open and close each section.

Antenna also suggested and implemented stylistic adaptations to the script, incorporating a more
performative style that lent itself well to being acted out by professionals. On occasion this meant further
intervention from the research team on adjusting for the right level of dramatic effect: too much detracted
from the serious, empirical nature of the tfedking testimonies by seeming overly melodramatic, while too
little rendered the piece emotionless and cold. In the end, the partnership around the audio treatment
represented an effective combination of the artistic elements germane to radio produatiorhe
maintenance at all times of the integrity of the research design.
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Below is sample feedback for further revisions to the radio script, which provides a snapshot into some of
revisions and updates that each treatment (and each danger and empowenagsty within each
treatment) required:

A Background music is loud and distracting (BeginnBig1) make it softer and mix it with people
walking around.

A 8:30¢ take out transition. Sita is saying her line with the man still in the room. There should be
background noise of man getting dressed as Sita says her line. Take out the door sfx before the hakim
says his line.

A I NRPdzyR dpYnm GKSNB &aK2dzZ R 6S I aidNRy3d aldzyLIAy3 az
sfx NOT walking. Currently it sounife Ishe is walking slowly to the police station.

Figure H19: Recording the Audio Treatments in the Antenna Studio

c. The AudieVisual Treatment
To a certain degree, the audigsual treatment was the most straightforward the treatments to produce
since it involved combining the existing graphic novel and radio treatments. Its production involved editing
the audio into smaller sections and matching them to their corresponding panels in the graphic novel
artwork.

One hudle at this stage was that the dimensions of the artwork had not been designed to fit the landscape
format of a video, which called for a degree of experimentation in deciding how large panels should be
displayed. Zooming and panning effects were alsarmlty considered, but discarded based on the

decision that their inclusion would prove distracting for audiences. Single panels (separated from their
accompanying speech balloons and captions) were therefore cut and pasted out of the full color artwork in
Photoshop and combined with the audio track using iMovie software. The end result was a video file that
could then be easily uploaded onto tablets and projected for an audience.
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d. The Poster Treatment

The poster was the last of all treatments complet&tie main challenge in this case was the inclusion of all
the requisite information points while retaining a clear message. We wanted to ensure coherence in the
design so that readers would not be put off by the large amount of text (see the first of malgpfom the
poster in Figure 420 below). To that end, balancing the amount of text with images was critical.

Figure H20: Poster Tier 1

CHARACTERISTICS OF HUMAN TRAFFICKING IN NEPAL

Human trafficking is a form of Anyone can be a victim of sex, labor, Over 250,000 Nepalis are currently The majority of trafficking cases are
modern-day slavery where people or organ trafficking: men, women, trafficked domestically or not reported to the police.
profit from the control and and children. internationally.

exploitation of others.

Exploitation includes:

- Forced labor or servitude

- Forced prostitution or other forms
of sexual exploitation

- Slavery or practices similar to

The prevalence of human trafficking Individuals convicted of trafficking
slavery More than 1 out of 3 Nepali in Nepal is amongst the highest in may be punished with fines and up
- Removal of organs trafficking survivors are children. the world. to 20 years of imprisonment.

The poster size was increased to 19 x 23 inch size rather than a standardr&K 1S letter) format in
order to not overwhelm the viewer, and the same production pipeline as the graphic novels was used to
produce the final printed product (Adobe Photoshop dnBesigi. Images taken from the graphic novel

were used to retain conistency, although depriving the panels of their context made the selection of
particular images that functioned autonomously somewhat difficult.

We incorporated different sections into the poster to underscore the different aspects of information:
introductory, preventative, and a call to action. The use of the red dividing lines in the middle section,

GwSO23ayAT Ay3a GKS {A3ya 2F 1ldzYty ¢NXFFAOLAYIE aSLM
Figure H21).
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Figure H21: Poster Tiers 2 and 3

RECOGNIZING THIE SIGNS OF HUMAN TRAFFICKING

Poor Recruitment Practices Poor Working and Living Conditions
Rushed into making a decision
Enticed with a large advance
payment

Given limited information about
the job or destination

Recruited through false promises

Asked to lie about their work

and living conditions

Not free to leave or come and

go as they wish

Unpaid or paid less than what was

3 promised
concerning the nature and Owes a large debt and is unable to
conditions of the work pay it off

Required to use fake
documentation or false
information when traveling
Has no contract

Works excessively long and/or
unusual hours
Is not allowed breaks or suffers
under unusual restrictions at work
Threatened with violence and/or
non-payment of wages

Lack of Control
Is not in control of their own money
Is not in control of their own
identification documents (ID or passport)
Is not allowed or able to speak for
themselves

Poor Health
Shows signs of mental abuse
Show signs of helplessness
Shows signs of malnourishment
Shows signs of physical and/or
sexual abuse, physical restraint,
confinement, or torture

Ensure family and friends know
how to contact you

Report missing people to police
or VDC

Call someone for help: your
family, friends, police, local
NGOs, and the Nepali embassy

Ask a lot of questions: gather
information about your wages,
work conditions, and type of
work, even if the job
opportunity is coming from a
friend or family member

Talk to people you trust before

{ ‘ ye can help
{P?ﬁzglezsedsg:isnff)r work Report exploitation to the local
! police

establish a way to communicate
with people you trust, and call
often

Require a contract

When going abroad, register
with the Nepali embassy

ql
f
\

'REPORT IT IMMEDIATELY

Sparrow| - OHVG-

If you or someone you know might be in danger

of human trafficking, send a free SMS to the 6040
human trafficking hotline at this number for help:

For help, type 1 as your message. For information, type 2.

We also worked with a Kathman¢hased text messaging service provider, Sparrow, which provided us with
an exclusive SMS shortcode (6040) that we used to track the efficacy of a call to action and that provided
study espondents with a mechanism to seek out human trafficking information or help if necessary.
Information on the 6040 hotline was provided in our graphic novel, radio, and atslial content, as well

as in pocket calendars (see Figurgdland Appendix Ohat all respondents received at the completion of
the survey. Enumerators instructed respondents to text the hotline if they wanted to report a trafficking
case or access information about trafficking. A Sparrow staff member responded to all text nseasdge
when appropriate, forwarded reports and cases to law enforcement and NGOs in a position to respond.
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Figure H22: Pocket Calendar

E. Conclusion
aSRAI | 00Saa OlFy LX & I ONMGAgeant behe® abBut Augian(i KS  F 2 NIV |
trafficking. Since this study aims to evaluate awareness campaigns across various forms of media, the
baseline investigates respondent access to media. A descriptive analysis of baseline data finds that the
most accessible anddguently used forms of media are TV and radio, both of which are leveraged as
media formats in the study treatments. In addition, over 76% of respondents had been exposed to graphic
novels prior to participating in the study.

Anothergoal of this chaptewas to introduce the context and process through which the awareness
campaign materials were developed. A variety of contrasting campaigns are discussed in order to highlight
the respective advantages and disadvantages of each and establish best practiesigning and
implementing study treatments. By breaking down the production process into its constituent parts, we
hope to demonstrate how the awareness campaign treatments were designed and provide a guide for
future projects by members of the arttiafficking NGO community in Nepal and beyond.
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CHAPTERI: RESPONDENRBORFORCE ANBMPLOYMENTONDITIONS

A. Introduction
Labor force and employment conditions are important factors that influggBRaround human
trafficking. In Nepal, high unemploymieand poverty rates are associated with working conditions that can
overlap with aspects of human trafficking, including child labor, forced labor, and foreign migiiation
2012Db; ILO 2011; Paolett al.2014).This chapter analyzes respondent expedes with each of the
abovementioned labor force and employment conditions.

B. Child Labor
Children are particularly vulnerable to human trafficking. In order to more fully understand child labor, we
asked respondents about both their own employment expecies as children, and also the work
experiences of their children. The following section looks at these labor experiences with a focus on the age
at which children of respondents started working as well as the type of work they perfoitiiée. average
agel 0 6 KAOK NBaLRYRSYy(iQa OKAfRNBY Ay 2-2hwstmNDdSe ail
22.9% of respondengEhildren started working when they were betweémnd 14 years old; 31.2% of
respondentsrhildren started working when they weretween 15 and 17 years old; and 30.7% started
participating in the labor market when they were between 18 and 20 years old.

Figure IH1: Age at Which Children of Respondents Started Working

40

31.2% 30.7%

30

20
15.2%

104

7-14 15-17 18-20 21 and older

Age group (years)

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

CL.2bWhat is the youngest aget which any ofour children started working?
1) Youngest age at which my children worked:
2)None of my children have started working

Given that not all forms of labor are equal in terms of potential harm and exploitation, it is impdotan
conduct an analysis of the type of work in which children engage. The graph on the left in F2gieills
that 69.6% of the children of respondents perform work in the agricultural sector (in fields or on farms),
while 26.9% work transporting hepw#ems (which could involve work carrying bricks or construction
materials, or domestic workers carrying water) and 5.8% work in a private household (doing housework,

21 We consider both international and Nepalese definitions of child labor for data analyisispéh, individuals under
the age of 16 are considered children. International definitions consider individuals under the age of 18 as children.
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chores, or child care). When the type of work performed by the children of respondecdsnipared to the
type of work that respondents did when they were childtbemselveswe see a very similar pattern:
often, children are doing the same jobs that their parents digvhen they were youngAlmost 76% of
respondents used to work in the fis or on a farm as children. The seceoadd thirdmost mentioned
activities were the transportation of heavy items (25.3%) and housework in private households (3.4%),
respectively (see the right side of Figure2)ll

Figure 1H2: Type of Work Performed as a Child

Jobs that Children of Jobs that Respondents
Respondents Have Performed Performed When They Were Children
Work in the fields or on a farm Worked in the fields or on a farm
69.6% 75.8%
Transport heavy items Transported heavy items
26.9% 25.3%

Work in a private household doing housework Worked in a private household doing housework

or child care or child care

5.8% 3.4%

Sell items Sold items

0.7% 0.8%
I T T T T T J T T T T T
0 20 40 60 80 100 0 20 40 60 80 100

Percentage Percentage

95 % Confidence Interval
(with Design-Effects)

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

CL.4Have your children ever done any of the following things?
1) Sell items€.g, chewing gum/cigarettes) on street

2)Work in a private household doing housework or child care
3)Work in the fields or o a farm

4) Transport heavy item®(g, carry bricks, luggage, furnituretc.

CL.3BAs a child did you evelo any of the following things?

1) Sell items€.g, chewing gum/cigarettes) on street

2)Work in a private household doing housework oldlcare
3)Work in the fields or on a farm

4) Transport heavy items(g, carry bricks, luggage, furnituretc)
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C. Forced Labor
Those who are forced to work or find themselves in exploitative employment conditions are particularly
vulnerable to huma trafficking. The ILO estimates that at least 20.9 million persons worldwide are victims
of forced labor, trapped in exploitative wotkat they are unable to leavendsuffering at the hands of
unscrupulous employers, labor contractors, or agents (IL2RB). This section discusses respondent
answers to a number of questions that could indicate experience with and vulnerability to forceddabor.

Workers in Nepal face a range of challenges at work that affect both their personal security and their right
as workers. Below, we explore respondent working conditions, and whether they are victims of any kind
workplace abuse.

Answers to direct questions about workplace abuse may be subjected to social desirability bias, as abuse is
stigmatized and a seitive topic to discuss, and respondents may want to appear favorable to researchers
(GonzaleOcantoset al.2012). To reduce the effects of social desirability bias, in addition to direct

guestions, we asked respondents about workplace abuse using a thetliled a list experiment. This is an
experimental design technigue reduce social desirability bias and privacy concerns by giving respondents

a higher degree of anonymity than a direct questféit.should be noted that while list experiments are a

strong tool for reducing social desirability bias, they are still subject to other forms of error. Since list
experiments are more cognitively challenging than direct survey questions, respondents could be more
likely to give an answer that is familiar orsyan order to satisfy the enumerator rather than a correct

answer (Kramon and Weghorst 2012).

When asked directly about workplace abuse, 2.9% of respondents report having been physically hit or
assaulted, while 1.3% report being touched or sexuallyudsshagainst their will. A larger percentage of
respondents (6.8%) report that they have not been paid for work performed (Figide Il

22 According to international legal frameworks, forced labor is work for which a person has not offered hirsalf he
voluntarily (concept ofinvoluntariness) andthat is performed under the menace of any penalty (concept of

écoerciordd | LILIXE ASR o6& |y SYLX28SNI 2NJ I GKANR LI NIeée G2 GKS ¢
recruitment process to fare hinther to accept the job or, and once the person is working, to force him/her to do
tasksthat were not part of what was agreed upon at the time of recruitment or to prevent him/her from leaving the

job (ILO 2012a, 13).

23The list experiment design ssraightforward. The sample is randomly divided into a control group and treatment
IANRdzZLJAD® wSalLRyRSyidia FTNRY S| Olkam BoMBaaglo feadiyou MBstoR3 (ar S al Y S
statements. Please tell me HOW MANY of them are true forl ylmn't want to know which ones; just HOW MANY

apply to you? For example, if | say: "l have a cow. | have a chicken. | have a goat. If you have only a goat, you would
answer 1. If you have a cow, a chicken and a goat, you would answer 3. You don't teladstavhich ones are true,

2dza i K2 g Y IThe&oniroNgBouplsNabtdedist of statement8 While treatment groups receive

statements 13 plus one treatment item (one of statements 4, 5, or 6) (see TaklddH a list of all statements).

Respondents intuitively understand that by giving a number of activities rather than identifying specific activities,

there is a higher degree of anonymity and social desirability effects are reduced (GeDealgps et al. 2012). We

are then able to comare the average number of reported statements in each of the treatment groups to the average
number of reported items in the control to get an estimate of the prevalence of each type of abuse within the sample
population. See Table-Ifor the complete esults.
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Figure 1H3: Forms of Abuse in the Workplace |

Yes Yes
2.9% 1.3%

Physically hit or assaulted Touched or assaulted sexually

Yes
5.8%

Have not been paid for the work done

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

EM.16For each of the followingylease tell me how frequentliy has happened to
you at work?

1) I have been physically hit or assaulted

2) | have been verbally abused

3) | have been touched or assaulted sexually against my will

4) | have not been paid for work | did

1) A great deaP) A lot3) A moderate amound}) A little 5) Not at all

The list experiment reveals that the prevalence of workplace abuse is probably higher than what
respondents report directly. According to the results of the experiment, approximately 10% of respsndent
have been threatened by their employer if they quit their job; 9.6% of respondents have been forced to
work without pay (direct questioning estimated only 6.8%); and 6.7% of respondents have been forced to
have sex as part of their job (direction questiestimated only 1.3%) (Table2)l
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Table 111: List Experiment Description

My family cannot afford to loan money to a friend or family member
My family has enough food to eat every day

| have been dsed to pay a bribe before

| have been threatened by my employer if | quit my job

| have been forced to work without pay

| have been forced to have sex as part of the job

D A WN P

Condition ARead 1, 2, 3 (randomize order of statements)

Condition B: Read 1, 2, 3, 4 (randomize order of statements)
Condition C: Read 1, 2, 3, 5 (randomize order of statements)
Condition D: Read 1, 2, 3, 6 (randomize order of statements)

Table 142: Fams of Abuse in the WorkplacdResults from the List Experiment

Have been threatened by the employer if quit their jo 10.0%
Have been forced to work without pay 9.6%
Have been forced to have sex aafpof the job 6.7%
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In response to direct questions, respondents reported other forms of abuse that include forced overtime
without pay (6.6%); pay being withheld by the employer (5.7%); and passports being retained so that
workers cannot quit their jb (5.4%) (see Figure-4llbelow).

Figure 1H4: Forms of Abuse in the Workplace I

Been forced to work overtime without pay
6.6%

|

Had pay withheld by employer

|

5.7%
Had passport or other papers taken away so that could not leave
5.4%

|

Been threatened with any of the previous types of abuse
3.8%

|

Been prevented from contacting friends or family
1.2%

|

Been forced to pay off a debt to employer before could leave
1.2%

l

Been locked up at night or physically restrained by employer
0.7%

H

Been forced to engage in illegal activities by employer
0.7%

T T

T
2.0 4.0 6.0 8.0 10.0

Percentage
|:| 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

CM.30While working, eithein your current job or any jobs in the past, have you e
SELISNASYOSR tyeé 2F (KQyF2fft26Ay3IX a
1) Been forced to work overtime without pay

2) Been prevented from contacting friends or family

3)Had pay withheld by my employer

4)Been forced to pay off a debt to my employer before | could leave

5)Been locked up at night or otherwise physligaestrained by my employer

6) Been forced to engage in illegal activities by my employer

7)Been threatened with any of the previous things, even if they were not actually|
done to force work

8) Had passport or other papers taken away so that | cootdeave

B

0
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D. Foreign Labor Force and Migration
The ILO estimates thatore than2 million Nepali men and women work abroad as domestic workers,
construction workers, or in other lowkill labor jobs (ILO 201&)Foreign labor migration from Nepal can
haveboth positive outcomes, as it can be a means for poverty reduction, and negative outcomes, as it can
be a means for exploitation and trafficking. In Nepal, a number of studies suggest that migrant workers are
particularly vulnerable to human trafficking teuse at each phase of the migration pipeline, from
recruitment to arrival at the destination, there is evidence of corruption, deception, and exploitation
(Verité 2012Paolettiet al.2014)

This section explores experiences with and attitudes towardifin migration, and some of the associated
problems that Nepali migrants face when leaving home in search of a job, according to our respondents.
Figure IH5 shows that 32.2% of the survey respondents have in the past moved away from their home to
other countries or other districts in Nepal to work.

Figure I45: Percentage of Respondents Who Moved Away from Home for Work

Moved away from home for work

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

CM.1CHave you ever moved away from home to work either in another country 0
another region of Nep&
1) Yes?) No

Male respondents account for 66.1% of labor migrants, as do 33.9% of females (Figuréhd

predominance of male respondents among those who have migrated to work in other countries or other
regions in Nepal is not surprising; foraye, Nepal has invoked various bans on women migrating for
employment. In 1998, public protest over abuse of female Nepali domestic workers in the Gulf led to a
cabinet decision to ban all women from migrating there for work (Paadeii. 2013). Sincehten theban

has been periodically lifted and reinstated. It is currently in effect to restrict women under 30 years of age
from migrating to Gulf countries for domestic wdjiRaolettiet al.2014). The intent of this prohibition is to
protect women from rgks, including long working hours, sexual violence, physical abuse, and economic
exploitation. That said, a number of organizations have heavily criticized these bans for their paternalism,
and noted that they may lead women to seek foreign employmentugtounregulated and unsafe

24 This excludes India, which is thought to be the largest host of Nepali migrant workers. Since the border between
Nepal and India is unregulated, it is difficult to collect data on migration patterns between the two countries.
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channels, putting them at higher risk of exploitation and reducing their freedom of movement (Amnesty
International 2011; Paolettt al.2014).

In terms of age, Figure-Blshows that 63.7% of the respondents who moved awamfhome to work are
aged 26 years or older; 33.5% are between 15 to 25 years old; and 2.8% are children between 13 and 15
years old.

Figure 146: Percentage of Respondents Who Moved
Away from Home for Work by Gender and &g

80

63.7%

60

407 33.5%

201

2.8%

13-15 16-25 26-65

Gender Age group (years)
95 % Confidence Interval
(with Design-Effects)

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)
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Respondents stated that their primary reason for migrating from home was for economic opportunities. As
shown in Figure HI, more than half of the respondents who migrated did so for work. The second most
cited reason (28.7%) was family. AImos¥%06f our sample moved without a specific job at their

destination, which could increase their vulnerability to human trafficking, as once they arrive they could
find themselves desperate for work and more likely to take a position in which they are belojted.

Figure I47: Primary Reasons for Migrating

60 - 56.3%

40

28.7%

20

Family Education Work An easier Other
reasons or training lifestyle reasons

Primary reason for migrating

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

CM.2If currently away or away in the past: What was the primary reason for
migrating? If away in the past: What was the primary reason you migrated?
1) Family reasonée.g. marriagel) For education / trainin@®) For work

4) The conflict) Natural disastef) For an easier lifestyl@) Other
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Another exploitative dynamic that Nepali migrants encounter is debt bondalen individuals are forced

to work to repaydebts their employer says they owe or debts they incur when brokers provide advances
for the cost of travel and employment documentation. Forced labor under these conditions can involve
withholding travel documents and/or wage deception, where employegate conditions under which it
becomes impossible for someone to earn enough to pay off their dédite 2012) As shown in Figure-lll

8, among those who report being away from home, 4.8% of respondents report that they or a family
member received an acnce to take their job. Most of the respondents or their families received between
1,000 and 5,000 NRS, while 28% of the respondents received an advance of more than 10,000 NRS. This
amount is higher than the average monthly wage for the country (7,43, HpproximateNJSD7 3).

Figure 148: Family Members Receiving Money up Front

42.0%

40 1

30

20.0%

20 -
10.0%
10 .

<1,000 1,000- 5,000- >10,000
5,000 10,000

A family member received
money up front

The amount of money the
family member received (NRS)

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

CM.28If currently away or away in the past: Did you or a family member receive
money up front for taking your current job? If away in trest: Did you or a family
member receive any money up front for taking that job when you were away fron
home?

1) Yes2)No

CM.29How much did you or théamily member receive up front?
1) No/none2) Less than 1000 RB$10005000 RS
4)5000-10,000 RS) More than 10,000 RS
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Respondents were also asked directly about their perceptions of risks around migration. Figuateolts
that more than40% of respondents heard stories of the risks related to migration, yet over half of those
respondents did at believe these risks could befall them personally.

Figure 1H9: Awareness and Concern about the Risks of Migrating for Work

Was worried but needed the money Was not worried,

and to]‘_)(l)(,gg/i risk did not believe the stories

19.6%

Was worried but
trusted qthers to protect me
18.0%

Thought the stories

were true, but did

not think it could happen to me
51.8%

Heard that Nepalis who leave home for work Was concerned about these stories
are sometimes deceived when arriving when making the decision to move

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

CM.13Some people tell us that Nepalis who leave home for work are sometimes
deceived about thevork and forced either to become prostitutes or to do bad work
without pay when they get there. Had you heard any stories like this before you |
1) Yes2) No

CM.14How much did these stories concern you when youenmaking the decision
to move?
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E. Conclusion
This chapter provides insight into respondent perception and experience with aspects of the Nepali labor
force that overlap with vulnerability to human trafficking. These perceptions and experiences encompass
child labor, forced labomnd foreign migration.

In terms of child labor, respondents report that many of their children work, and, interestingly, many of
them do the same job their parents did as children. Respondents report that their children are involved in
work that includesagriculture and farming, the transportation of heavy materials (such as bricks,
construction materials, and waterand domestic labor. When it comes to forced labor, some respondents
report experiencing exploitative employment conditions, including cieerowvithholding of wages, and

sexual abuse.

Foreign labor migration is also an important factor in respondent experience in the labor force. Almost

third of respondents, over 60% of whom are men, have migrated from home for work. Of the respondents
who report migrating for work, almost half migrated without a specific job in mamal around 5% report
taking advance payment for work before migrating. We also found that less than half of all respondents were
aware of risks around foreign labor migratiand many of those who were familiar with the risks did not
believe they were themselves vulnerable.
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CHAPTERV: HUMAN TRAFFICKINIG RESPONDENYABP

A. Introduction
This chapter discusses baseline human trafficking awareness in terms of respondent knouati#ddes,
beliefs, and practices (KABP). In order to measure how mass media awaraisesy campaignaffect
KABP, a baseline understanding of respondent perceptions of the problem of trafficking is necessary. The
chapter is broken down into seven parl) past experiences with human traffickiri),sense of urgency
around human trafficking3) perceptions of frequency of human trafficking),knowledge about human
trafficking,5) attitudes toward human trafficking victimhood) attitudes toward anti-trafficking policies,
and7) anti- trafficking actions.

B. Identifying Past Experiences with Human Trafficking
Fifty-eightrespondents (2%) think that they have been a victim of some form of human trafficking, while
3.9% (93 respondents) think that a faity member or a friend has been trafficked (see Figurek) I\ is
worth noting that we interpret these numbers with a great deal of caution as individuals may feel hesitant
to be forthright about their experiences with human trafficking or may not nsagly know that they have
been human trafficking victims, given an incomplete awareness of what human trafficking is.

In order to further understand those in our survey who think they have been trafficked or know someone
who has been, we examine the degraphic breakdown of these respondents. The majority of our self
reporting victims are male/@.4%), and older than 2%6.9%). They report a variety of different levels of
education é.g, 17.2% of victims reported having successfully completed theieSa@s and®2.4% of

victims reported having received no education). However, there were no individuals with-aguustdary
education that identified as having been trafficked. We observe that there are differences across ethnic
groups regarding this indator. The majority of respondents who believe they have been victims of any
type of human trafficking79.3%) are from the Chhetri, Tamang, and Brahrhtilhethnic groups (FiguredV
2), which likely reflects the fact that 61.2% of the study sample anm fiteese ethnic groups.
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Figure 1V1: Experience of Human Trafficking

Yes

Yes
1.2% 36%
Thinks that s/he has been trafficked Thinks family/friends have been trafficked

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

HT.1Ax1Do you think that you are/have ever been trafficked?
1) Yes?) No

HT.1CxDo you think that you have any friends and/or family who have been
trafficked?
1) Yes?) No

Figure 1¥2: Experience of Human Trafficking by Demographic Characteristics
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Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

In contrast, Figure K3 shows that the majority of respondents who report that a friend or family member
has beenttafficked are women54.%6) and young (between the ages of2%). Most respondents who
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report trafficking cases amongst friends and family come from the predominant ethnic groups in our

sample (Chhetri, Tamang, Brahmidil).

Figure 1\¥3: Experience of Family and Friends with Human Trafficking

100 7 Gender 100 1 Age Group
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Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

C. Sense of Urgency Around Human Trafficking
In this study, respondents were asked to report their level of concern about human trafficking, and 26% of
respondents replied that they & a great deal of concern. In addition, 3% express feeling a lot of
concern, which means that taken together, the majority of respondents do feel a high level of concern
about human trafficking. Interestingly, women express less con@rmeasured bthe share expressing
GANB I G avduy Kdifanifaitfiéking than men (23% and 29%, respectively) (Figdle IV
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Figure 1¥4: Concern about Human Trafficking

100%
6.1% 10.4% ] No concern
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Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

HT.2x1How much concern do you feel about trafficking in humteings?
1) A great deal of concer®) A lot of concern
3) A moderate amount of concer) A little concerrb) No concern

Figure 1¥5: Perception of Human Traffickings a Problem

Extremely big
2.5%

. Very big

Not at all big 4.9%

Slightly big ~ 0.4%
2.8

Moderately big
9.3%

Sligtly big
8.6%

Not at all big
79.9%

How big of a problem is
human trafficking in your community

How big of a problem is
human trafficking in Nepal

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

HT.4x1How big of a problem is humareffficking in Nepal?
1) Extremely bi@) Very big3) Moderately bigd) Slightly bigs) Not at all big

D.36x1Do you think that human trafficking is a problem in this community?
1) Extremely bi) Very big3) Moderately bigd) Slightly bigh) Not at all bg
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With regard to the scope of human trafficking in Nepal, respondents understand human trafficking to be a
major problem nationally. However, they do not perceive human trafficking as a significant problem in their
respective communities. Figure-B/stows that while over 87% of the respondents believe human

GNIF FFAOIAYI Ad SAGKSNI LY GSEGNBYSte o0A3é 2N aBSNE
trafficking is not a big problem in theaswwn community. The perception that trafficking is lgsgvalent at

the community level is important to note because it means individuals could be less vigilant when it comes

to mitigating localevel risks of being traffickedt is also important to highlight that this finding might be

related to the fact hat respondents may not have had direct experiences with human trafficking situations
locally or they might identify these situations as being far removed from their everyday life.

Respondents also demonstrate their sense of urgency around human tradfioikireporting the level of
priority they think thegovernment of Nepal should give to atafficking policies and programs. Figure 1V
6 shows thathe vast majorityparticipants believe the government shouwpdoritize these policies and
programs(93.9% indicated ati-trafficking policies angrograms should receive eithargreat deal of
priority or a lot of priority) relative to other issues facing t@vernment of Nepal today.

Figure 1V6: Government Should Prioritiz&nti-Trafficking Policies and Programs

A little priority
1.0% None at all
A moderate amount %
5.1%

Government should prioritize anti-trafficking policies and programs

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

HT.8x1There are many issues facing our country today, and choices have to be 1
about how to prioritize them. How much should the government prioritize-anti
trafficking policies and programs?

1) A great deaP) A lot3) A moderate amound) A little 5) None at all

D. Perceptions of Frequency of Types of Human Trafficking
In order to get a sense of how respondents perceive the scope of human trafficking, we asked them to
report how frequently certain types of tri€king occur in Nepal. Figure-Ashows thaimore than50% of
respondents perceive of women being sold into marriage as a common type of trafficking; forced
prostitution (48.8%), forced work (46.6%), and dbbnhdage (45.6%) were perceived as slightbg le
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frequent Note that these questions were only asked after the receipt of awareness campaigns, so
averages reflect perceptions after exposure to information. We provide averages here, as it is informative
to look at averages before evaluating impactstloese prevalence measures.

Figure I\7: Perceptions of Frequency of Types of Human Trafficking
Women being sold into marriage

50.5%

I

Being forced to engage in prostitution

48.8%

Being forced to work for little or no pay

I

46.6%

Being forced to work to pay off a debt

I
0 10 20 30 40 50 60
Percentage

|:| 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

HT.7For the following activities, please tell us how common you think that they o
in Nepal.

A People being forced to work fdittle or no pay

A People being forced to work to pay off a debt

A People being forced to engage in prostitution

A Women being sold into marriage

1) Extremely ofter?) Very often3) Moderately oftend) Slightly often5) Not at all
often

E. Knowledge of Human rafficking
This section outlines respondent understanding and perceptions of human trafficking prior to becoming
involved in the study. One way that respondents demonstrated their knowledge of human trafficking was
by defining the term in their own word$Vhen asked to define human trafficking, respondents in the
control group (who did not receive any treatment) provide definitions that demonstrate a multifaceted
understanding of the issue. Some respondents focus on types of trafficking, often emphadiningrid
sex as defining types. For example, one respondent noteditfatdzY | y G NJ Béxdalabuseod A &

25These percentageare based on the number of respondents who answered optigistremely often an@) Very
often for question HT.7.
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people for forced labor, and prostitutieh©ther respondents focus on the structural conditions that cause

OGN FFAOLAY IS adzOK | a LIROSNIEé@d C2NJ SEFYLX ST 2yS ai
deception of poor people by giving them hope of better life and then takingthem@w G2 R2 o6l R (K
Finally, respondents also focus on the individuals who contribute to trafficking. In the words of one
NBalLR2yRSYyGs aKdzYly OGN FFAOLAYI Aad ¢KSy |3ASyda € dzNJ
other facilities likeroomand 2 NR 2yfeé (2 aStf (GKSY FTNRBY 2yS LISNHA:
suggest that some respondents have a relatively accurate sense of what human trafficking is prior to their
involvement in the study.

Respondents identifthe main reasons why peopleecome trafficked as follows: unemployment (5%)

lack of information or education (61.6%nd family pressure to earn money (31.3%) (see Figud3. W

quarter of respondents note a reason other than the onescodedfoE | YRy S| NI 8SNEf t 2 F
reasons could be categorized as econoraig.(poor economic conditions). Note that response options

were not provided. As such, we coded responses into the most common categories, which are shown in
Figure V8.

Figure 1\¥8: Principal Reasons Why People Become Trafficked

Unemployment

68.5%

Lack of information/education

61.6%

Family pressure to earn mone

31.3%
Other reasons
25.0%
Poor wages

15.1%

Reckless behavior by the victims
8.7%
eak laws
5.0%
Gender discrimination
12%
Ethnic discrimination
12%
Drug gangs

0.4%

. . . )
20 40 60 80
Percentage

|:| 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

O

HTV.1What do you think are the principal reasons people become traffickedf't
read the respons options; Mark all that apply]

1) Lack of information/lack of educatid?) Poor wage8) Unemployment

4) Reckless behavior by the victifisWeak laws / law enforcement

6) Gender discriminatio) Drug gang$) Ethnic discrimination

9) Family pressure to earn monég) Other

Vancerbilt University
USAID/DCHA/DRG Working Papers Series 70



When asked to identify the types of individuals most often responsibl&dfficking, 70% of respondents
identified adalal (broker)and 19.8% identified a manpower agexst the most responsible person (see

Figure IV9). This observation supports the notion that foreign labor migration and trafficking are linked.
Respondents ab commonly cited the role afalalsin their understanding of human trafficking. For

instance, Binod, a 2gearold man from the district of Sarlahi, defines human traffickingdasople getting
tricked by dalals and forced to do whatever work the dal& € & { fOfhef indiviluaR Rlebtified

family members (29.2%) and strangets.8%) as the responsible party. Parents were also viewed as
complicit in trafficking; 23.8% of the study respondents said that the fathers of victims are sometimes
involved in and responsible for causing their children to be trafficked and 23% said mothers of the victims.

Figure 1¥9: Individuals Responsible for Trafficking

A dalal

70.0%

Another family member

29.2%

Father

23.8%

Mother

23.0%

A manpower agent/agency
19.8%

Friend

16.6%

Unknown person

J

15.8%

ang or gang members
4.9%

3

olice or military member
3.1%

P

Q
=3
2]

3.0%

oyfriend/girlfriend
2.6%

‘Tz

T T T )
20 40 60 80
Percentage

I:l 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

HTV.3Which of the following individuals, if any, would you sagnbst often
responsible for causing a person to be trafficked? [Mark all that apply]

1) Boyfriend or girlfrien®) Father3) Mother

4) Another family member (noparent: e.g, uncle, aunt, cousin, siblingtc.)

5) Friend6) Police or military member) A gang or gang membe83 A dalal9) A
manpower agent/agenci0){ 2 YS2yS St a4S 6K2 L RARY
11)Oneself12) Other
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Respondents were also asked to report their perceptions of who is the most at risk when it comes to being
trafficked. kgure 1V10 shows that 5%% of respondents identify women over 16 years old as having the
highest risk of being trafficked, followed by girls under the age of 16 (51.6%). Q6% ©8 respondents
identify boys under 16 years old, and.4% identified mads over 16 years old as at risk of being trafficked.
Finally, only 2.1% of respondents report that members of their ward are at hig# risk.

Figure IV10: Who is at Risk of Being Trafficked?

Women (Over 16)

59.5%

|

Girls (Under 16)

51.6%

|

Boys (Under 16)
18.6%

Men (Over 16)

14.4%

n

Members of my ward

2.1%

T T T T T T
10 20 30 40 50 60
Percentage

|:| 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

o -

HT.11xIHow much do you think ehoof the following peoplésat a risk of being
trafficked?

A. Women (Over 16)

B.Girls (Under 16)

C. Men (Over 16)

D.Boys (Under 16)

E. Members of my ward

1) A great deaP) A lot3) A moderate amound) A little 5) None at all

26 These percentages are based on the number of respondents who answered dptibgseat deal an@) A lot for
guestion HT11x1.
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Table IV1 presentghe results of a series of questions asked to evaluate respondent knowledge of human
trafficking asking them to identify if a range of statements about human trafficking are true or false.

Table I\/1: Testing Knowledge of Hnan Traffickind

Human trafficking requires movement across state or nationi

Statement 1 FALSE 61.8%
borders

Statement 2 Human trafficking is a form of slavery TRUE 79.5%

Statement 3 Men can be trafficked TRUE 80.0%

Statement 4 You c_:an_t be trafficked if you knowingly entered into FALSE 31.8%
prostitution

Statement 5 The only type of human trafficking is sex trafficking FALSE 74.8%

These statements explore the relationship between respondent knowledge of and preconceptions around
human trafficking. Statement one addresses the commmsconception that intesstate movenent is a
prerequisite oftrafficking; nearly 40% of respondents lesie this to be the cas&tatement two addresses

the emergent association of trafficking with slavery; nearly 80% of respondents make this association.
Statements three, four, and five explore assumptions arogedderbasedvulnerability to human

trafficking. Four in five (80%) of respondents correctly note that men can be trafficked, and almost 75% of
respondents recognize that sex trafficking is not the only type of human trafficking. However, only 31.8% of
respondents correctly identify that a person aknowingly entes into prostitution carstill be trafficked.

This suggests a general stigma against prostitution, and the existence of the perception that if you
knowingly enter into prostitution you give up autonomy over your body and the right to igeadia victim.

Sex trafficking of women is by far the most commonly identified form of human trafficking, and Tdble IV
points to some gaps in knowledge respondents have of the prevalence of other forms of human trafficking
and the prevalence of maldctims of human trafficking. Note thale International Labor Organization

(ILO) estimates that women account for only 55% of forced labor and that forced sexual exploitation
accounts for a much lower proportion (22%) of the total cases. The ILO edithate€68% of forced labor
exploitation globally occurs in agriculture, construction, manufacturing, and domestic @RQq12b).
Nevertheless, the majority of the sample did correctly identify that men can be victims and that sex
trafficking is not theonly form of trafficking.
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Figure V11 shows the number of correct answers to the questions in Tablebiwdemographic
characteristics. When analyzing these responses by educational level of the respondent, we observe a
positive correlation. More edwated respondents answer, on average, more questions correctly than those
respondents with no education or primary education.

Figure 1¥11: Knowledge of Human Trafficking by Demographic Characteristics |

©ct answers

47 3.4

Male Female 13-15 years old 16-25 years old 26-65 years old
Age group

Gender

BA/Masters Degree
Higher Secondary

School Leaving Certificate(SLC)
Secondary

Lower Secondary
13-15 years old 16-25 years old 26-65 years old Primary

Age group No education

Gender

- Male - Female

95 % Confidence Interval
(with Design-Effects)

Correct answers

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

As another measure egéspondent knowledge of human trafficking, we also asked respondents to identify
whether or not a number of hypothetical scenarios constituted human trafficking. These hypothetical
scenarios (Table 1®) summarize each of the various human traffickingatiwres that respondents are
subsequently exposed to in the treatment portion of the study.

Table I\f2: Testing Knowledge of Human Traffickiilg

A 15yearold married girl accepts a job in India. Once there, she is force

Scenario 1 to sell sex in a brothel. 94.3
A 15yearold girl takes a job working for a friend's uncle in a canteen in
Scenario 2 Kathmandu. When she arrives, he forces her to provide sexual services 89.4

clients.

An 1%yearold boy is sent to work in a sari factory, where he is also

Scenario 3 promised the opportunity to attend school. When he arrives, he is not 85.4
allowed to attend scbol, and is forced to work nestop 12 hours a day.
A 28yearold widow migrates illegally to the Middle East to do domestic

Scenario 4 labor. Once there, her employers take away her passport, prevent her 1 84.6
contacting her family, force her to wiotong hoursand beat her.
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A 24yearold farmer decides to migrate to the Middle East to work as a
manual laborer. Once there, his passport is taken away, and he must d

Scenario 5 hard labor in difficult conditions to pay back the debt he is twdhas 79.4
incurred from coming to the Middle East.
Scenario 6 A 12yearold boy who is forced to work at a brick kiln runs away and is 70.8

befriended by an adult man who forces him to provide sexual services

Table V2 describes the scenarios al@ide the percentage of respondents who answered each question
correctly. The percentage of respondents who answered the questions correctly is generally high. The fact
that scenarios five (adult male labor trafficking) and six (boy child sexual explojtati® less recognized

by respondents as cases of human trafficking appear to reflect commonly held beliefs about the gendered
nature of trafficking. The invisibility and stigma around male child sexual exploitation in Nepal could also
explain why respond#s scored lower on recognizing scenario six as a case of human trafficking

64/ 2YYSNOALE {SEdztf O9ELX 2AGF0GA2Y 2FXé HAMpPO D

Figure V12 shows the percentage of respondents by the number of scenario questions they answered
correctly. Only 3% of the respondsranswered all of the questions incorrectly. This suggests that baseline
knowledge of human trafficking in Nepal is quite high. A majority of respondents (58%) were able to
recognize correctly thadll of the cases presented were scenarios of human trliffig.

Figure 1¥12: Knowledge of Human Trafficking

Percentage of respondents

None 1 2 3 4 5 6
Number of correct answers

B Frequency =& Cumulative Frequency
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While knowledge levels are generally high, they also differ by demographic characteristics, as displayed
graphically in Figure $¥3. There is a positive correlatioetiveen knowledge of human trafficking and
educational attainment; the number of correct answers increases with the educational level of the
respondent. While respondents with no education answered, on average, the lowest number of questions
correctly (4.5) respondents with tertiary education answered on average 5.6 questions correctly. On
average, men answered 5.2 questions correctly while women answered 4.9 questions correctly.

Figure 1¥13: Knowledge of Human Trafficking @yemographic Characteristids

Male Female 13-15 16-25 26-65
years old years old years old

Gender Age group

BA/Masters degree
Higher secondary
School Leaving Certificate (SLC)

Secondary
13-15 16-25 26-65 Lower secondary
years old years old years old Primary
Age group No education
Gender
H Male Il Female 0123456

Correct answers by educational level

95 % Confidence Interval
(with Design-Effects)

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)
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The survey also included questions to gauge respondent level of engagement around human trafficking

prior to their involvement in the study. When asked, only 11% of respondents report having a conversation
about humartrafficking in the year preceding the study, with no meaningful differences by gender (Figure
IV-14). However, there are notable differences by age and education levels. Conversations about human
trafficking were more prevalent among respondents betweka ages of 16 and 25, and among

respondents with secondary education (lower secondary, secondary, SLC, and higher secondary education).
In other words, educated young adults are more likely to have recently had conversations about human
trafficking.

Figue I\A14: Had a Conversation on Human Trafficking in the Preceding Year

100 1 Gender
04 ] Female
) B B vale
o]
= 60 -
Q
o
) 40
o
20
04
Had a conversation on human Had a conversation on human
trafficking in the preceding year trafficking in the preceding year
100 o .
100 A Educational level
Age group - BA/Masters degree
80 4 35.4% [] 26-65 years old 80 I Higher secondary
|:| 16-25 years old 24.6% I:l School Leaving Certificate (SLC)
o o0 ] secondary
- 60
60 - 13-15 y?‘rs old ] Lower secondary
g 15.2% Bl Primary
404 45.8% > 40 - No education
o
24.4%
20 20
0 a! 0 -
Had a conversation on human Had a conversation on human
trafficking in the preceding year trafficking in the preceding year

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

HT.17Have you had a conversation about human trafficking during the last year?
1) Yes2)No

F. Attitudes TowardHuman Trafficking Victims
This section loks at respondent attitudemward human trafficking victims and the preconceived notions
they hold related to issues of stigma, blaraed agency when it comes to different types of human
trafficking victimhood. Increased awareness of human traffickimghedp reduce the occurrence of such
crimes. Yet educating people about human trafficking can also affect the ways in which individuals who are
not themselves trafficked choose to interact with human trafficking victims. When survivors of human
traffickingreturn to communities and seek to reintegrate themselves into society, they are often subject to
stigmatization and hostility that serve as significant barriers to reconstructing their lives in the aftermath of
a traumatic experience. Respondent stigmati@n toward victims of human trafficking is gauged by asking
them whether they would be willing to talk or eat with a victim of sex trafficking, and whether they would
blame them for being trafficked for sex. The same three questions were asked abausw¢iabor
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trafficking. Note that these questions were asked after the receipt of awareness campaigns, so averages
reflect perceptions after exposure to information. We provide averages here, as it is informative to look at
averages before evaluating iragts on these measures.

Figure V15 shows the potential existence of stigma against labor trafficking as om$oG#.respondents
report a high willingness to converse with a victim of labor trafficking andujusér half @5.8%) are willing

to share ameal with them. However, the respondents demonstrate low levels of victim blaming, with only
7% willing to blame a victim of labor trafficking for what happened to tRém.

Figure 1V¥15: Attitudes TowardLabor Trafficking Vigins

Have a conversation with them

66.7%

Share a meal with them

45.8%

Blame them for what happened to them

7.0%

20 40 60 80
Percentage

|:| 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

o

MC.40x2:f you met someone who had been trafficked for labor, how willing woul
g2dz 60SX

A To have a conversation with them?

A To share a meal with them?

A To blame them for what happened to them?

1) Extremely willin@?) Very willing3) Somewhat willingt) Slightly willings) Not at all
willing

Similarly, potential stigma against sex trafficking victims also exists amongst respondents. When it comes to
willingness to converse and share a meal with a victim of sex trafficking, willingness raé@s®6and

2" Thesepercentages are based on the number of respondents who answered offj@dremely willing an@) Very
willing for question MC40x2.
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36.PorespectivelyHowever only10.4% of respondents are willing to blame a victim of sex trafficking for
what happened to thent®

Figure IV¥16: Attitudes TowardSex Trafficking Victims
Have a conversation with them

60.9%

Share a meal with them

36.7%

Blame them for what happened to them

10.4%

T T T T T T T
0.0 10.0 20.0 30.0 40.0 50.0 60.0
Average

|:| 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

MC.39x2:If you met someone whbad been trafficked for sex, how willing would yq
0SXY

1. To have a conversation with them?

2. To share a meal with them?

3. To blame them for what happened to them?

1) Extremely willin@?) Very willing3) Somewhat willingt) Slightly willings) Not at all
willing

28 These percentages are based on the number of respondents who answered dptiextsemely willing an@) Very
willing for question MC39x2.
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level of helpfulness of police in trafficking situations (see FigudeZ)VOverall, respondents demonstrate

low levels of victim blamingyith only 25.5% believing that a victim is personally responsible. In addition,
43.9% of respondents believe that victims are empowered to change their situation. Furthermore, 74.4% of
respondents believe that the police are helpful for assisting traffiggkictims?®

Figure IV¥17: Attitudes TowardTrafficked Victims and Police Assistance

Helpfulness of police in assisting human trafficking victims

74.4 %

Empowerment of human trafficking victims

439 %

Personal responsibility of trafficking victims

255 %

20 40 60 80
Percentage

|:| 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

o

MC.36:How empowered would you say people who are trafficked are to change
their situation?

1) Extremely empowere@) Very empowered) Moderately empowered

4) Slightly empowered) Not at all empowered

MC.37a:Bad things happen to people who are trafficked. How helpful do you thin
the police would be in assisting people who are trafficked?

1) Extremely helpfuR) Very helpful3) Moderately helpfuld) Slightly helpful

5) Not at all helpful

MC.37b:Bad things happen to people who are trafficked. In general, how respong
are they for the bad things that happen to them?

1) Extremely responsibl2) Very responsibl@) Moderately reponsible
4) Slightly responsiblg) Not at all responsible

29 These percentages are based on the number of respondents who answeréxinemelg and dveryé categories
for questions MC.36, MC.37a, and MC.37b.
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G. Attitudes Toward Anti-Trafficking Policies
This section presents respondent attitudesvard the effectiveness of arrafficking policies. These
measures demonstrate the types of social angggamental interventions that respondents believe will
make a difference when it comes to reducing human trafficking. As Figuesdxd V19 show, high
percentages of respondents believe thmaeventing government corruption (90.6%)creased educatio
and work options for girls80.%%),the adoption of stricter punishments for trafficke®4( 246)and
purchasing sex (81%@nd providing people with more information about traffickirkp¥e) will be highly
effective at reducing trafficking. Respondentsrevéess likely taview theimprovement ofinternational
relations,workplace monitoringandeconomic conditions in Nepak effective means for reducing human
trafficking, with less than 65% of respondents expressing beliefs about the effectivenessef the
interventions. Again, these questions were asked after the receipt of awareness campaigns, so averages
reflect opinions after exposure to information. We include summary statistics here, as it is helpful to look at
averages before evaluating impacts thiese measures.

Figure 1V¥18: Attitudes TowardAnti-Trafficking Policies |

Prevent government corruption

90.6%

|

Adopt stronger penalties for traffickers

84.2%

|

Adopt stricter penalties for purchasing sex

81.0%

|

Provide more police training

72.8%

I

Legalize prostitution

65.5%

!

T T T T T

20 40 60 80 100
Percentage

|:| 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

HT.13:How effective do you think each of the following measures would be in
reducing human trafficking?

A Adopt stricter punishments for traffickers

Adopt stricter punishments for purchasing sex

Provide more police training

Legalize prostitution

Prevent government corruption

o

> > > >

1) Extremely effectiv®) Very effective3) Moderately effectived) Slightly effective
5) Not at all effective
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Figure 1¥19: Attitudes TowardAnti-Trafficking Policies Il

Educate girls and provide them with more work options

89.9%

|

Provide people with more information about trafficking

79.0%

|

Combat drug gangs

69.8%

|

Improve economic conditions and wages in Nepal

63.8%

|

Improving how countries work together

62.5%

Increase workplace monitoring and supervision

61.3%

I

T T T T T
20 40 60 80 100

Percentage

|:| 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

o —

> > > D> >

HT.13:How effective do you think each of the following measures would be in
reducing human trafficking?

A Educate girls and provide more work options

Provide people with more information about trafficking

Improve economic conditions of Nepal

Increase workplace monitoring and supervision

Improve how countries work together

Combat drug gangs

1) Extremely effective®) Very effective3) Moderately effectived) Slightly effective
5) Not at all effective

H. Actions to Combat Human Trafficking

9YRAY3A KdzYly GNI FFAO]IAYy3I NBIldzZANBa Y2NB
knowledge. It requires concrete action. One of the objectives of this study is to measure the extent to
which awarenessaish Y3 | OGAGAGASE Oly AYaLANB | OGdz f
of being trafficked or supporting antiafficking efforts. However, asking respondents to report on their
behavior is far different from observing actual behavioente tend to overor underreport certain
behaviors, depending on their perceptions of what is socially desirable. As such, in addition to asking

respondents about their behavior, respondents were given opportunities to participate in concrete anti

trafficking action steps to measure actual behavior. The section first discusses how respondents report
their behavior related to human trafficking vulnerability and andifficking actions, including their

willingness to: report cases of human traffickingtevfor antitrafficking legislation, volunteer for anti
trafficking organizations, donate to atiafficking efforts, and sign petitions that support atrafficking

GKFY &AYLI

legislation. The section then introduces the implementation and results of each of ¢cbremete anti
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trafficking action steps, including signing an ardificking petition, making a donation to an anti
trafficking organization, and mailing a postcard to lobby the government. Note that given the purpose of
these questions, these questiomgre only askedfter exposure to awareness campaign materials.

i.  Willingness to Take Action Against Human Trafficking
Overall, respondents report a high willingness to take action against human trafficking in a number of ways.
Note that each of these actits is not necessarily positive. Figure2l/shows that 82.4% of respondents
would be willing to alert the police about a situation that they thought might be trafficking, while 76.2%
would be willing to vote for a law to restrict the ability of younggyid move outside Nepal, which some
practitioners working in the countdrafficking in persons space would say is actually harmful. This is
particularly relevant given the controversial government ban that restricts women under 30 years old from
migratingto the Middle East. Respondents also generally report willingness to talk to family and friends
about trafficking (72.9%) and a little less than half of respondents would volunteer time to an anti
trafficking organization (46.9%). A minority, 35.8% ofréspondents, said they would donate money to an
anti-trafficking organization.

Figure 1¥19: Actions to Fight Human Trafficking

Call the police about a human trafficking situation

82.4%

|

Vote for a law to prohibit young girls from moving outside Nepal

76.2%

|

Talk to family and friends about trafficking
72.9%

Volunteer time to an anti-trafficking organization

49.6%

|

Donate money to an anti-trafficking organization

35.8%

T T T T T

20 40 60 80 100

Percentage
I:I 95 % Confidence Interval

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

o

HT.22Please tell us how likely you would be to do each of the following? [Please
scale b respondent]

1) Call the police about a situation that you thought might be trafficking
2)Volunteer time to an antirafficking organization
3) Donate money to an antrafficking organization
4)Vote for a law to restrict the ability of young gittsmove outside Nepal
5) Talk to your family and friends about trafficking
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ii.  Anti-Trafficking Behavior
After having respondents report on their willingness to take action steps against trafficking, we presented
them with four concrete anttrafficking a¢ion steps in order to understand how they would actually
behave.

a. Donation
At the end of the survey, respondents received a 200 NRS (USD 1.83) honorarium as compensation for their
time. Upon receiving the honorarium, interviewers asked respondents ifwmyd like to donate any
portion of the honorarium to Shakti Samuha, an organization that assists female trafficking survivors.
Respondents were provided with an envelope and asked to put any amount they felt comfortable donating
inside. When the respond returned the envelope, interviewers informed respondents that they would
actually not accept the money, given that they earned it as study compensation. Enumerators opened the
envelope, documented the amount donated, and handed the money back to tpemdent. This
procedure was designed to gauge how much individuals are actually willing to donate, without taking the
compensation they earn from participation in the survey.

Figure I\¥20: Donating Money to an AntiTraffickingOrganization

Have you ever donated money to an anti-trafficking cause?

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

HT.18Have you ever donated mogeo an antitrafficking cause?
1) Yes2)No
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Over 96% of respondents report that they have never donated tetamtian trafficking cause (see Figure
IV-21). However, when presented with the donation actistep, 32.9% of respondents donated between 1
and 99 NR& around 20% of respondents donated half of their honorarium and 16% donated the full
amount. It is important to note that 10.3% of respondents chose to donate additional money on top of
what theyreceived as the honorarium for participating in the study. All together, respondents donated an
average of 120 NR@ith only 17.8% of respondents deciding not to donate any portion of their

honorarium.
Figure 121 Amount ofHonorarium Donated to Fight Human Trafficking

40

32.9%

30

17.9%
20 16.0%

10

Kept the money  1to 99 NRS 100 NRS 101-199 NRS 200 NRS 201 NRS
for themselves or more

Honorarium amount donated

Source: Nepal Human Trafficking Vulnerability Study, Wave | (2014)

b. Petition
As a secondction step, participants were invited to sign a petition demanding that the government
increase efforts to fight human trafficking in Nepal. The petition has five recommendationsviemgnent
action and respondents were asked to check off the recommendations they support (if any) and then sign
the petition. The interviewers informed respondents that upon completion of the study, the research team
would forward the petition to the Mirstry of Children, Women, and Social Welfare, the government body
that oversees human trafficking issues in Nepal. Appendix E includes the full text of the petition read to
respondents. Table ¥8 summarizes the recommendations in the petition and the petage of
respondents who support each one.

Over 85% of respondents support all the recommendations in the petition. The recommendation with the
most support is to implement a policy of compulsory primary education; as shown in Te)l8T\B8% of

the repondents are in favor of it. In second place is a call to amend the Child Labor Prohibition and
Regulation Act of 2000 to protect children working in Acaditional enterprises and unregistered
establishments in the informal and agricultural sectors (96.1According to th&JS DOK2014), this act
currentlyfails to conform to the international standards to which t@vernment of Nepal has agreed. The
third most supported action is the establishment of a national hotline for the reporting of any suspecte
cases or suspicious activity in relation to human trafficking, supported by 92.9% of the respondents.

1USha SljdzA @£ Syd G2 wmny bSLI A wdzLISalchal indome{pér capitais a I NOK
equivalent to 730 USD/year (World Bank 2013).
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Table 1\/3: Petition Recommendations that Respondents Support

Make primary education compulsory to ensure children are attending school. 97.35

Amend The Child Labor Prohibition and Regulation Act of 2000 to protect
children working in no#traditional enterprises and unregistered establishment 96.09
in theinformal and agricultural sectors

Establish a national hotline for the reporting of any suspected cases or suspi

activity in relation to human trafficking; ensure its thorough outreach and

publicity all over the country; and establish a cefited network of 92.99
governmental and noigovernmental organizations to provide immediate as w

as sustained responses to the reported cases.

Sign and ratify the internationally accepted United Nations Protocol on

Trafficking in Persons (2000), andaaingly expand the legal definition of

human trafficking in order to explicitly include labor exploitation, forced labor 89.71
services, practices similar to slaveand other forms of sexual exploitation

beyond sex trafficking.

Repeal the law propsed by Ministry of Labor that prevents women under 30
from working abroad and introduce new laws and bilateral agreements with
foreign nations like Dubai, Malaysand Qatar to ensure safety of the migrant
workers abroad.

87.32

The ratification of an irernational protocol and the repealing of the law preventing women from migrating
are the least supported recommendations. Nearly 90% of respondents support a recommendation to sign
and ratify the United Nations Protocol on Trafficking in Persons (PalBrotocol) (2000), and expand the
legal definition of human trafficking. Since 20flie National Human Rights Commission has been lobbying
the government of Nepal to ratify the treaty in order to facilitate international and regional cooperation for
addresing human trafficking. Nepal has yet to ratify the treaty.

Finally, 87.3% afspondents support the petition to repeal the 2012 law proposed by the Ministry of

Labor that prevents women under 30 from working abroad and introduce new laws and bilateral
agreements with foreign nations like Dubai, Malaysia) @atar to ensure safety ofigrant workers

abroad. The controversial ban received harsh criticism from human rights organizations such as Amnesty
International and Human Rights Watch for creatingt@aasion where young women must migrate

informally, putting them at even higher risk of exploitation (Limbu 2014). However, note that 76.2% (see
Figure IV20) reported that that they would be willing to vote for a law restricting migration, which speaks
to how unclear it iso many Nepalis what laws would be helpful. The fact that a majority of respondents
simultaneously agreed and disagreed with efforts to restrict migration to protect workers suggests the
need to explore the extent to which acquiescendaslt a tendency to want to agree with the interviewer

T is affecting this question. Another possible explanation for this contradictiofddme that the former
questionf 2 Odza SR SELIX AOAGf & 2y Géz2dzy3d IANI azé B6KAES ((KSE
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c. Post Card
The final action step was conducted during Round 2 of data collection and tests if respondents are willing
to take a more costly action to combat human trafficking: mailing a postcard with atraffittking
message to thgovernment of Nepal g2 Appendix F for an English version of the post card). This is a
particularly costly action given that post offices are not readily accessible in many of the areas where we
collected data and may require respondents to walk for long distaffogstoss thestudy sample, the
average reported walking distance to the nearest post office is around two hours.

Figure 1\22: Postcard Participation

20 20

14.8%

12.7%

154 15

8.2%

9.2%
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T T
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Gender Age group (Years)
95 % Confidence Interval
(with Design-Effects)

Source: Nepal Human Trafficking Vulnerability Study, Wave 11 (2015)

During data collection, enumerators provided respondents with two identical postaaitth an ant

trafficking message. One postcard was-ptemped and the other was not. Enumerators instructed
respondents that the research team would share any postcards they received wigovhenment of

bSLIf G2 RSY2yadNI S hinmérbtraffiokizg farddf thay suippoyied Siddlessiage andzi
the card and wanted to be part of that demonstration, they should mail thespaenped post card. The

reasons for including the second post card were-fadl. First, during préesting, many resporehts

reported a plan to keep the postcard because they thought the postcard was artistic and beautiful even
though they support the message. To avoid this problem we included a second card as a souvenir. Second,
by providing an unstamped postcard, we coaldo test if respondents were willing to increase the cost of

31 The method was adapted from a 2007 experiment conducted by Paul Collier and Pedro C. Vincente on combatting
political violence in Nigeria. In that experiment, respondents weoided with a prestamped postcard with an anti
political violence message. Enumerators explained that sending the postcard would be used to highlight concerns
about political violence in their state.
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the action by paying for postage to demonstrate additional suppofts shown in Figure 123, just under
10% of respondents sent in the postcard, with male and female respondents sendingrgesit similar
rates. The age group with the largest participation wagl36/ears of age. The youngest-{I8years of
age) and oldest (465 years of age) participated the least.

I. Conclusion
¢ KA& OKI LI SNJ & dzy Y I NAKABRIrounid dnadzrgffRidny. The first ektiarSatidkeys8s
respondent perceptions of human trafficking. The majority of respondents identify human trafficking as a
major problem in Nepal but do not perceive it to be a major problem in their own community.

The next sedbns discuss respondent experiences of human trafficking, their perceptions of scope and
types of human trafficking, as well as their knowledge and attitudes pertaining to the issue. Before being
exposed to the awareness campaigns, 1.1% of respondentstrie@aing been a victim of trafficking and
only 11% have had a conversation about trafficking in the preceding year. The majority of respondents
perceive human trafficking to be a national problem and a top priority forgtheernment of Nepal.

However, tle majority of respondents also believe that human traffickingosa major problem in their

own communities.

In terms of common types of human trafficking, over half of respondents identify women being sold into
marriage as a common type of human tieing in Nepal followed by forced prostitution, forced work, and
debt-bondage being identified as common by just under half the sample. Respondents also associate
unemployment, family pressure to earn money, and lack of information and education as theauses

of trafficking. Furthermore, respondents identify women and girls as the most at risk segment of the
population when it comes to human trafficking.

Measures of knowledge levels show that the average respondent is able to answer over 60%iohgues
about human trafficking correctly. However, less than 35% correctly identify that an individual cannot be
trafficked if they knowingly enter into prostitution as false, thus reinforcing a common stigma against sex
workers.

Respondent attitudesoward victimhood demonstrate that there may be stignwward labor and sex
trafficking victims, as many express an unwillingness to converse or share a meal with victims. However,
victim blaming is low, with 15% or fewer respondents reporting a willingnekatoe labor and sex

trafficking victims for their situation. Furthermore, respondent support for a number ofteafficking
interventions is high, with stricter punishments for traffickers and girls education as the most highly
supported.

32 The exact instructions given to respondents werdallews: 62 S g2dzf R f A1 S G2 3IAGBS @&2dz |
O2yOSNYSR | 02dzi KdzYl y G NI T Hovadiminyd WeQal th ifivest riodz regctirdes iR £ A 1 S
educating citizens and state officials (e.g. political leaders, civil senthatpolice) about the dangers of human

trafficking and developing more public awareness campaigns around it, please mail this postcard. It is being sent to
New Era (the Nepali organization that is carrying out this study) and the promoters of thisclepeaject, who will

deliver it toa representative of thgovernment of Nepallf you agree with this message, you can mail this postcard to

the government of Nepal. It already has an address and stamp on it, so you do not have to buy a stamp fatat or wr
anything on the postcard. All you need to do is go to a post office and ask them to Méslafre giving you two

O2LIASE 2F GKS &alYS LRaGgOINR Ay OFrasS e2dz gtyid G2 1SSLI 2
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In the finalsection we discuss how respondents report actions they have taken to combat trafficking and
how they actually act when provided with concrete action steps. Respondents report a high willingness to
take action to combat trafficking, in terms of discussingnian trafficking issues with family and friends
contacting police to report human traffickingnd voting for a law to prohibit young girls from migrating.
They report a lower willingness to volunteer for an amgifficking organization or donate moneg &n anti
trafficking organization.

When provided with the opportunity to take real action against trafficking, participation amongst
respondents was high. The majority of respondents (85%) signed a petition to support four government
anti-trafficking reommendations. When it comes to donating money, over 80% of respondents were
willing to give a portion of their honorarium and over 10% were prepared to donate more than the
honorarium. Mailing in a postcard to lobby the government was taken up by jusrur@$s of

respondents; however, it is worth noting that this was the most costly-tatiicking action.
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PARTII

A. Introduction
As discussed in Part I, this study evaluates the dleom and longterm impacts of human trafficking
awareness campaigns iemeral, as well as the relative impact of four different formats and two different
narrative styles of human trafficking awareness campaigns. The formats are: 1) posters, whichare fact
based; and 2) graphic novels, 3) radio programming, and 4) atslid programming, all three of which
convey facts through narratives. Details around the creation of each of these types of awareness campaigns
are in Chapter Il of Part I. The narrative styles are either empoweHresdd, where the characters
demonstrate agncy and display efforts to take control over their situation; or dadzpesed, where these
same characters are represented as much more powerless, and do not take initiative during the decision
making process to alter the circumstances that put them ghhrisk of becoming victims of human
trafficking. The empowermerbased narrative is intended to provide a positive appeal, in contrast to the
negative appeal of the dangéased narrative. The evaluation also assesses the impact of experiencing
awarenesgampaigns on an individual basis versus in a group setting, where-greeipdeliberation is
possible.

Part Il presents the effects of these campaigns on the outcome variables relat@Biassociated with a
reduction in the incidence of human traffickj, and introduced in Chapter IV of Patt This section

provides a brief summary of the research design, introduces the three methods of analysis used to evaluate
the survey data, and explains how to interpret the graphs displayed in subsequent ch&jitarger V

presents the overall effects of receiving any type of awareness campaign material, in contrast to being in a
control group that receives no human trafficking materials. Chapter VI contrasts the effects of exposure to
awareness campaigns indivially as opposed to in a group setting. Chapter VIl examines the relative

impact of each awareness campaign format (poster, graphic novel, radio, anchasuib), and explores

the differing effects of receiving a danger narratieesus an empowerment meative. Whenever possible,

results are presented for each of the three time periods of data collection.

PreTreatment (Round 1)This refers to the data collection that occurred immediately
prior to respondent exposure to an awareness campaign, heregdterred to as a
treatment, and includes demographic data and baseline KABP levels.

ShortTerm EffectsPostTreatment (Round 1): This refers to the round of data collect
that occurred immediately after respondent exposure to the treatment, and dedu
measurement of KABP at that time.

LongTerm Effects: Postreatment (Round 2)This refers to the round of data collectiof
during which KABP levels were measuregirBonths after the implementation of the
awareness campaign treatments of the sameividiials surveyed in Round 1.

33 When we describesY SG KAy 3 | & KS G2dzi @2 WwSHe I NW NSIECHNNRS IS HINR HiKES
GKS @GFNAFOES GKIG 6S FNB GNBAy3a (G2 SELXLFAYy® ¢KAa G&LIS
N yia GKS 2dzildzi 2F AyiSNBadz aAy
G NRAFofSaeg RSy20S GKS yLldzia S 0StAS@PS IINB GKS2NBGAO!L
or outcome variable.
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B. Summary of the Research Design
To test the effectiveness of awareness campaigns, we presented them to respondents in two different
contexts: individually and in groups. When respondents were treated with awareness campaigns
individually, an enumerator would administer a greatment survey questionnaire. The respondent would
then be randomly assigned to one of eight possible individual treatment conditions (see Thide 8 list
of possible treatment conditions). Follovgrexposure to one of the awareness campaign treatments,
respondents were asked to respond to a series of fiasitment questions. The questions in the peand
posttest survey were designed to measure changes in the following outcome variables rel&Ad B of
human traffickingl) identifying past experiences with human trafficki@ysense of urgency around
human trafficking3) perceptions of frequency of types of human traffickidgknowledge of human
trafficking,5) attitudestoward human traffcking victimsg) actions to combat human trafficking, am
attitudestoward anti-trafficking policies. It is worth noting that given survey length limitations, some
guestions were only asked pestatment. As baseline characteristics of individual$gassd to each
condition are the same, we are able to measure impact even withoutnement measures.

Table B1: Treatment Conditions

IndividuatBased Control 1 Pure Contol 322
IndividuatlBased Treatment 2 Poster (neutral information) 311
IndividualBased Treatment 3 Graphic Novel: Danger 290
IndividuatBased Treatment 4 Graphic Novel: Empowerment 326
IndividualBased Treatment 5 Radio: Danger 320
IndividuatBased Teatment 6 Radio: Empowerment 284
IndividualBased Treatment 7 Audio-Visual: Danger 632
IndividuatlBased Treatment 8 Audio-Visual: Empowerment 595
GroupBased Treatment 9 AudioVisual: Danger 969
GroupBased Treatment 10 Audio-Visual: Empowerment 979
Total 5,028

The grouplevel treatment was designed to mimic workshops or listening groups that incorporate
deliberation as a part of the process of raising awareness. When respondents were treated in groups, an
enumerator would administer the prereatment survey questionnaire individually and invite respondents
to join a group activity the following day. On the day of the grtayel treatment, respondents would

gather to watch the audiwisual treatment in groups divided by gender. Following exposhesy, would
engage in a series of group activities, including a focus group discussion about the content of the audio
visual treatment and a rofplay activity about a hypothetical human trafficking scenario. At the end of the
activities, participants respaled to the same podreatment questionnaire as those receiving the
individuatlevel treatment. As with the individual treatments, both the pamd posttreatment
guestionnaires were administered orm-one for grouplevel treatment participants. Whiladividuals

were randomly assigned to receive awareness campaigns that varied with regards to both the narrative
type (dangerand empowermerdbased narrative) and format (poster, graphic novel, radio dramatization,
and audievisual dramatization), we didoh vary the format for groups. Rather, given sample size
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restrictions, all groups were treated with the audisual dramatization only; this format was selected over
the graphic novel, radio, and poster, as this format allows recipients to process nesréirough both

sight (seeing the images in the graphic novel) and sound (hearing the radio dramatization), and is
essentially a hybrid of the graphic novel and the radio.

C. Methods for Measuring Treatment Impact, and Interpretation of Results
The followirg sections introduce the three methods we employ to measure the impact of the awareness
campaigns on the abovaentioned outcome variables. These three methods are: 1) the differance
differences (DIDimpact evaluation methodology) aralysis of variace (ANOVARNd 3) regression
models. We determine which method to employ based on the data structure. When data is available for an
outcome variable from both the prgeatment and posttreatment period, we use th®IDmethodology.
This method allows ustcompare the average changeger time in the outcome variable of interest
compared to the average change over time for the control group. When data for a given variable was
collected for respondents in a treatment group only after they were treated (spredreatment data), we
employANOVAThis method allows us to compare differences between groups (treatment versus control
groups), but it does not allow us to take into account the possibility that there are systematic differences
between these group#! Finally, regression models are used to estimate the impact across multiple
treatment conditions simultaneously. As such, we use this method of analysis when comparing different
mass media campaign formats (audigual, graphic novels, radio, and posteasyl narratives (danger
versus empowerment).

i.  DIDMethodology
The DID method is used to estimate the impact of the awareness campaigns on respondent KABP using
data on the outcome variables includedhath the pre-treatment and posttreatment surveys.
Ry R2YAT FiA2Y |yR GKS 5L5 SaidAYFdi2NI A& || gARSt@& dza
impact evaluation field. The advantage of using DID coupled with randomization is that it reduces concerns
of having biased estimates due to selection biasgbiae to the fact that the treatment and control group
are systematically different) and omitted variable bias (bias due to extraneous factors that are correlated
with a predictor variable in this case, receipt of information campaign mateniaésd impactoutcomes
that are not accounted for in the analys€8As we are comparing changes in the treatment group to the
changes in the control group, the DID strategy assumes that the outcomes in the treatment and control
group follow the same time trend in thébaence of the treatment. Given random assignment, this
assumption most likely holds.

In order to assess the impact of the awareness campaigns using the DID method, we collect data on
outcome variables related to KABP both over time and between a treatar@hfa control group. In the

first period, both groups are provided with the same {reatment survey. One of the groups then receives
a treatment (the treatment group), and the other does not (the control group) and they are both given a
similar posttreatment survey. The impact of the treatment (in our case,-tatificking awareness
campaigns) on the outcome can be estimated by computiGgraz2 dzo f S &oitie EdciBigh ©fShe

34The useof random assignmentis well as or tests to ensure that observable baseline characteristics between each
treatment group help reduce concerns that there are systematic differences between each group.

35 For more information on impact evaluation methodologisse Khandker, Koolwand $ YI R 6 Hamn o &l |y
2y AYLI OG S@rtdz- GA2YyY ljdzt t AG1I GAGPS YSGK2Ra FyR LINIY OGAO
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differences in survey responses across individuals in each greugioe (beforeafter treatment) and
differences in responses across the groups (between the treatment group and the control roup).

In an ideal world, an impact evaluation would be able to estimate the impact of the counterfactual case, or
estimate wha the outcome variables would look liketlife individual who received a treatment had also

not received the treatment. However, since an individual cannot simultaneously be treated and not treated

over time, a good impact assessment aims to sample a oing and reasonable control group to

O2YLI NB gAGK GKS GNBFGYSYy(d 3INBdzLId ¢KAA O2y G NRf 3INJ
that the treatment group would have followed had the intervention not occurred, which serves as the
counterfactwal case. Th®IDmethodallows us teestimate what theoutcomevariableswould have been in

the counterfactual case, and compare this to the actual outcomes of the treatment and control groups

The differencein outcomesbetween the treatmentand the coy’ G SNF | Ol dzZt £ OF aS Aa Ol f 1
S ¥ ¥ S Oiii& themhiy Reasure of the impact of the awareness campaimmether words the

treatment is considered effective if desired outcomes in the treatment group improve more (or decline

less) than thg would have if the treatment had not been administer&ture Bl provides an illustration

of what the DID estimator looks like using the outcome variable on respondent concern about human
trafficking. The red and solid green lines represent the comfrolip and treatment groups, respectively.

The dashed green line represents the estimate for the counterfactual case, or the trend that the treatment
group would have followed had the treatment group not been exposed to the treatment, and hence,

followed the trend of the control group. The difference between the counterfactual case and the treatment
group is the treatment effect. Consider R1, R2, R3, and R4 in Fiduiiéh8 percentage of respondents in

the treatment group who are concerned about human figking is represented by R4. The percentage of
respondents in the control group who are concerned about human trafficking is represented by R3. The
RAFTFSNBEYOS wnbwo A& GKS RAFFSNBYOGAlIf STFFSOG 2F 0S8,
know whether R3 represents the actual counterfactual case, we use the DID methodology to estimate the
counterfactual outcome préreatment (R0O) and podreatment (R2).

DID analysis assumes that the changes observed over tithe oontrol group are the sae as what would

have been observed in the treatment group if the treatment had not been implemented. For example, if we
observe an increase in concern about human trafficking in the control group over time, we assume we

would observe the same trend in thieeatment group if the treatment had not been implementéd.
¢CKSNET2NE> GKS NBIf SadAayYlFLdS 2F LINRPANIY STFFSOG Aa
variations in the context of the przeatment and control groups could affect the counterfaat

comparison, yielding an oveor underestimation of awareness campaign effect. The DID analysis takes

that into account.

36 For the condition in which no information was provided, we only asked the questiondgrpashent. This is

because the preand posttreatment questions irRound 1 for the control were asked over the course of one meeting.

It would not make sense to ask an individual in the control group, who was not provided with any information on

human trafficking, the same question twice over the course of atane time period, as there is no reason to expect

their answer to change in that context within that window of time.

¢KAA A& O2Yyz2yfe 1y26y la GKS aLINIFEfSE LI GK | &aadzyLJia
the counterfactual usedto detiS G KS GNBIF GYSyild STFFSOGP ¢KS O2dzy Gt SNFI O dzl
LJ- (Ktkedounterfactual experiences the same trend as that of the control group.
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Figure B1: lllustration of Differencein-Differences Estimation
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Figure Bl presents an examplaf DID when using data from two periods. That said, many of the outcome
variables we examine in this study are available for three periods. When we have data from three time
periods, the analysis looks like that in Figur2, B figure found later in thetisdy. The interpretation of

Figure B2 is similar to that in Figure-Bthat represented only two periods. The solid blue line represents
the observed outcomes of the control group, while the solid green line represents the observed outcomes
of the treatment group. The dotted green line mimics the pattern of the control group and serves as the
counterfactual for the treatment group. The difference between the outcomes of the treatment group and
the counterfactual denotes the effect of the treatment, as twunterfactual represents our expectations

2F GKS GNBIFGYSyild 3INRdzZIQa 2dzi02YS&a AF GKS GNBIFGYSy
shortterm treatment effect is a 4.1 percentage point increase (63.2 to 67.3) in the share of peoplg statin
that women over 16 are at high risk of being trafficked than had the treatment not been implemé&hted.
The longterm effects are more modest. With only a 0.4 percentage point increase in the treatment group
from Round 1 to Round 2 (67.7 minus 67.3 poirtts} longterm effect is actually an increase of 0.9
percentage points (67.7 points minus 66.8 points) given the counterfactual. Theglongesult is not
statistically significant, however, so we should refrain from concluding that the treatment pexemore
respondents from saying women over 16 are at high risk of trafficking in the long term.

381t is important to note the distinction between percentages and percentage pointeréeptage is relative and can
change as the number of people move from one group to the other. A percentage point, on the other hand, is useful
for comparing two percentages and showing absolute change across periods. So for instance, if an effeangoes fro
20% to 25%, that is a 5 percentage point change.
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Figure B2: lllustration of Differencein-Differences Estimation in Three Periods
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Source: Nepal Human Trafficking Vulnerability Study

i.  ANOVA Comparing Outcome Variables foreéhTreatment and Control Groups
For questions that were asked only during the pweaitment, it is not possible to measure the impact of
the treatments using the DID method. Instead we useAhNOVAnethod, astatistical procedure to test
whether the averge (mean) of an outcome variable differs across groups (in our case, the treatment and
control groups).

In this type of analysis of variance, we use a statistical test ¢gtatistic) that allows us to test the null
hypothesis that the averages acrdssatment and control groups are not statistically different. If we reject
this hypothesis, we know then that there is indeed a difference between the greupsdn effect). Figure

B-3 is an illustration of this type of graph. The numbers next to eachrbthe bar charts represent the
estimated mean values (the dots). When two estimated points have confidence intervals that overlap to a
large degree, the difference between the two values is typically not statistically significant; conversely,
where twoconfidence intervals in bar graphs do not overlap, the reader can be very confident that those
differences are statistically significant at the 95% confidence level, following standard guidelines for
visualizing confidence intervai$However, it is posble for bars to overlap slightly and there still be a
statistically meaningful difference. Moreover, while our figures display 95% confidence interval, we use the
standard cutoff for weak significance (90% confiderasedur cutoff when determining if theris a non

zero effect.

To illustrate the results of an ANOVA estimate, FiguBesBows theaverage amount that the treatment

group and the control group donated to an attafficking organization. The dot in the center of the grey
areas indicates thaverage amount donated by each group (the estimated mean). Respondents in the
treatment group donated on average NRS 97 while respondents in the control group donated on average
NRS 94. The grey areas represent the confidence interval surrounding timaagsti. Where two

39 As described in Part I, a confidence interval describes the uncertainty surrounding the estimate, expressed in terms
of a range surrounding that point. Most graphs in this study show a 95% confideapaintvhich means that there

is 95% confidence that the true value is within that interval. Additionally, it is possible that differences are significant
even if the confidence intervals overlap slightly.
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confidence intervals in bar graphs completely overlap, as in the graph below, this means that the difference
between the average amounts donated by respondents in either group are not statistically significant at a
95% confidence level.

Figure B3: lllustration of Graphs using ANOVA Estimations
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(Resullts controling for age, gender, education, number of children,
marital status, household income and expenditure, ethnicity and religion)

Source: Nepal Human Trafficking Vulnerability Study

iii.  Regression Models: Estimating the Impact of Different Message Formats and Narratives
The differential impact of message formats (radio programs, graphic novelgrgoanhd audievisual
materials) and narratives (danger and empowerment) on human trafficking awareneesénted
through graphs that show regression results that establish the relationships between the various treatment
groups and outcome variables é&s€igure Bl for an example). Regression analysis allows us to examine
how any variation in the independent or predictor variable, in this case the multiple treatment groups,
affects the outcome variable of interest.

These graphs include a vertical lindi an®é¢ C2NJ 0KS AC2NXI (¢ aSOtAz2yz 0
NBEOSAGAY3T y2 AYTF2NXNIGA2Y O0GKS O2yiNRBf 3IAINRdAzZLIO ® 2 KS
left of this line, this indicates that the variable has a negative relalignaith the outcome variable

relative to the control group. When the coefficient falls to the right, it has a positive relationship with the
outcome variable of interest relative to the control group. These graphs also allow us to measure the

relative impact of each format by comparing the magnitude and sign of each type of format in relation to
SIOK 2GKSNE |a 4Stftd C2NJ GKS abl NNF GA@PSE aSOGAz2y>
(positive appeal) narrative. When the estimated effadls to the left (right) of the line, the danger

narrative has a negative (positive) effect relative to the empowerment narrative on the outcome variable of
interest.

The horizontal lines in the figures show the 95% confidence interval, while the déhimahe center of a
confidence interval depicts the estimated coefficient, which is the effect. When the horizontal line
depicting the confidence interval does not overlap with the vertical line, we can be 95% confident that the
relationship between théndependent variable and the dependent variable is statistically signiff€amt.

401n other wordswe can say that the true valus unlikely to be zero, and that there is likely a real effect between the
independent and dependent variables.
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other words, when the confidence interval does not overlap with the vertical line, the relationship between
the independent variable and dependent variable is statisticabammgful at a significance level of 0.05.

While the graphs depict 95% confidence intervals, when we report the statistical significance of variables in
the report, we again use the cutoff of weak significance (90% confidence) as our cutoff. As suchijlthere

be some statistically significant variables in which the horizontal line overlaps slightly with the vertical line

in the regression figures.

The different colors in the horizontal lines represent different outcome measures (and hence, different
regression models). The label at the bottom of each graph identifies these outcome variables. Variables
listed on the Yaxis are the independent or predictor variables of the regression models estimated.

Figure B4 provides an examplef how to interpret theregression model graphs using the effect of the four
awareness campaign formats and narrative styles on two outcome variables: 1) respondent concern for
human trafficking, and Pwhether the government should prioritize asttafficking measures. Positive
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and audievisual materials indicate that each of these formats increased the outcome measure of interest
compared to the control group, whichceived no awareness information at all. The numerical value
associated with each line indicates the magnitude of this impact. The graphic novel increases concern by
12.7 percentage points, followed by the audisual (10.3 percentage points), then the imtreatment (9
percentage points), and finally the poster (8.2 percentage points). Since none of the horizontal lines of the
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meaningful, and wean reject the null hypothesis that there is no relationship. If we compare the impact of
the treatments on concern to the impact on government priority, we see that all of the treatment
conditions have smaller effect magnitudes for the priority measuwaadging from 2.1 to 3.2 percentage
points). All of these findings, however, are statistically significant as none of the orange lines cross the
@S NIi A Ol The téeatrhent dffgc@dbgovernment prioritization.

Figure B4: lllustration of Graphs Showing Regression Results
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An example of a statistically insignificant finding would be that of the danger narrative (negative appeal).
Positive (negative) coefficients for the danger narrative indicate that the danger narratreaged

(decreased) the outcome variable of interest. For the concern measure, we see that the danger narrative
corresponded to a 2.6 percentage point decrease in concern relative to the empowerment treatment.

There is similarly a negative effect of thendar narrative on concern; however, since the horizontal line
ONRaasSa GKS ané¢ fAYS FT2N GKS F2FSNYYSyYyd LINAR2NARAGE
statistically no different from that of those who received an empowerment treatment.

D. Additional Methodological Notes
Before moving to the substantive chapter, we now briefly highlight some of the other statistical tools used
throughout data analyses. All statistical analysis in the project take into account design effects that derive
FNRBY OAQiIzEi MW 6KS AAYAfFINAGASA AKFINBR o0& AYRAGARC
2009). Cluster effects occur because individuals do not exist in a vacuum and instead belong to a given
cluster (in this case, districts). It is then possible haf RA @A Rdzk £ aQ NBalLRyaSa | NB y
20KSNAQ NBalLRyaSaszr gKAOK g¢g2dA R YI 1S GSadAy3a KeLRdl
by using clustered standard errors is possible, though. For this reason, we incorporateexistandard
errors in our estimations.

All estimations control for the effect of confounding seeiconomic and demographic characteristics, such
as gender, ag#religious identification (Hindu and Buddhi$tyumber of children, household income,
relative income, access to food, and household expendittiasiditionally, estimations of impact control
for potential differences between districts.g, size and population) and enumerators by including district
and enumerator fixed effect¥’

41When accounting for age, an agquared term was also includetihe basic intuition behind the age square variable

is that age has a nelinearrelationship with the outcome variable. If the age variable has a positive effect and the age
square variable has a negative effgbiat means that as people get older the effect of agessened. On the

contrary, a positive effect of age and a pogtaffect of agesquared means that as people get oldie effect of age

over the dependent variable is stronger. Age frequently does not have a linear relationship, which was the impetus for
including an agequared term.

42The omitted category fortheSt A 3A 2y RdzyYe @I NAFofSa A& alff 20KSNJ NBf
Buddhism were included in the regression since both religious groups account for 97% of the population.

43 Controlling for socieconomic variables means that we removee ttonfounding effects of these variables on the

particular outcome variables we use to measure the impact of the treatments. By holding constant the effects of the
sociceconomic variables across all individuals in the stugycan isolate the particulaffects of the treatments on

the outcome variables.

44 By including fixed effects for district and enumerator, we account for differences across districts and enumerator.
Respondents can respond differently to a question based on whether the interviematesor female. In the case of

the districts, the size of the district, geographic locatiele® OF y KIF @S |y AYLI OG 2y LIS2LX S
inclusion of fixed effects allows estimates to account for these differences.
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(HAPTER/: EFFECTS G"WARENESSAMPAIGNS ORUMAN TRAFFICKINGABP

A. Introduction
In this chapter, we present results on the general effect that exposure to an awareness campaign has on
shifting respondenKABRaround human trafficking. To do this, we measure thersterm and longterm
effects of receipt of an awareness campaign by comparing those who received any awareness campaign
materials (the treatment group) to the respondents who did not receive the treatment (the control
group)#® This chapter outlines theffects of the awareness campaigns using the follgvgroups of
outcome variablesl) past expaences with human traffickin@) urgency and awern about human
trafficking,3) perceptions of frequenoyf types of human traffickingl) knowledge of humarrafficking,5)
attitudestoward human traffickingg) attitudestoward anti-trafficking policies, and) actions to combat
human trafficking.

Figure V¥1: Balance on Baseline Characteristics by Treatment Condition
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As noted arlier, given that a set of questions was not askedtpeatment and posttreatment, it is
important that baseline characteristics of individuals assigned to receive an awareness campaign treatment
are the same as those of individuals assigned to reqevawareness campaign. An analysis of whether

4SWhile we implemented sange of different types of awareness campaigns, the analysis in this chapter pools
together everyone who received some form of awareness campaign, and considers this group the treatment group.
Additionally, all analyses include controls for demographaracteristics and the type of awareness campaign (e.g.,
format, narrative, and groujor individuatlevel deliberation). Figures throughout list the demographic controls that
are considered, if any.

Vandcerbilt University
USAID/DCHA/DRG Working Papers Series 99



there are differences in observable demographic characteristics by treatment group acts as verification that
pre-treatment averages are approximately the same across conditions when we do not actually have pre
treatment measures. Figure-¥/shows that treatment and control groups are on average similar in their
socicdemographic compositions

B. Identifying Past Experiences with Human Trafficking
Individuals must be able to recognize what human trafficking @sder to identify if they have been
trafficked or know someone who has. One of the crucial roles of awareness campaigns is to increase an
AYRAGARIZ f Qa FoAfAGe G2 ARSYyGATe | IAGSY aArddz GA2

i. Have Been Trafficked
Overall, expsure to an awareness campaign has strong stenrh effects on the ability of participants to
seltidentify as having experienced human trafficking

Tablevww RAA&LI 8a GKS SF¥FFSOia GKS gk NBySaa OF YLI A3Tya
expetience with human trafficking. The second column in Takledisplays the number of respondents

who selfreport having been trafficked prior to receiving the awareness campaign. The third column

displays the number of respondents who deléntify as havig been trafficked after receiving the

treatment. The fourth column identifies those who newly identify as having been trafficked upon receiving

the treatment, and the fifth column notes the number of respondents who instead retracted their initial
selfidentification.

Table V1. Respondent SelReporting of Previous Human Trafficking Experiences

Treatment 52 102 66 17
Control - 6 6 -
Total 52 108 72 17
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Figurews O2YLJI NBa& (GKS &aKINB 2F NBALRYRSyda FyagSNARy3
human trafficking before andfter treatment. After exposure to the treatments, the percentage of

respondents selfeporting a human trafficking experience increased from 1.1% to 2.2%. In other words,

the percentage of respondents who report having been victims of human traffiakingaised by 1.1

percentage points more than would be expected if the respondents had not been exposed to the

awareness campaidf.

The increase in the percentage of respondents whoreglbrt having been victims of human trafficking is
statistically sigificant, meaning that we can associate the change with exposure to the awareness
campaigns (in any of its forms: posters, graphic novel, radio). In short, we can conclude that exposure to
the awareness campaigns led to an increase in respondent identificat a personal experience with

human trafficking.

Figure V2: Selfldentification of Trafficking Experience by Treatment Condition

Pre-Treatment Post-Treatment
Short-Term
(Round 1) (Round 1)

— — @& — - Counterfactual —@&—— Treatment —@&—— Control

Results control for gender, age, marital status,
number of children, religion, household wealth,
income and household expenditures

Source: Nepal Human Trafficking Vulnerability Study

46 The trend for the control group remains constant ir tshortterm posttreatment round since these individuals
were not interviewed again after respondents in the treatment group were exposed to the treatments.
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ii.  Family Members or Friends Have Been Trafficked
Overall, exposure to an awareness caigp has strong shofierm and longterm effects on the ability of
participants to recognize cases of human trafficking amongst family and friends

Figure V3 shows that immediately after exposure to the treatments, the percentage of respondents in the
treatment group who report cases significantly increased. Respondents in the treatment group were 6.5
percentage points more likely to report that they think family members and friends have been trafficked

than we would otherwise expect in the absence cf tiwareness campaigns. By the end of Round 2,
GNBFGSR NBaLRyRSyGaQ NBLRNIAY3I 2F GKS&aS OFrasSa RSO
still 3.8 percentage points higher than what it would have been in the absence of an awareness campaign.

The effect is statistically significant in both Round 1 and Round 2, indicating that, in both the short and long
term, exposure to an awareness campaign is effective for increasing respondent identification of human
trafficking cases amongst family membarsd friends.

Figure V3: Identification of Trafficking Experiences of Family/Friends by Treatment Condition
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Source: Nepal Human Trafficking Vulnerability Study
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C. Sense of Urgency Around Human Trafficking
This section examines the effects of the awareness campaign on réSpoiida Q aSy asS 2F dzNHSYy
human trafficking by measuring changes in their perceptions of the scope of the problem and the necessity
of the government to prioritize antirafficking actions.

i. ~ Concern about Human Trafficking
Awareness campaigns have a&amingful shorterm effect on inducing increased concern for human
trafficking.

Figure ¥4 shows the changes in average respondent level of concern about human trafficking over time
(rescaled to be on a 0 to 100 scale, so increases and decreases oterfeied as percentage point

changes). For respondents in the treatment group, average levels of concern about human trafficking
increased from 66.5 to 73.7 points in the short term. In the absence of the program, average respondent
concern about humarrafficking would have been 7.2 points lower. In Round 2, average levels of concern
continuedi 2 AYONBFASSES FNRBY Todr (G2 Tcodm LRAYyGaAD | 26SOS
level of concern about human trafficking was actually 2.6 points Idiagar we would otherwise have

expected without exposure to the awareness campaign. As such, the awareness campaigns induced a
statistically significant positive shift in concern in the short term only.

Figure V4. Concern abotiHuman Trafficking by Treatment Condition

80 -
75
70
65
T T T
Pre-Treatment Post-Treatment Post-Treatment
Short-Term Long-Term
(Round 1) (Round 1) (Round 2)
— —® — - Counterfactual —®&—— Treatment ——@—— Control

Results control for gender, age, marital status,
number of children, religion, household wealth,
income and household expenditures

Source: Nepal Human Trafficking Vulnerability Study
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community. For respondents in the treatment group, average perception levels on how big of a problem
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human trafficking is increased from 10.3 to 10.6 on the-f6ht scde. After receiving the treatment, on

average, perception levels of human trafficking being a big local problem were 2.1 points higher than they
would have been in the absence of the program (the difference between 10.6 points and the

counterfactual estimge of 8.5 points). In Round 2, perceptions of the magnitude of human trafficking
f20rftfte RSOftAYSR (G2 wmnodn LRAYGA F2NI GNBFGSR NBalLkR
average assessment should have been 0.3 points higher. Howeveg,dlifessences are not statistically

significant, either in the short term or the long term, so we cannot attribute any differences to the

awareness campaigns

Figure V5: Perceptions About the Scope of Human Trafficking Lgcayl Treatment Condition
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Source: Nepal Human Trafficking Vulnerability Study
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iii. Human Trafficking Is a Big Problem in Nepal
LYF2NYIFGA2Yy OFYLIAIya €SIR G2 | adzzadlAySR AYyONBI a:
problem nationally.

In addition to examining communitgvel perceptionswe assess the extent to which respondents see

human trafficking as a big problem nationally. Figw@3shows that, following exposure to the awareness
campaigns, average predicted levels of responses to this question increased significantly (fromrit8.9 po

to 86.6 points). This 6.7 point increase is statistically meaningful. However, this effect decreases in the long
GSNXY® LY w2dzyR HX 2y | @SNI IST NBaLRyRSyidaQ LISNOSLI
decreased to its préreatment leve (80 points on the 0 to 100 scale). Nevertheless, when considering

underlying trends between Round 1 and Round 2 of the survey, at the end of Round 2, respondent

perception of human trafficking as a big problem in the country was still 4.7 points hghear@ to 100

scale) than we would otherwise expect if they had not received the treatnaestigtistically significant

effect.

Figure V6: Perceptions About the Scope of Human Trafficking Nationally by Treatment Condition
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iv.  Government Should Prioritize Anfirafficking Policies and Programs

Awareness campaigns have a meaningful siio8 NY STF¥S O

should prioritize anttrafficking action.

2y Iy AYRAQOARIZ t Q&

When asked about support for prioritidd governmenievel antitrafficking action (see Figure®}, the

GNBI GYSyd 3INEdzLIQA
increased considerably petNB | § YSYy G o Ly

iKS

LISNOS LI A 2y (HraffickingipdliGes ahdl @&@mddfsY S vy i

a K2 NI gdilevedf SupporN® I G S R

prioritizing antitrafficking policies and programs increased from 84.5 points to 88.7 points on a 0 to 100
scale. In the absence of the treatment, we can predict that this perception would have been 4.2 points
lower. This differene is statistically significant, meaning that we can attribute this change to the awareness
campaignsin the long term, respondent belief that the government should prioritize-aafficking

policies and programs is 1.5 points higher (on a 0 to 100)sitela we would have expected in the

absence of the awareness campaign. However, this difference is not statistically significant so we cannot

attribute the difference to the awareness campaigns.

Figure V7: Attitudes About Pioritizing Anti-Trafficking Action by Treatment Condition
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D. Perceptions of Frequency of Types of Human Trafficking
This section examines the perceptions that respondents have on the prevalence of different types of
human trafficking. We examine the exteto which respondents perceive that people in Nepal are being
forced to work for little or no pay, or to work to pay off a debt. We also explore the extent to which
respondents perceive that people are being forced to engage in prostitution, and that mwareebeing
sold into marriage.

i.  People Being Forced to Work for Little or No Pay
g NBySaa OF YLI AIya KIFI@gS y2 SFFSOG 2y (GKS Yl 3IyAddz
to work to work for little or no pay.

Figure V8 shows that immeidtely after receipt of the awareness campaign, respondgésceptionthat

people are being forced to work for little or no pay was, on average, 57.5 points (on a 0 to 100 scale). For

the average respondent in the control group, it was 57.9 points, hAaditfference between the two

IANRdzLJAQ F @SN 3ISa Aa y2a0 adlrdiradaortte aixayiAFAaoryd:
groups. On average, respondents in the treatment group perceived that people are being forced to work

for little or no pay was 62.8 points, while that for the control group was slightly higher, 66.3 points. This
difference between groups is weakly significant. Additional exploration is necessary to assess if this long

term shift that is not seen in the short term igrae effect, as there is a 10% chance that we see this

difference when there is actually no difference.

Figure V8: Belief in the Extent to Which People Are Being Forced to Work for Little or No Pay
by Treatment Condition
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Source: Nepal Human Trafficking Vulnerability Study
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il. People Being Forced to Work to Pay Off a Debt
Awareness campaigns on human trafficking doafteécti KS Y I 3y A1 dzRS 2F 'y AYRA QDA
are being forced to work pay off a debt.

We then evaluate the extent to which respondents believattheople are being forced to work to pay off

a debt. Figure \@ shows that, in the short term, the average level of belief that people are being forced to
work to pay off a debt was 56.8 points (in a 0 to 100 scale) amongst the treated respondentseidyzav
perception level of respondents in the control group was 58.4 points. In the long term, these perception
levels increased for both groups. However, the difference between treatment and control groups is not
statistically significant in either the shaor long term

Figure V9: Belief in the Extent to Which People Are Being Forced to Work to Pay Off a Debt by Treatment Condition
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Source: Nepal Human Trafficking Vulnerability Study
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iii. People Being Forced to Engage in Prostitution
Awareness campaigns on human traffickingygd &G a KA FdG GKS YIF3yAdGdzRS 2F |y
are being forced to engage in prostitution.

Figure V10 shows respondent perceptions on the extent to which people are forced to engage in
prostitution. Immediately after receipt of awarenesampaign materials, the average perception levels of
the extent to which people are being forced to engage in prostitution was 58.7 points (on a 0 to 100 scale)
amongst the treated respondents and 56.1 points for the control group. In the long term, averag
perception levels were 56 points for treated respondents, and 57.9 points in the control group. The
differences between the groups are not statistically significant in either the short or long term

Figure V10: Belief in tre Extent to Which People Are Being Forced to Engage in Prostitution by Treatment Condition
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Source: Nepal Human Trafficking Vulnerability Study

Vandcerbilt University
USAID/DCHA/DRG Working Papers Series 109



iv. ~ Women Being Sold Into Marriage
l dzYlFy OGN} FFAOLAY3I ol NBySaa Ol YLI AIya R2 y20 akKafT
being sold into marrige.

CAylftfteszr ¢S S@Ifdza 4GS NBaLRyRSy:GaQ LISNDSLIiOskowss G KL
that shortly after receipt of awareness campaign materials, average perception of the extent to which women
are sold into marriage was 59.7 poirfts1 a 0 to 100 scale) for treated respondents and 62.6 points for the
control group. However, these differences are weakly statistically significant in the long term only. Further
exploration is necessary to assess if this ergn shift, which we do nosee in the short term, is a true

effect, as there is a 10% chance that we see this difference when there is actually no difference.

Figure V11: Belief in the Extent to Which Women Are Being Soitb Marriage by Treatment Catition

Post-Treatment (Short-Term Round 1) Post-Treatment (Long-Term Round 2)
Treatment 59.7 Treatment 1 61.7
Control 62.6 Control - 65.3
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(Results controling for age, gender, education, number of children,
marital status, household income and expenditure, ethnicity and religion)

Source: Nepal Human Trafficking Vulnerability Study

E. Knowledge of Human Trafficking
As discussed in Part |, the campaigns were designed to increase respondent knowledge of human trafficking
by exposing them to awareness campaign materials that are engaging, relevant, and informative. This
sectionassesses the effects these campaigns have on respondent knowledge of human trafficking.

i.  Lack of Information as the Main Reason of Why People Become Trafficked
In the long term, human trafficking awareness campaigns decrease perceptions that lackmétitio is
the primary reason why people become trafficked.

The percentage of treated respondents who report a lack of information as the primary reason why people
become trafficked decreased from 62% in the skerin posttreatment survey to 42.1% irné longterm
posttreatment survey (a 19.9 percentage point decrease). Respondents who were not exposed to the
awareness campaigns follow the same over time trend, with a decrease from 56.3% to 49% (a 7.3
percentage point decrease). As shown in the gralpé differences between the treatment and control

groups in the percentage of respondents who reported lack of information as the main reason why people
become trafficked is only statistically significant in the long term.
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Importantly, in asking the quesin about reasons why individuals are trafficked, surveyors do not read
Fyas SN OK2A0Sa (2 NBalLRyRSyiGasxs ¢gKAOK YSlIya GKIG ¢
SRdzOF A2y ¢ +ta GKSANI FyagSNI 2LJ0A2yY G(GKS& R2 &2 dzyLJ
Figure W¥12: Share of Individuals Specifying Lack of Information as Principal Reason People Become Trafficked
by Treatment Condition
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Source: Nepal Human Trafficking Vulnerability Study

As discussed in Part | of this report, women and girls are generally understood as being more vulnerable to
traffickingthan men and boys. Below is a summary of the effects the awareness campaigns have on
respondent perceptions of human trafficking vulnerability for different segments of the population.
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ii.  Women Over 16 Are at High Ris
Human trafficking awareness campaggyincrease the perception that women over the age of 16 are
vulnerable to human trafficking; however, this effect is short lived.

Figure V13 shows average respondent perceptions of human trafficking vulnerability of women over 16
years of age (measuraxzh a 0 to 100 scale). In the short term, on average, treated respondent perceptions
of the vulnerability of this group increased from 63.2 to 67.3 points. In the absence of the treatment, these
perception levels would have been 4.1 points lower, a diffeeethat is statistically significant. This

indicates that exposure to the awareness campaigns increased respondent perceptions that women over
16 years old are vulnerable to human trafficking. This result remains constant in theelomgurvey;

levels ofperception would have been 0.9 points lower in absence of the treatment. However, the long
term effect is not statistically significarso we cannot conclude that the shagrm effect is enduring

Figure W13: Perception tlat Women Over 16 Years Old Are at High Risk of Being Trafficked by Treatment Condition
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Source: Nepal Human Trafficking Vulnerability Study
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iii. Girls Under 16 Years Old Are at High Risk
As with perceptions of women over the age of 16, human trafficking awareness campaigns temporarily
increase the perceptiaimat girls under the age of 16 are at high risk of being trafficked.

The perception that girls under 16 years old are vulnerable to human trafficking increased considerably
after exposure to the awareness campaigns. In the p@sttment Round 1 surveyhe perception level of
treated respondents increased from 59 to 63.3 points. In the absence of the treatments, this percentage
would have been 4.3 points lower, a statistically significant difference. This indicates that, in the short term,
exposure to tie campaigns increases the perception that young girls are vulnerable to trafficking. The
percentage of respondents viewing young girls as atsltpopulation increased modestly between Round

2 and Round 1; however, this is only 0.3 points higher thart wigavould have seen without the

treatment. The difference between the control group and the treatment group in Round 2 is not

statistically meaningful.

Figure V14: Perception that Girls Under 16 Years Old Are at High Rigkeaig Trafficked by Treatment Condition
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iv.  Boys Under 16 Are at High Risk

Human trafficking awareness campaigns that contain examples of male victims increase the perception that

boys under the age of 16 are at high risk of being trafficked in thé¢ ahdrlong term.

ST2NB GKS AYLX SYSydliGArzy 27

years old are vulnerable to human trafficking was only 37.9 points on a 0 to 100 scale. Shortly after receipt
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of the treatment, perceptin levels increased to 47.5 points. Average perception levels would have been
9.6 points lower in the absence of the treatment. This increase is statistically meaningful, indicating that

the awareness campaigns increased respondent perceptions that yaysgdee a vulnerable population.

These perceptions continue to increase over time. In the4engy posttreatment survey, respondent
perceptions that this group is vulnerable to human trafficking increased to 52.7 points. In the absence of
the treatments,perception levels would have been 3.8 points lower. This result is statistically significant,

meaning that the treatments have a lotgrm effect as well.

Figure V¥15: Perception that Boys Under 16 Years Old Are at High &i8leing Trafficked by Treatment Condition
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v.  Men Over 16 Are at High Ris
As with boys under 16 years of age, human trafficking awareness campaigns that contain examples of male
victims have an enduring impact on the perception that men are at ragtofibeing trafficked.

Before exposure to the awareness campaign, the average perception that men over 16 years old are
vulnerable to human trafficking was only 34.3 points. After receiving the awareness campaigns, this
perception level increased to 4bpoints. In the absence of the treatments, the perception that men over

16 years old are at risk of being trafficked would have been 11.3 points lower. This result is statistically
significant, meaning that the change in perception can be associatedheithwareness campaign

treatments. In the long term, this effect continues to increase. In Round 2, average perception levels that
men over 16 are at risk of being trafficked increased to 49.5 points. In the absence of the treatments, these
perception levés would have been 7.8 points lower. Again, this result is statistically significant, meaning
that the changes in both the short and long term are associated with exposure to the campaigns.

Figure W16: Perception that Men Ovel6 Years Old Are at High Risk of Being Trafficked by Treatment Condition
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Vi. Members of the Ward Are at High Risk
On average, respondents tend to perceive that human trafficking is not a significant local problem. Exposure
to awareness campaigns has &nY LJ- Ol 2y Ay ONBIF aAy3d NBalLRyRSyd LISND
community are at high risk of being trafficked; however, this impact is only temporary.

Pretreatment, on average, responderfiserception that members of their ware: (g, their local

community) are at risk of being trafficked was a mere 9.3 points.-fPeatment, this perception increased

to 13.9 points. In the absence of the treatments, average perception levels would have been 4.6 points

lower. ByRound 2, this perception increasdyy another 0.4 points in the treatment group (to 14.3 points);

K26 SOSNE 3IAGSYy GKIG LISNOSLIGA2ya GKIFEG YSYOSNBR 2F 2
in the control group, we cannot conclude that there is a statistically meaningful differbetween the

control group and the treatment group in the long term.

Figure VI7Y t SNOSLIiA2y GKIG aSYOSNBR 2F hySQa [20Ff [/ 2YYdz
by Treatment Condition
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vii.  Human Trafficking RequikeMovement Across State or National Borders
Human trafficking awareness campaigns temporarily decrease the misconception that transnational
movement is a prerequisite of human trafficking.

Figure V18 shows the effects of the treatments on the percentafeespondents who report that human
traffickingrequires movement across state or national borders. Among treated respondents, the fraction of
individuals who correctly reported that human trafficking doed require transnational movement
increased fron62% to 76.2%. The rate at which respondents answeredrdmsnational movement
guestion correctly is 14.2 percentage points higtien it would have been in the absence of the
treatment. In Round 2, 67.4% of the treated respondents correctly answegthéstionIn the absence of
the program, this estimate would have been 1.6 percentage points lower. This change is statistically
meaningful only in the short term, indicating that we can associate the treatments with a temporary
AYONBI &S A knowd&igeltiatyrahShgtional thovementnst a prerequisite of human
trafficking. As such, respondent exposure to an awareness campaign is associated with temporarily
decreasing the misconception that human trafficking requires movement across borders.

Figure \*18: Share of Individuals Who Say Human Trafficking Does Not Require Transnational Movement
by Treatment Condition
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viii.  The Only Type of Human Trafficking Is Sex Trafficking
Awareness campaigns decrease the misconceftiansex trafficking is the only type of human trafficking,
and this effect is enduring.

Figure V19 shows the percentage of respondents who correctly believe that sex traffickiogtise only

type of human trafficking. Prereatment, 74.9% of treatedespondents believed that sex trafficking is not
the only type of human trafficking, a percentage that increases to 87.5% shortly after receiving the
information treatment. The percentage of respondents correctly reporting that human trafficking does not
only involve sex trafficking was 12.6 percentage points higher than it would have been in the absence of
the program, and this difference is statistically significant. In the-teng posttreatment survey, 82.3% of
the treated respondents correctly notdat human trafficking is broader than sex trafficking. In the
absence of the awareness campaigns, the percentage of treated respondents correctly answering this
guestion would have been 5.8 percentage points lower, and this difference is statisticallyngiearin

other words, we can associate the treatments with an increase in respondent knowledge of human
trafficking in both the short and long term.

Figure ¥19: Share of Individuals Who Say Sex Trafficking is Not the Oy Bf Human Trafficking
by Treatment Condition
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iXx.  Human Traffickings a Form of Slavery
While the majority of Nepalis connect human trafficking with slaveoyeveryone does so. Awareness
OF YLI Adya KIF@S |y SyRdzNRA Yy Hn tBaf uidad traffigkiig is aformof RA @A R dzl |
slavery, such that nearly 9 out of 10 individuals make that connection after exposure to information
campaign materials.

Figure W20: Share of Individuals Who Say Human Trafficking Is@rFof Slavery by Treatment Condition
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Pretreatment, 79.8% of the respondents in the treatment group express the belief that human trafficking

is a form of slavery. After being exposed to awareness campaign materials, this percentage increased to
90.4%.In the absence of the information campaign, the percentage of respondents who believe that

human trafficking is a form of slavery would have been 10.6 percentage points lower. In therdong
posttreatment survey, 86.9% of the treated respondents redegd that human trafficking is a form of

slavery. In the absence of the campaign materials, the percentage of respondents in the treatment group
who recognize human trafficking as a form of slavery would have been 7.5 percentage points lower. Results
are gdatistically significant in both rounds, meaning that we can associate the awareness campaigns with a
change in respondent recognition of human trafficking as a form of slavery in the short and long term
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X. Men Can Be Trafficked

Awareness campaigns thabntain examples of male victims cause an individual to be more likely to
acknowledge that men can be trafficked, and this effect is enduring.

To further explore misconceptions about human trafficking vulnerability with regard to gender, individuals
wereasked if men could be traffickeBigure V21 shows that before receipt of any awareness campaign
materials, 79.5% of treated respondents affirmed that men could be trafficked-tRadment, this

percentage increased to 95.2%. This perception was 15céptage points higher than we would have
expected in the absence of the treatment. In Round 2, 92.2% of the treated respondents recognized that
men could be trafficked. In the absence of the treatment, this change would have been 10.7 percentage
points lowver. The differences are statistically significant in both periods, indicating that participation in the
mass media awareness campaign enabled people to better recognize that human trafficking does not affect
only women, and that men are also vulnerablehtaman trafficking.

Figure V21: Share of Individuals Who Say Men Can Be Trafficking Victims by Treatment Condition
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xi. A PersonCannot Be Trafficked If Knowingly Entered into Prostitution
The awareness campaign materials\@d@ ¢ OKIl y3S | LISNBR2yQa aSyasS OGKIFG
prostitution cannot be trafficked. However, it is worth noting that the campaign materials used in the study
did not include characters who willingly enter into prostitution.

Finally, we aska:respondents if they think a person who knowingly enters into prostitution could be
trafficked. The purpose of this question is to test the common belief that by willingly participating in sex
work, one gives up autonomy over his or her body and the tigidentify as a victim. Figure-21 shows

that pre-treatment, 68.7% of treated respondents believed that those who knowingly entered into
prostitution could still be human trafficking victims. Pastatment, this percentage slightly decreased to
68.2%In the absence of the treatments, this percentage would have been 0.5 percentage points higher. In
Round 2, 68.5% of the treated respondents believe that people who knowingly enter into prostitution
cannot be trafficked. In the absence of the prograhis percentage would have been 1.8 percentage
points lower. The difference is not statistically significant in either the long term or the short term,
indicating that we cannot associate exposure to the treatments with increasing respondent recognition
that an individual can be trafficked even if they knowingly enter into prostitution.

Figure W22: Share of Individuals Who Say Those Who Knowingly Entered into Prostitution Can Still be Trafficking
Victims by Treatment Condition
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F. Attitudes TowardHuman Trafficking Victims
LYONBFAaAAY3 | gl NBySaa 2F KdzYtry GNIFFAO]IAY3a OFy NBR
reduce harmful stereotypes that stigmatize trafficking victims as they reintegrate into society. When
sunvors of human trafficking return to their communities, they often face stigmatization and hostility that
make the reintegration process difficult. This section looks at the effect of awareness campaigns on
reducing harmful stereotypes that underlie théghatization of trafficking victims, such as willingness to
interact with trafficking victims and perceptions of blame.

i.  Would Have a Conversation with a Labor Trafficking Victim
gl NBySaa OF YLIAIY YFEGSNARLFE A R2 yoavarsaibK Wit @l&orl LIS NA
trafficking victim. It is worth noting that a majority of individuals are williaglo thisprior to any receipt of
awareness campaign materials.
Figure W23 displays the share of respondents willing to have a conversation wathoa trafficking victim.
The percentage of treated respondents and control group respondents who would have a conversation
with a victim of labor trafficking is relatively high at 67.5% and 64.5%respectivelytr&atstent
percentages remain almost unahnged.

Figure W¥23: Share of Individuals Willing to Have a Conversation with a Labor Trafficking Victim

by Treatment Conditiof’
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i.  Would Have a Conversation with a Sex Trafficking Victim
In contrast to the null effectofawéry Sada OF YLI A3y YIFIGSNRAFf & 2y | LISNA?2
conversation with a labor trafficking victim, at least in the short term, the campaign materials resulted in an
increase in willingness to engage in a conversation with sex trafficking victims.

47We did not ask this question in Round 2 of data collecsorhere are only two data pointf this figure.
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Figure V24 shows respondent willingness to have a conversation with a sex trafficking victim. Pre
treatment, the percentage of respondents willing to have a conversation with a sex trafficking victim was
relatively high among both treated respondents @%) and individuals in the control group (58.2%). Post
treatment, this percentage increased to 71.6% for the treatment group. In the absence of the treatment,
this percentage would have been 9.7 percentage points lower, a statistically significant diéfefidris

indicates that the awareness campaigns had a positive effect on respondent attitudes toward victims of sex

trafficking

Figure W24: Share of Individuals Willing to Have a Conversation with a Sex Trafficking Victim
by Treatment Conditiof
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48\We did not ask this question in Round 2 of data collecsorhere are only two data points for this figure.
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iii.  Would Share a Meal with a Labor Trafficking Victim
A smaller share of individuals are willing to share a meal with a labor trafficking victim than have a

conversation; however, at least in the short term, the awareness campaigti SNRA I £ & Ay ONBI a$

willingness to share a meal with a labor trafficking victim.

Figure W25 shows the fraction of respondents willing to share a meal with a labor trafficking victim. Post
treatment, the percentage of treated respondents williregshare a meal with a labor trafficking victim
significantly increased (from 45.8% to 54.1%). In the absence of the awareness campaign treatment, this
percentage would have been over 8.3 percentage points lower, a statistically significant result. This
indicates that the awareness campaigns had a positive impact on respondent willingness to share a meal
with a labor trafficking victim, a more intimate form of social interaction in Nepali society.

Figure W25: Share of Individals Willing to Share a Meal with a Labor Trafficking Victim by Treatment Condftion
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49We did not ask this question in Round 2 of data collecsorhere are only two data points for this figure.
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iv.  Would Share a Meal with a Sex Trafficking Victim
Similartol KS L}R2aAdA @S SFFSOU 2F g NBy
with a laba trafficking victim, the campaign materiailscreasd: LIS N& 2
sex trafficking victims.
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Figure W26 shows respondent willingness to share a meal with a sex trafficking victirAdr@atstent, the
percentage of respondestwilling to share a meal with a victim of sex trafficking significamthgeased

among treated respondents frod6.8% to 48.8%. In the absence of the treatments, this percentage would
have beerl2 percentage pointsower, a statistically significant rekuThis result indicates that the
awareness campaigrigcreaserespondent willingness to share a meal with a-gafficking victim.

Figure V26: Share of Individuals Willing to Share a Meal with a Sex Trafficking Victinrégtihent Conditior®
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50We did not &k this question in Round 2 of data collectisathere are only two data points for this figure.
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v.  Blame Labor Trafficking Victims for What Happened to Them
g t£SFHad Ay GKS aK2NI GSNXZ gl NSySaa OF YLI AIY YL
trafficking victim for what happened to him or her.

In terms of bame, Figure \27 shows the percentage of respondents who blame labor trafficking victims for
what happened to them. Only a small percentage of respondents consider labor trafficking victims
responsible for their situation. Positeatment, treated individals who blame labor trafficking victims
increased from 6.6% to 15%. In the absence of the treatments, this percentage would have been 8.4
percentage points lower, a statistically significant result.

Figure WV27: Share of Indiiduals Blaming Labor Trafficking Victim by Treatment Conditfon
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51We did not ask this question in Round 2 of data collecsorhere are only two data points for this figure.
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i.  Blame Sex Trafficking Victims for What Happened to Them
Unlike the pattern for labor trafficking victims, at least in the short term, awareness campaign materials
RSONXBI &S [inatidf thBlang @sex trafficKirig victim for what happened to him or her.

In contrast to labor trafficking, the percentage of respondents who blame sex trafficking victims for what
happened to them decreased pestatment from 10.5% to 7.8%. In the almee of the awareness

campaign, this percentage would have been 2.7 percentage points higher, which is a statistically significant
result.

Figure V28: Share of Individuals Blaming Sex Trafficking Victim by Treatment Condftion
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i, Human Trafficking Victims Empowered and Responsible for What Happened to Them
In aggregate, receipt of awareness campaigns corresponds to no change in perceptions of victim
empowerment; however, there is a decrease in the perception that victims krasain part responsible
for what happened to them. It is important to note, however, that the narrative type (empowerment vs.
danger), format, and inclusion of grolgvel deliberation may result in different patter@hapters VI and
VII will review whther the appeal alters perceptions of agency, empowerment, and responsibility.

Next, we turn to attitudes around victim empowerment and responsibility. As shown on the left side graph
of Figure Y29, on average, for treated respondents, the perceptioatthuman trafficking victims are
empowered to change their situation was 44.3 points (on a 0 to 100 scale). For the control group, the
average was 41.2 points. The difference between the treatment and control group is not statistically
significant, meaninghat there is no difference between how these groups respond to this question.

52We did not ask this question in Round Xata collectionsothere are only two data points for this figure.
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The right side of Figure-20 shows how respondents feel about the extent to which human trafficking
victims are responsible for the bad things that happen to them. Onameerevel of responsibility reported

by respondents in the treatment group was 25 points and level of responsibility reported by respondents in
the control group was 32.2 points. The difference in levels of perception between respondents in the
treatment and control groups is statistically significant.

Figure 29: Perceptions of Victim Empowerment and Responsibility by Treatment Condition
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Source: Nepal Human Trafficking Vulnerability Study

Vandcerbilt University
USAID/DCHA/DRG Working Papers Series 128



iii. PoliceAre Helpful in Assisting Human Trafficking Victims
In aggregate exposure to awareness campaigns corresponds to no change in perceptions of police
helpfulness.

Respondents were also asked how helpful they think the police are in assisting human trafficking victims.
Figure V30 shows that respondents in both groupgogted high perceptions of police helpfulnesn

average, treated respondents rated police helpfulness as 75.2 points onpol@tGscale, as opposed to

70.4 points for individuals in the control group. This difference between the treatment and corarg &

not statistically significant.

Figure M30: Perceptions of Police Helpfulness in Assisting Human Trafficking Victims by Treatment Condition
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G. Attitudes TowardAnti-Trafficking Policies

Receipt of awareness campaigR® S& y 20 OKIl y3S teded hlangRd policiesaaparti G A (0 dzR

from policies around improving information about human trafficking and improving country coordination. It
is important to note, however, that the narrative type (empowerment vs. dgnfggemat, and inclusion of
group-level deliberation may result in different patteri@hapters VI and VIl will review whether the appeal
alters policy preferences.

Next, we explore respondent attitudésward human trafficking policies. The panels igufe V31 show a
breakdown of respondent support for a set of policy measures in the gbort posttreatment and the
longterm posttreatment surveys. In general, we can conclude that the percentage of respondents who
support each policy recommendatios high for respondents in both treatment and control groups. In the
short-term posttreatment survey, differences between the responses of those in the treatment and
control groups are statistically significant for only two policies: improving how cosntrigk together (6.7
percentage points) and providing people with more information about human trafficking (5.4 percentage
points). The belief that information is valuable is enduring; the {@mm treatment effect is 6.1 percentage
points.

Interestingly there are two policy dimensions that have only ldegn treatment effects. In the long term,
those who received information campaign materials were more supportive of adopting stricter penalties
for purchasing sex and combating drug gangs. Additiorellyaas are necessary to determine why there
are longterm effects when there are no shererm effects.

Figure V31: Policy Preferences to Combat Human Trafficking by Treatment Condition
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Prevent government corruption
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H. Actions to Combat Human Trafficking
Having discussed reported attitudes, beliegfad knowledge around human trafficking, this chapter
concludes with an examination of how awareness campaigns affect a range-théfitking behaviors
explored in greater deth in Part |

I.  Would Call the Police about a Situation of Human Trafficking
Exposure to awareness campaigns corresponds to no change in willingness to report a situation of human
trafficking. However, it is worth noting that baseline willingness levelgjaite high to begin with.

Figure V32 shows that shortly after receipt of the awareness campaign, 83% of the treated respondents
and 79.7% of control group respondents expressed a willingness to alert the police about a situation that
they perceived agrafficking. In the longerm posttreatment survey, these percentages increased for both
groups. While 84.8% of the respondents in the treatment group responded that they would alert the police
about a situation that they perceived as trafficking, 86.4%he respondents in the control grodikewise

did so. Neither shorterm nor longterm differences arestatistically significant, meaning that we cannot
associate any differences to the implementation of the awareness campaigns in the short or long terms

Figure WV32: Share of Individuals Willing to Call the Police about a Situation of Human Trafficking
by Treatment Condition

Post-Treatment (Short-Term Round 1) Post-Treatment (Long-Term Round 2)

Treatment 83.0 Treatment -

Control 79.7 Control -

T T T T T T T T T T T T

0 20 40 60 80 100 0 20 40 60 80 100

Percentage

-95% Confidence Interval

(Results controling for age, gender, education, number of children,
marital status, household income and expenditure, ethnicity and religion)

Source: Nepal Human Trafficking Vulnerability Study

ii.  Would Vote for a Law to Restrict the Ability of Young Girls to Move Outside of Nepal
Awarenessampaign materials result in no change in willingness to support a law to restrict the ability of
young girls to move outside of Nepal. However, it is worth noting that baseline willingness levels are quite
high to begin with, which speaks to a generalimation to restrict the agency of young women to migrate
in the name of human trafficking vulnerability reduction.
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Understanding the impact of the campaigns on respondent willingness to vote for a law restricting the
ability of young girls to move outs Nepal is particularly relevant given the current controversy
surrounding a government policy restricting the ability of women under 30 years old to migrate to the
Middle East for domestic labor (see discussion in Part I).

In the shortterm posttreatment survey, as shown in Figure3d, 76.5% of treated respondents and 72.7%
of control group respondents reported they would be willing to vote for a law to restrict the ability of
young girls to move outside Nepal. In the lelegm posttreatment survey (Bund 2), the percentage of
treated respondents who would vote for such a law was 77.4%, while 72.2% of the respondents in the
control group would vote for the law. The differences in support levels between the treatment and control
groups in the short antbng term are not statistically significant.

Figure W33: Share of Individuals Willing to Vote for a Law to Restrict the Ability of Young Girls to Move Outside
Nepal by Treatment Condition

Post-Treatment (Short-Term Round 1) Post-Treatment (Long-Term Round 2)
Treatment 76.5 Treatment 1 77.4
Control 72.7 Control - 72.2
T T T T T T T T T T
0 20 40 60 80 0 20 40 60 80

Percentage
- 95% Confidence Interval

(Results controling for age, gender, education, number of children,
marital status, household income and expenditure, ethnicity and religion)

Source: Nepal Human Trafficking Vulnerability Study
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iii.  Would Talk with Family and Fends about Trafficking
Awareness campaign materials resulted in a shemn temporary increase in willingness to talk about
human trafficking with family and friends.

Figure V34 displays the share of respondents willing to talk with family and friabdsit human

trafficking. In the short term, 74.2% of treated individuals, and 59.8% of control group respondents, were
willing to talk to family and friends about trafficking. This difference is statistically significant, meaning that
we can associate thehange with receipt of awareness campaign materials. In the long term, however,
respondent willingness to talk with family members and friends about human trafficking decreases to
68.9% for respondents in the treatment group, and 69.5% for the controlpgiouthe long term, these
differences are not statistically significant.

Figure M34: Share of Individuals Willing to Talk with Family and Friends about Human Trafficking
by Treatment Condition

Post-Treatment (Short-Term Round 1) Post-Treatment (Long-Term Round 2)
Treatment 74.2 Treatment - 68.9
Control 59.8 Control - 69.5
T T T T T T T T T T
0 20 40 60 80 0 20 40 60 80
Percentage

- 95% Confidence Interval

(Results controling for age, gender, education, number of children,
marital status, household income and expenditure, ethnicity and religion)

Source: Nepal Human Trafficking Vulnerability Study
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iv.  Would Volunteer Time ad Donate Money to an AntiTrafficking Organization
Awareness campaign materials resulted in an increase in willingness to both volunteer time and donate
money to an antirafficking organization, at least in the short term.

We also ask respondents abowiilingness to volunteer with an antiiafficking organization. As shown in
the left side of Figure 35, after receipt of awareness campaign materials, 50.3% of treated respondents
and 43% of control group respondents report that they would volunteer tionen antitrafficking
organization. This difference is statistically significant.

When asked about donating money to an atnéifficking organization, 36% of treated respondents and
31.9% of control group respondents report a willingness to do sonAtas difference is not statistically
significant, indicating no evidence of treatment effect on this variable.

Figure W35 Share of Individuals Willing to Donate Money or Volunteer at an Ahtafficking Organization
by Treatment Condition

Post-Treatment (Short-Term Round 1) Post-Treatment (Short-Term Round 1)

Treatment 50.3  Treatment -

Control 43.0 Control -

T T T T T T T T T T T T T T

0 10 20 30 40 50 60 0 10 20 30 40 50 60
Would volunteer time Would donate money
Percentage
[ 95% Confidence Interval

(Results controling for age, gender, education, number of children,
marital status, household income and expenditure, ethnicity and religion)

Source: Nepal Human Trafficking Vulnerability Study
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v.  Average Amount Donated to an Anfirafficking Organization
When examining the actual amount a person donates, awareness campaign materials resulted in no change
in donation amounts.

As explained in Part I, respondents receivedanorarium for completing Round 1 of the survey.
Respondents who participated in the individual study received 200 NRS, and those in the group received
250 NRS. In all analyses, this differential amount that was received is taken into account. Upamgreceiv
this honorarium, enumerators asked respondents if they would like to donate any portion of the
honorarium to an anttrafficking organization (see Part | for a description of implementation).

Figure V36 shows that the average amount that treated peadents donated was 97.8 NRS, while control
group respondents donated on average 94.3 NRS. There is no statistically significant difference between
these amounts.

Figure V36: Average Amount Donated to an ArTirafficking Orgnization by Treatment Condition

Post-Treatment (Short-Term Round 1)

Treatment

Control

T T

0 20 40 60 80 100
Average (in NRS)

[ 95% Confidence Interval

(Results controling for age, gender, education, number of children,
marital status, household income and expenditure, ethnicity and religion)

Source: Nepal Human Trafficking Vulnerability Study

Vandcerbilt University
USAID/DCHA/DRG Working Papers Series 136



vi.  Has Signed a Petition
g NBySaa OF YLIAIY YFEGSNARAFEA NBadzZ SR Ay y2 OKIy3:
there was nearly a 100% participation rate in both the treatment and control group.

Respmdents were invited to sign a petition demanding that the government increase efforts to fight
human trafficking in Nepal (see Part | for a description of the implementation of the petition). Figdtre V
shows that almost all respondents, in both the treant (98.9%) and control (98.4%) groups, signed the
petition. There is no statistically significant difference between the groups when it comes to signing the
petition.

Figure M37: Percentage of Respondents Who Signed a Raiiby Treatment Condition

Post-Treatment (Short-Term Round 1)

Treatment

Control

T T T T

0 20 40 60 80 100

Percentage

_ 95% Confidence Interval

(Results controling for age, gender, education, number of children,
marital status, household income and expenditure, ethnicity and religion)

Source: Nepal Human Trafficking Vulnerability Study
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vii.  Sent a Postcard
Awareness campaign materials resulted in an increase in willingness to send in a postcard to lobby the
government of Nepal to take greater action on human trafficking.

Finally, during Round 2 of data colliect respondents were given the opportunity to take action to combat
human trafficking by mailing a postcard with an andifficking message to thgovernment of Nepal (see
Part | for a description of implementation). As shown in Figug8\V10.2% of tre@d respondents and

5.9% of control group respondents sent the postcard. This difference is statistically significant, meaning
that there is a detectable difference between the groups when it comes to mailing the postcard.

Figure V38: Postcard Participation by Treatment Condition

Post-Treatment (Long-Term Round 2)

Treatment

Control

T T T T T

0 2 4 6 8 10 12 14

Percentage

_ 95% Confidence Interval

(Results controling for age, gender, education, number of children,
marital status, household income and expenditure, ethnicity and religion)

Source: Nepal Human Trafficking Vulnerability Study

[. Conclusion
An overall summary of the results of the impact evaluation presented in this chapter is shown below in
Table V2. Effect sizes and the direction of the effect are noted when the difiezdetween the treatment
and control group is statistically meaningful. Note that directions can be interpreted as follows: increases
(decreases) indicate that the information treatment elicited a higher (lower) value response in the outcome
of interest than the control group. Dash lines in Tabi Wdicate that the question was not asked, and
hence, a test was not possible. As mentioned before, these results are expressed in percentage point
terms, as all measures were scaled to be between 0 and 1@déebnducting any tests. For analyses
implementing theDIDmethodology, we measure the effects of campaigns on the treated respondents
compared to the effect if these respondents would have not been exposed to the treatment (the
counterfactual caseforcases in which we did not have baseline responses, we compared average
responses in the treatment condition and the control condition.
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Table \V2: Summary of the Impact of Human Trafficking intervention

Identifying Past Experiences with Human Trafficking

Have been trafficked

Family members or friends have been trafficked
Sense of Urgency Around Human Trafficking

Concern about human trafficking

Human trafficking is a big problem in respondent's community
Human trafficking is a big problem in Nepal

Government should prioritize antiafficking policies and jmgrams
Perceptions of Frequency of Types of Human Trafficking

People being forced to work for little or no pay
People being forced to work to pay off a debt
People being forced to engage in prostitution

Women being sold into marriage
Knowledge on Human Trafficking

Lack of information as a main reason of why people become trafficked
Women over 16 are at high risk

Girls under 16 are dtigh risk

Boys under 16 are at high risk

Men over 16 are at high risk

Members of the ward are more at risk

Human trafficking requires movement across state or national borders
The only type of human trafficking is sex trafficking

Human trafficking ia form of slavery

Men can be trafficked

Cannot be trafficked if knowingly entered into prostitution
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Attitudes Toward Human Trafficking Victims

Would have a conversation with a labor trafficking victim
Would have a conversation with a sex trafficking victim
Would share a ma with awith a labor trafficking victim
Would share a meal withwaith a sex trafficking victim

Blame labor trafficking victims for what happened to them
Blame sex traf€king victims for what happened to them
Level of empowerment of human trafficking victims

Level of personal responsibility of human trafficking victims

Police are helpful iassisting human trafficking victims

Attitudes Toward AntiTrafficking Policies

Adopt stricter penalties for purchasing sex

significant points
. I NOT statistially NOT statistically
Legalize prostitution I C
significant significant
. . . NOT statistically NOT statistically
Provide more police training L L
significant significant
Adopt stronger penalties for traffickers NOT st.a.tlstlcally NOT st.a.tlstlcally
significant significant
. NOT statistically NOT statistically
Prevent geernment corruption L C
significant significant
. . NOT statistically NOT statistically
Increase workplace monitoring and supervision L -
significant significant
Combat drug gangs NO'!' st_a_tlstlcally M 0 <D T LISN
significant points
Improving how countries work together be @ T LJS N NOT st.a.tlstlcally
points significant
. » . NOT statistically NOT statistically
Improve economic conditions and wages in Nepal Lo L
significant significant
Provide people with moreformation about trafficking op q)n. LJS N be @ M LJS NI
points points
Educate girls and provide them with more work options NOT st_a_tlstlcally NOT st.altlstlcally
significant significant

Actions to Combat Human Trafficking

Would call the plice about a situation of human trafficking

NOT statistically
significant

m bt LISN

points

m ydo LISN

points

mMH  LISNDE

points

m y®n LISN

points

@ HPT LISN

points
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significant
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significant

NOT statistically
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significant significant
Would vote for a law to restrict the ability of young girls to move outside «  NOT statistically NOT statistically
Nepal significant significant
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Would talk with family and friends about trafficking b mnoen LIS NOT statistically
points significant

Would volunteer time to an antrafficking organization b Tpg?nc;s LIS N .

Would donate money to an antiafficking organization NOT statistically X
significant

Average amount donatkto an antitrafficking organization NOT statistically i
significant

Has signed a petition NOT statistically _
significant

Sent a postcard . b n®o LIST

points
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CHAPTER/I: MEASURING THEPACT OINDIVIDUAL VERS(BROUPIREATMENTS

A. Introduction
This chapter presents the differential effects of individual versus group exposure {oaifitking media
campaigns on antiraffickingK ABP

As discussed in Chapter I, respondents were exposed to mass media campaign materials in two different
ways: individually and in groups. When respondents were treated individually, a surveyor would first
administer a prereatment survey questionnaire. The respondent would then be presented with one of
eight possible individual treatment combinations (<&leapter |, Tablel). Following exposure to the
treatment, the respondent would then answer a series of posatment questions.

When respondents were treated in groups, a surveyor would first administer-agatment survey
guestionnaire to each pécipant. The next day, respondents were exposed to the treatment, in groups of
12 people, with the groups divided by gender. Following exposure to the narrative, participants were then
asked to engage in a series of group activities, including a surexydiscussion about the materials they
had just viewed, and a rolglay activity around a hypothetical human trafficking scenario. Individuals
exposed to the awareness campaigns in groups were provided an opportunity to hear other perspectives,
and, henceconverge on norms and beliefs that could differ from what they would have thought if they had
viewed the awareness campaign separately. Following these activities, respondents answered the same
posttreatment questionnaire as those receiving the indivadlevel treatment. As with the individual
treatments, both the prereatment and the postreatment questionnaires were administered oo@&-one

for group treatment participants.

While individuals were treated with any of the four different message fasigroups only received the
audiovisual message treatment. As such, to measure the impact of individual versus group exposure to
treatments, we restrict our study sample to those who received the same type of awareness campaign; we
set aside those respatents in the control group who did not receive a treatment, as well as those who
received an individual poster, graphic novel, or radio treatment. Instead, we concentrate on respondents
who were exposed to audigisual media awareness campaigns. By comgarsponses and outcome
indicators of respondents who were treated individually to those who were part of a group, we can
estimate the differential impact that individual and group awareness campaigns have on respondent KABP
around human trafficking.

Inthe context of theDIDmethodology, the counterfactual represents the trend that an outcome indicator
would have followed if individuals were exposed to the awareness campaigns in a group rather than
individually. All of the figures visualizing the DIDtmoelology presented in this chapter follow this logic.
When we do not have prexnd posttreatment measures, we employ an ANOVA analysis. As in the
previous chapter, when possible, we present results of both stesrh and longterm effects on shifts in

human trafficking KABP based on whether respondents were exposed to information on human trafficking
in an individual, as opposed to group, setting. However, there are some measures that were asked only
once. As such, we are only able to speak to the treaineéfects for one moment in timé® We again focus

531n all analyses, we include controls for demographic characteristics and the type of awareness caenpaign (
format, narrative, and groupor individuatievel deliberation). Figurefitoughout list the demographic controls that
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on the following outcome variableg) past expaences with human trafficking) urgency and concern
about human trafficking3) perceptions of frequenaoyf types of human traffickingl) knowledge of hman
trafficking,5) attitudestoward human traffickingg) attitudestoward anti-trafficking policies, and) and
actions to combat human trafficking.

Since some questions were not asked both-peatment and posttreatment, we examine whether any
statidically significant differences exist between the basic characteristics of individuals exposed to the
awareness campaign individually and those exposed in groups. Figlrghidvs results of this

comparison, and reveals no such differences. We see no imgfaih differences in demographic

characteristics between those who were exposed to awareness campaigns individually and those exposed
in groups.

Figure VA1: Balance on Baseline Characteristics by Individual versus Groupgmesd
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Source: Nepal Human Trafficking Vulnerability Study

B. Identifying Past Experiences with Human Trafficking
In this section, we explore the extent to which exposure to the treatment materials individually or in groups
has an effect on the ability of respondents to identify themselves, family, or iascaving been victims
of human trafficking.

are considered, if any.
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I. Have Been Trafficked
Overall, the ability of participants to setfentify as having experienced human trafficking does not change
based on whether they were exposed to a group versus an individual treatment

Figure V2 presents the percentage of respondents who-sdtified as victims of human trafficking
before and after exposure to the treatment. After participating in the awareness campaigns, the
percentage ofndividually treatedespondents who rgorted having been victims of human trafficking
increased from 0.9% to 1.7%. If respondents had instead been exposed to a group treatment, that
percentage would have been 0.6 percentage points higher (2.3%). However, this difference is not
statistically gjnificant, meaning that exposure to the group treatment does not have an impact on
awareness of personal experiences of human trafficking.

Figure VA2: Selfldentification of Trafficking Experience by Individual versus Grdupatment

0.9
T

T
Pre-Treatment Post-Treatment
Short-Term
(Round 1) (Round 1)

— —@— — Counterfactual (if group) =~ —®—— Individual ——@—— Group

Results control for gender, age, marital status,
number of children, religion, household wealth,
income and household expenditures

Source: Nepal Human Trafficking Vulnerability Study

il. Family Members or Friends Have Been Trafficked
In the short term, the group treatment has a stronger impact on the ability of participants to recognize
cases of human trafficking among family and friends than the individual treatment. Howlegatifference
does not persist over the long run.

FigureMo RAALI I @a (GKS STFFSOGa 2F GKS OFYLI AIya 2y |
trafficking amongst friends and family members. Immediately after exposure to the treatments, the
percentage ofndividually treatedrespondents reporting cases of family members or friends who have

been trafficked increased from 3.9% to 9.4%. Had these respondents been exposed to the group treatment,
this percentage would have been 3.1 percentage tohigher (12.5%). This difference is statistically
significant, meaning that we can attribute higher percentages of reported cases of family members and
friends who have been human trafficking victims with group exposure. Viewing awareness campaigns with
other members of your community and having opportunities to have conversations about the content of

the awareness campaigns increases respondent awareness of the experiences of human trafficking of
friends and family.
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By the end oRound 2,individuallytreated respondents reporting these cases decreased from 9.4% to

4.1%. This percentage would have been 1.4 percentage points higher if respondents had participated in

group treatments instead. That said, the 1.4 percentagat difference is not statistally significant,

YSIYyAy3 GKFEGZ Ay (GKS f2y3 GSNX¥YzI ¢S R2 y2d RSGSOG |
identify the trafficking experiences of family or friends that may be attributed to whether they viewed

information campaigns indivigly or in a group environment.

Figure VA3: Identification of Trafficking Experiences of Family/Friends by Individual versus Group Treatment
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Source: Nepal Human Trafficking Vulnerability Study

C. Sense of Urgency Around Human Trafficking
This section examines the effects obtAwareness campaign on respondent sense of urgency and concern
about human trafficking by measuring changes in their perception of the scope of the problem and the
necessity for government prioritization of asitafficking action Throughout this sectignindividual
exposure to treatments appears to have a stronger impact than group treatments. Although we are unable
to provide a definitive explanation for this finding that groelgvel exposure is less helpful, it highlights the
differential benefits of hese two different types of mass media campaign experiences depending upon the
goals of the exposure, and raises a need to assess the conversations that can occur in group settings that
YIe GSYLISNI 2ySQa aSyasS 27F dzZNHSyOeé | NBdzy R KdzYl y { NJ
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i.  Concermabout Human Trafficking
Individual exposure to human trafficking awareness campaigns leads to higher levels of concern than those
exposed to the campaigns in groups; however, this effect does not persist over time.

Figure VM4 showsrespondent concerndr human trafficking expressed as a number on a 0 to 100.4eate
respondents who were exposed to the awareness campaigns individually, these levels of concern increased
from 64.3 points to 72.6 points after receipt of the campaign materials. Had tesp@ndents participated

in the group treatment instead, their level of concern would have been 2 points lower. This difference is
statistically significant, which indicates that the group treatment is less effective than the individual
treatment at raisingconcern around human trafficking. Levels of concern continue to rise in the long term,

up to 74.9 points fomdividually treatedrespondents, which is 1.7 points higher than we would expect had
they been exposed to the treatment in a group setting. Td&tl, this difference is not statistically

significant, and thus cannot be attributed to the type of exposure received.

Figure V44: Concern about Human Trafficking by Individual versus Group Treatment
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Source: Nepal Human Trafficking Vulnerability Study
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i. Human Traffickingd I . A3 t NRofSY Ay wSaALRYRSyiliQa /2YY
In the short term, group experience of atrtfficking messages has a weaker effect on respondent
identification of human trafficking as a problem in the community than exposure to the messages
individually. Howesr, there are no differences in relative effectiveness in the long term.

Figure Vb shows changes in respondent perception of the scope of the human trafficking problem in their
community on a 0 to 100 point scale. After receipt of the program, thisgpdien increased from 9.7

points to 11.3 points fomdividually treatedespondents, and this was 2.8 points higher than it would have

been had the respondents been treated in a group setting. This difference is statistically significant. In the

long term individually treatedNB & LJI2 Yy RSy 14 Q O2YYdzyAaie tS@Sta 2F 02yC
respondents been exposed to the treatment in a group setting, their perception that human trafficking is a

big problem in their community would have been Odrgs lower; however, this difference is not

statistically significant.

Figure VI5: Perceptions About the Scope of Human Trafficking Locallyniojvidual versus Group Treatment
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iii. Human Trafficking Is a Big Problem in Netp
In the short term, group exposure to information campaigns is less effective at increasing respondent
identification of human trafficking as a significant problem in Nepal in relation to individual exposure.
However, there are no loAgrm differencesn relative effectiveness.

We also assess the extent to which respondents see human trafficking as a big problem in Nepal.-Figure VI
6 shows significant increases in concern levels upon exposure to the mass media awareness campaigns. For
respondents who wee treated individually, perception levels increased from 79.1 points (on a 0 to 100
scale) to 86.5 points. This level is 1.2 points higher than it would have been if participants had been
assigned to the group treatment. This statistically significafiedifice in the short term shows that

participation in the group treatment is not as effective at raising levels of awareness about the issue as a
national problem than the individual treatments. In the long term, perceptions that human trafficking is a
bigproblem in Nepal decreased to the range of theirqmeatment level. Foindividually treated

respondents, these perception levels decreased to 78.8 points, 0.9 points lower than they would have been
if respondents had participated in a group treatmenhis difference is not statistically significant, and
suggests that, in the long run, participation in individual rather than group treatments has no differential
impact on the extent to which respondents perceive human trafficking as a big problem ih Nepa

Figure VI6: Perceptions About the Scope of Human Trafficking Nationally by Individual versus Group Treatment
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iv.  Government Should Prioritize Anfirafficking Policies and Programs
Group treatments are less effectivetha A Y RA A Rdzl £ GNBFGYSyda G AYyONBI 2
importance of government prioritization of astafficking policies. These differences are apparent in the
short term and persist in the long term.

We next asked respondents about thdeadhat the government should play in combating human
trafficking. As shown in Figure-¥|the belief that the government should prioritize atrfficking policies
and programs increased considerably for respondents who were exposed to the awarengssgram
materials individually. In the immediate aftermath of exposure to mass media campeidivigually

treated respondents expressed higher levels of support for Nepalese government prioritization-of anti
trafficking policies and programs (an incredisam 82.6 points to 88.1 points). This support would have
been 2.2 points lower had they been exposed to the group treatment. In the long term, support levels for
the prioritization of anttrafficking policies and programs decreased for all respondenteéoly their pre
treatment levels. Fomdividually treatedespondents, however, the decrease was not as stark, and
prioritization levels were 1.5 points higher than they would have been had they participated in the group
treatment. In both the short antbng term, these differences are statistically significant, which shows that
individuatlevel treatments are more effective at increasing perceptions about the importance of
government antitrafficking policies than group treatments.

Figure \A7: Attitudes About Prioritizing AntiTrafficking Action by Individual versus Group Treatment
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D. Perceptions of Frequency of Types of Human Trafficking
This section examines the differential impact that individual and group exposuranarhtrafficking
awareness campaigns has on respondent perceptions of the prevalence of different types of human
trafficking. It shows the extent to which individualbnd grouptreated respondents perceive that people
in Nepal are forced to work for Il& or no pay or to work to pay off a debt, and also shows respondent
perceptions about people being forced to engage in prostitution and Nepalese women being sold into
marriage.
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i.  People Being Forced to Work for Little or No Pay
In both the short and lontgrms, group treatments have a greater effect than individual treatments on the
YFE3IYyAGdzRS 2F Yy AYRAOGARdZ tQa o0StAST GKIFG LIS2LI S

Figure 8 shows that in the shoitierm posttreatment survey, the average perceptiofindividually

treated respondents that people are forced to work for little or no pay was 55.5 points (on a 0 to 100
scale). For respondents assigned to a group treatment, it was 59.7 points. This difference is statistically
significant, meaning that @osure to the group treatment has a greater impact on perceptions of the
prevalence of nospaid work. In the long term, perception levels increased for both treatment growps

to 61 points forindividually treatedrespondents, and 64.6 points for grotieated respondents. The
difference between perception levels for participants treated individually as opposed to in a group setting
is also statistically significant.

Figure V48: Belief in the Extent to Which People Are BeiRgrced to Work for Little or No Pay by Individual
versus Group Treatment

Post-Treatment (Short-Term Round 1) Post-Treatment (Long-Term Round 2)
Group 59.7 Group 1 64.6
Individual 55.5 Individual 61.0
T T T T T T T T T T
0 20 40 60 80 0 20 40 60 80

Scale (0-100)

- 95% Confidence Interval
(Results controling for age, gender, education, number of children,
marital status, household income and expenditure, ethnicity and religion)

Source: Nepal Human Trafficking Vulnerability Study
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il. People Being Forced to Work to Pay Off a Debt
In both the short and long terms, group treatments have a greater effect than individual treatments on the
magnitude ofanindiR dz £t Qa4 o6St AST GKIG LIS2LX S I NB F2NOSR (2

We evaluate the extent to which individual versus group treatments influence respondent beliefs that
people are forced to work to pay off a debt. FigureQ\dhows that, in the short term, ghaverage

perception level ofndividually treatedrespondents on this question was 55.6 points (on a 0 to 100 scale),
in contrast to 59 points for groupreated respondents. In the long term, perception levels increased for
both treatment conditions up t059.2 points foiindividually treatedparticipants, and up to 61.8 points for
those assigned to the group treatment. The differences between perception levieldiwfiually treated
respondents and those treated in group settings are both statisticghjifgiant, and can thus be attributed
to the valueadded of grougevel exposure to mass media campaigns.

Figure \VM9: Belief in the Extent to Which People Are Being Forced to Work to Pay Off a Debt
by Individual versus Grqu Treatment

Post-Treatment (Short-Term Round 1) Post-Treatment (Long-Term Round 2)

Group 59.0 Group 1

Individual 55.6  Individual -

T T T T T T T

T T T T T T T
0 10 20 30 40 50 60 0 10 20 30 40 50 60

Scale (0-100)
[ 95% Confidence Interval
(Results controling for age, gender, education, number of children,

marital status, household income and expenditure, ethnicity and religion)

Source: Nepal Human Trafficking Vulnerability Study
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iii. People Being Forced to Engage in Prostitution
In the short and long term, group exposure to drdfficking campaigns has a greater impact than
AYRADGARdzZE f SELI2Z&dzNBE 2y |y AYRAGARAZ f o 0SSt AST GKI

Figure \M1L0 shows respondent perceptions on the prevalence of forced engagement in prostitution. In the
short term, the average perception levelsiodividually treatedrespondents was 56.4 points (on a 0 to 100
scale), while perception levels foragondents who participated in the group treatment was 61 points.
These perception levels slightly decreased for all respondents over the long téovwn to 55.3 points for
participants assigned to individual treatments, and down to 57 points for thoseeigrbup treatment. The
difference in perception levels by whether individuals were exposed to the awareness campaigns
individually as opposed to in a group setting is statistically significant in both the short term and the long
term. As such, we see thgtoup treatments have a stronger impact on respondent beliefs around the
prevalence of forced engagement in prostitution than individiezkl treatments.

Figure VA10: Belief in the Extent to Which People Are Being Forcedtmage in Prostitution
by Individual versus Group Treatment

Post-Treatment (Short-Term Round 1) Post-Treatment (Long-Term Round 2)

Group 61.0 Group 1

Individual 56.4 Individual - 55.3

T T T T T T T T T T T T T T

0 10 20 30 40 50 60 0 10 20 30 40 50 60

Scale (0-100)

7] 95% Confidence Interval

(Results controling for age, gender, education, number of children,
marital status, household income and expenditure, ethnicity and religion)

Source: Nepal Human Trafficking Vulnerability Study
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iv. ~ Women Being Sold Into Marriage
In the short term, group exposure to human trafficking campaigns increases the magnitude of respondent
belief that women are sold into marriage in relationindividual exposure.

We next evaluate respondent perceptions around the prevalence of women being sold into marriage.
Figure 11 shows that in the short term, the average perception levels that women in Nepal are
frequently being sold into marriage w#&8.4 points (on a 0 to 100 scale) ifwdividually treated

respondents, and 61.2 points for those who were exposed to the awareness campaign in a group setting.
This difference is statistically significant, which means that the group treatment hastargrepact on
perceptions of the prevalence of the practice of being sold into marriage than individual treatments. In the
long term, perception levels increased slightly for both groups of respondents, up to 61.3 points for
participants in the individuateatment, and 62.7 for respondents in the group treatment. That said, the
long-term difference by individual versus group treatment (1.4 points) is not statistically significant. We find
that adding a groupevel deliberation component to the awarenessmgaaign results in only a shetérm

bump in perceptions of the prevalence of women being sold into marriage.

Figure VA11: Belief in the Extent to Which Women Are Being Sold Into Marriage
by Individual versus Group Treatment

Post-Treatment (Short-Term Round 1) Post-Treatment (Long-Term Round 2)

Group 61.2 Group 1

Individual 58.4 Individual
T T T T T T T T T T T T
0 10 20 30 40 50 60 0 10 20 30 40 50 60

Scale (0-100)
- 95% Confidence Interval (Results controling for age, gender, education, number of children,

marital status, household income and expenditure, ethnicity and religion)

Source: Nepal Human Trafficking Vulnerability Study
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E. Knowledge of Human Trafficking
In this section, we assess the relative effectiveness of individual versus group exposure to trafficking
awareness campaigns on respondent knowledge of human trafficking.

i.  Lack of Information as the Main Reason Why Pé&Become Trafficked
In the short and long term, group versus individual exposure to asrafficking campaign has a
differential effect on the share of respondents identifying lack of information as a driving force behind
human trafficking

In the slort-term posttreatment survey, 60.1% afidividually treatedrespondents reported lack of

information as the main reason people become trafficked, as did 63.1% of-yeated participants (see

Figure \H12). This 3 percentage point difference is stateity significant. Both of these percentages
decreased over the long term, down to 40.2% for those assigned to the individual treatment and 46.2% for
those in the group treatment. However, there was a larger reduction amongtheidually treated

respordents. As such, the difference in the share of individuals identifying lack of information as a primary
reason for people becoming trafficked is statistically meaningful in the long term. Group exposure has a
stronger effect on respondent perceptions thatreased information or education is important to

reducing human trafficking than individual exposure to awareness campaigns, and this effect is enduring.

Figure VA12: Share of Individuals Specifying Lack of Information @sé¥pal Reason People Become Trafficked
by Individual versus Group Treatment

Post-Treatment (Short-Term Round 1) Post-Treatment (Long-Term Round 2)
Group 63.1 Group 46.2
Individual 60.1 Individual - 40.2
T T T T T T T T
0 20 40 60 0 20 40 60
Percentage

- 95% Confidence Interval

(Results controling for age, gender, education, number of children,
marital status, household income and expenditure, ethnicity and religion)

Source: Nepal Human Trafficking Vulnerability Study

We next turn to an examination of how group versus individual treatments affect respondent perceptions
of which population subgroups are at risk of being trafficked.
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ii.  Women Over 16 Are at High Risk
Individual exposure to antrafficking campaigns has a stronger shietm effect on boosting respondent
perceptions of women over the age of 16 as vulnerable to human trafficking than group exposure. There is
no difference infect in the long run.

Figure 13 shows the average perception levels of respondents regarding the human trafficking
vulnerability of women over the age of 16 (measured on a 0 to 100 scale). On avndigdually treated
respondents noted the vulnebdlity of this group as 62.8 points in the pir@atment survey, a number that
increased to 68.1 points in the shadrm posttreatment survey. These levels would have been 1.7 points
lower (66.4 points) had these respondents been assigned to the greapment. This difference is
statistically significant, and thus shows that the individual treatments are more effective at increasing
concern around the human trafficking risk of women over the age of 16. In the long term, these
perceptions of risk level®main similarly high foindividually treatedrespondents; however, given that
levels of concern around the human trafficking risk of adult women increase between the first and the
second postreatment survey, the difference in concern levels betweensttreated individually as
opposed to in a group setting is no longer statistically significant.

Figure VI13: Perception that Women Over 16 Years Old Are at High Risk of Being Trafficked
by Individual versus Group Treatment
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iii. Girls Under 16 Years Old Are at HighkRis
In comparison to group exposure to aitiNl FFA O Ay 3 OF YLI A3dyas AYRADARCzZ f
perception that girls under the age of 16 are at risk of being trafficked, in both the short antbfom

Figure 14 illustrates the average perceptions of human trafficking vulnerability of girls under the age of
16. Forindividually treatedrespondents, these average perception levels increase from 59.2 points (on a 0
to 100 scale) to 64.6 points the short term. Participation in the group treatment would have resulted in
perception levels that were 1.8 points lower. In the long term, these perception levels continue to increase,
up to 67.1 points for théndividually treatedrespondents. Thesaverage levels would have been 2.3 points
lower had these respondents been exposed to the group treatment. In both rounds of data collection,
these results are statistically significant, thus showing that the group treatment has less of an impact on
percefion levels of human trafficking vulnerability of girls under the age of 16 than the individual
treatment.

Figure VA14: Perception that Girls Under 16 Years Old Are at High Risk of Being Trafficked
by Individual versus Grqu Treatment
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Source: Nepal Human Trafficking Vulnerability Study
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iv.  Boys Under 16 Are at High Risk
Group exposure and individual exposure to-tmatificking campaigns have no differential effects on
respondent perceptions of the extent to which boys under the age of 16 are at risk of being trafficked.

Pre-treatment, the average perception levels of human trafficking risk for boys under the age of 16 was
38.2 points foiindividually treatedrespondents, and 40.1 points for grotiegated respondents (see Figure
VI15). Risk perception levels increasedboth groups immediately following exposure to the treatments.
They increased to 47.2 points for participants in the individual treatment group, and then continued to
increase in the long term to 54.1 points. Had these respondents been exposed to thetigratnpent,

their risklevel perceptions would have been 1.1 points higher in the short term, and 1.8 points lower in the
long term. Neither of these differences is statistically significant. In other words, there are no differential
effects on the perceptin levels of the human trafficking vulnerability of boys under the age of 16 due to
whether individuals are exposed to awareness campaigns individually or in groups.

Figure VA15: Perception that Boys Under 16 Years Old ArdHagh Risk of Being Trafficked
by Individual versus Group Treatment
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v.  Men Over 16 Are at High Risk
Similarly, group exposure and individual exposure totaafficking campaigns have no differential effects
on respondent perceptions of the human tiefng vulnerability of men over the age of 16.

As shown in Figure M6, average perception levels of trafficking risks for men over the age of 16 for
individually treatedrespondents was 34.1 points (on a 0 to 100 scale) prior to treatment exposurge The
levels increased to 45.8 points immediately after respondents viewed the awareness campaign materials,
and continued to increase up to 49.2 points over the long term. Had these respondents participated in the
group treatment, their average perceptionvigls of adult male risk of trafficking would have been 0.2

points lower in the short term, and 0.9 points higher over the long run. However, neither of these
differences is statistically significant.

Figure VI16: Perception hat Men Over 16 Years Old Are at High Risk of Being Trafficked
by Individual versus Group Treatment
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Vi. Members of the Ward Are at High Risk
Group exposure as opposed to individual exposure tetrafticking campaigns makes no difference in
terms of ts effects on respondent perceptions of the human trafficking vulnerability of members of their
ward.

On average, respondent perception of human trafficking vulnerability of members of their ward was 7.9

points on a 10oint scale foindividually treat@ respondents in the préreatment round of data

collection (see Figure 417). This level increased to 13 points in the sHertn posttreatment round, and

then to 14.1 points in the long term. Had these individuals instead been exposed to the groupenga

their levels of risk perception would have been slightly low&2.5 points in the short term and 12.8 points

in the long term. That said, these differences are not statistically significant, and, thus, do not suggest any

greater impact of beinindividually treatedwhen being asked to consider the vulnerability to human

GNI FFAOTAY3I 2F YSYOSNA 2F (GKS NBaLRyRSyidQa O2YYdzy.
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by Individual versus Group Treatment
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vii.  Human Trafficking Requires Movement Across State or National Borders
Group and individual exposure to atrafficking campaigns have no differential effects on the
misconception that transnational movement iprerequisite of human trafficking. Both methods of
awareness campaign exposure reduce the misconception equally.

Figure W18 shows the effect that exposure to individual versus group treatment has on the percentage of
respondents who correctly reportedhat human trafficking doesot require movement across state or

national borders. After treatment, the percentageintlividually treatedrespondents who correctly

answered this question increased from 60.9% to 76.2%. The correct response rate droftdr6the

long term. Had these respondents instead been exposed to the group treatment, correct responses to this
question would have been 2.2 percentage points lower in the short term, and 1.1 percentage points higher
in the long term. That said, theseffdgrences are not statistically significant.

Figure VI18: Share of Individuals Who Say Human Trafficking Does Not Require Transnational Movement
by Individual versus Group Treatment
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viii. ~ The Only Type of Human Trafficking $ex Trafficking
Delivering anttrafficking campaigns individually as opposed to in group settings makes no difference in
altering the misconception that sex trafficking is the only type of human trafficking. Both delivery
mechanisms are able to redud#g misconception equally.

Figure W19 shows the percentage of respondents assigned to individual and group treatments who
correctly recognize that sex trafficking is not the only type of human traffickingtr@xament, 73.6% of
individually treatedrespondents note that sex trafficking is not the only type of trafficking. This correct
response rate increases to 87.1% in the shertn posttreatment survey, and then decreases to 80.0% in
the long term. If these respondents had instead been exposebtdagtoup treatment, the correct

response rate would have been 1.6 percentage points lower in the short term, and then 1.4 percentage
points higher over the long run. That said, these differences across treatment type are not statistically
significant.

Figure VI19: Share of Individuals Who Say Sex Trafficking is Not the Only Type of Human Trafficking
by Individual versus Group Treatment
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iXx.  Human Trafficking Is a Form of Slavery

In the short term, individual exposure to attiNk F FA O1 Ay 3 OF YLI A3dya Kl a | &

recognition that human trafficking is a form of slavery than group exposure. In the long term, there are no
differential effects by the two treatment types.

Pretreatment, 79% of respondentsho received the individual treatment correctly recognized that human
trafficking is a form of slavery, as shown in Figurg0/IFollowing treatment exposure, correct responses

to this question increased to 91.5% in the short term, and then decreased.8@over the long run. Had
these respondents instead been exposed to the group treatment, correct responses would have been 3.5

percentage points lower in the short term (88.0%), and 2 percentage points lower in the long term (85.2%).

The difference in th share of correct responses by the two treatment types is only statistically significant in
the short term, and thus allows us to underscore the greater impact of the individual treatment on correct
identification of human trafficking as a form of slavenmediately following treatment exposure.

However, this differential effect is not enduring.

Figure VI20: Share of Individuals Who Say Human Trafficking Is a Form of Slavery
by Individual versus Group Treatment
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X.  Men CanBe Trafficked
In both the short term and long term, individual exposure to-afficking campaigns has a stronger effect
2y Iy AYRAGARdzZr £t Qa NBO23yAdGAz2y (GKFG YSy OFy 6S (N

As shown in Figure 32t1, we alsasked respondents if they think that men can be traffickewat:

treatment, 77.3% oindividually treatedespondents affirmed that men can be trafficked, a number that
increased to 95.4% in the shedrm posttreatment round. Correct responses would haveen 4.5

percentage points lower (90.9%) if these respondents had been assigned to the group treatment instead. In
the long term, correct response rates remained high, with 91.6%ddfidually treatedespondents

providing correct answers to this questioHad these respondents been exposed to the group treatment,
these rates would have been 3.2 percentage points lower (88.4%). In both the short term and the long
term, these differences are statistically significant, which shows that the indivieulitreatment is more
effective at increasing respondent knowledge around the human trafficking vulnerability of men. It will be
important to conduct future research on the types of conversations that frequently occur in group settings
to disentangle why groupxposure is not as effective at changing perceptions that men can be trafficked.

Figure VI21: Share of Individuals Who Say Men Can Be Trafficking Victims by Individual versus Group Treatment

95
90
85+
80 1
754
T T T
Pre-Treatment Post-Treatment Post-Treatment
Short-Term Long-Term
(Round 1) (Round 1) (Round 2)

— —®— — Counterfactual (if group) —@— Individual —®&—— Group

Results control for gender, age, marital status,
number of children, religion, household wealth,
income and household expenditures

Source: Nepal Human Trafficking Vulnerability Study

Vancerbilt University
USAID/DCHA/DRG Working Papers Series 163



xi. A PersonCannot Be Traffickd If Knowingly Entered into Prostitution
In the short term, individudkvel exposure to antrafficking campaigns has a stronger positive effect on a
NBalLl2yRSyiGiQa dzzRSNEGFIYRAY3I (KIFG (GK2&S ¢6K2 (y26Ay3
individual exposure. This effect is short lived, however.

Finally, we asked respondents if they believe that a person who knowingly enters into prostitution can still
be trafficked. Prareatment, 66.7% oindividually treatedrespondents held this belief¢e Figure V22). In

the shortterm posttreatment survey, this percentage increased to 68.1%. Had these respondents instead
participated in the group treatment, correct responses to this question would have been 6.6 percentage
points lower. This differese is statistically significant, and can thus be attributed to differences in the
individual and group experience of the mass media campaign. In thedomg 65.6% ofndividually

treated respondents correctly responded to this question. While this respaate would have been 1
percentage point higher had they participated in the group treatment, this difference is not statistically
significant.

Figure VA22: Share of Individuals Who Say Those Who Knowingly Entered intetRuton Can Still be Trafficking
Victims by Individual versus Group Treatment
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F. Attitudes TowardHuman Trafficking Victims
We next examine the effects of individual versus group exposure tetrafiicking mass media campaigns
on attitudestoward human trafficking victims.

i.  Would Have a Conversation with a Labor Trafficking Victim
At least in the short term, group exposure to amifficking campaign materials is more effective at
increasing respondent willingness to have a conversation witha tsafficking victim than individual
exposure.

Figure V23 shows respondent willingness to have a conversation with a labor trafficking victim by the two
different exposure types. Psgeatment, the percentage of individualignd grouptreated respomlents

who expressed a willingness to have a conversation with a victim of labor trafficking was relatively high, at
68.8% and 69.5%espectively. Postreatment, this percentage decreased to 66.4%ifatividually treated
respondents. Had these respondsriieen exposed to the awareness campaigns in a group setting,
willingness to have a conversation with a labor trafficking victim would have increased by 5.9 percentage
points. This difference is statistically significant, and shows that the group treaisieanich more effective

at increasing respondent willingness to engage with labor trafficking victims than the individual treatment.

Figure VI23: Share of Individuals Willing to Have a Conversation with a Labor TraffickionVi
by Individual versus Group Treatmefft
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54We did not ask this question in Round 2 of data collecsorhere are only two data points for this figure.
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ii.  Would Have a Conversation with a Sex Trafficking Victim

¢CKSNB Aa y2 RATFSNBYGAIE STTSOG 2y | NBaLRYyRSy(Qa

trafficking by whether a respondent processeformation campaign information individually or in a group.

As shown in Figure 324, a different pattern emerges with respect to attitudes about conversing with a
victim of sex trafficking as opposed to a victim of labor trafficking:tifeament, the percentage of
individually and groujireated respondents who would have a conversation with a sex trafficking victim
was relatively high, at 60.6% and 65.4%, respectively-tRemiment, percentages increased for both
groups of respondents, to 69.9% an@.0%, respectively. ifidividually treatedespondents had

participated in a group treatment instead, the percentage of respondents willing to have a conversation
with a sex trafficking victim would have been only marginally higher (1.3 percentags)dihts difference
is not statistically significant.

Figure VI24: Share of Individuals Willing to Have a Conversation with a Sex Trafficking Victim
by Individual versus Group Treatmefit
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iii.  Would Share a Meal with a Labdrafficking Victim
CKSNE A& y2 RAFFSNBYUGALIf STFSOG 2y | NBaLRYyRSyilQa
by whether a respondent is exposed to an information campaign individually or in a group.

Figure V25 shows respondent lingness to share a meal with a labor trafficking victim-tPeatment,

the percentage of individuallgnd grouptreated respondents who would share a meal with a victim of
labor trafficking was 45.5% and 47.0%, respectively.-Peatment, percentagefcreased for both groups
of respondents to 53.7% fandividually treatedespondents and 57.9% for those assigned to group
exposure to mass media campaignsntfividually treatedrespondents had instead participated in a group
treatment, the percentag reporting their willingness to share a meal with a labor trafficking victim would
have been 2.7 percentage points higher; however, this difference is not statistically significant.

Figure VI25: Share of Individuals Willingp Share a Meal with a Labor Trafficking Victim
by Individual versus Group Treatmefft
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iv.  Would Share a Meal with a Sex Trafficking Victim
Anti-trafficking campaigns have no differential effect by type of exposure (individual versus group) on a
respondy i Qa gAftAy3dIySaa akKtENB | YSIE gAGK + GAOGAY 2

Figure V26 shows respondent willingness to share a meal with a sex trafficking victim, a pattern that also
differs from attitudestoward labor trafficking victims. Prreatment, the percatage of individually and
grouptreated respondents who would share a meal with a victim of sex traffickin@3#.a% and37.6%,
respectively. Postreatment, percentageicreasedor both groups of respondents to £P6 for

respondents exposed to the indilual treatment, and 52% for those exposed to the group treatment.

Had respondents in the individual treatment instead participated in exposure to the mass media campaign
in a group, their willingness to share a meal with a sex trafficking victim viawie beerd.6 percentage

points higher. However, this difference is not statistically significant.

Figure VI26: Share of Individuals Willing to Share a Meal with a Sex Trafficking Victim
by Individual versus Group Treatmefit
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Source: Nepal Human Trafficking Vulnerability Study

57We did not ask this question in Round 2 of data collecsoithere are only two data points for thfgyure.
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v.  Blame Labor Trafficking Victims for What Happened to Them
At least in the short term, group exposure to andifficking mass media campaigns decreases respondent
blametoward victims of labor trafficking in comparison to individual exposure.

Figue VI27 shows that prdreatment, only 4.9% of thandividually treatedrespondents and 8.7% of
group-treated respondents blamed labor trafficking victims for what happened to them. After exposure to
the treatment, these percentages increased for bothugrs, up to 18.2% fdandividually treated

respondents, and up to 11.4% for those exposed to the group treatment. Had those that were treated
individually participated in the group treatment instead, levels of blame of those exposed to the individual
treatment would instead have been 10.6 percentage points lower (7.6%). This difference is statistically
significant, which shows that an individtlalel treatment leads to increased blame following exposure to
the treatment relative to a grougevel treatment.Group level deliberation may lead some communities to
converge on a belief that labor trafficking victims should take greater ownership over the decisions they
made to get themselves into a compromised position. Future research of the type of delibdhrattaran

take place is necessary to see if there are systematic patterns in conversations that place greater
responsibility and agency on potential victims.

Figure VA27: Share of Individuals Blaming Labor Trafficking Victiynlbdividual versus Group Treatme?fit
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58 We did not ask this question in Round 2 of data collecsorhere are only two data points for this figure.
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vi.  Blame Sex Trafficking Victims for What Happened to Them
At least in the short term, there are no differential effects by exposure type (individual versus group) on a
NBalLl2yRSyGdQa oAt f AyngyidivisHor ther experignaéS aSE G NI FFA O] A

In contrast to labor trafficking, the percentage of respondents who blame sex trafficking victims for what
happened to them decreased following exposure to the treatment, from 10.8% to 9.4% for respondents
who wereindividually treated and from 11.1% to 8.7% for those treated in groups (see Figt#28)VHad
individually treatedrespondents instead participated in a group treatment, the percentage of respondents
blaming sex trafficking victims for what happened to thenuldchave been 1 percentage point lower. This
modest difference is not statistically significant, and hence, we can conclude there are no differential
effects by type of exposure (individual versus group).

Figure VA28: Shareof Individuals Blaming Sex Trafficking Victim by Individual versus Group Treatfient
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vii.  Human Trafficking Victims Empowered and Responsible for What Happened to Them
At least in the short term, relative to individual exposure to awareness campaignp, &posure to
awareness campaigns increases perceptions that victims are empowered and that they bear some
responsibility for what happened to them.

We now focus on respondent perceptions of victim empowerment and responsibility. The graph on the
left-hand side of Figure 29 shows that the average perception level that victims of human trafficking are
empowered to change their circumstances, amamdjvidually treatedespondents versus grodpeated
respondents, is 44.6 points and 50.1 points (on a D@ scale), respectively. This @éint difference is
statistically significant, meaning that the group treatment is more effective at increasing perceptions of
victim empowerment than the individual treatment.

59We did not ask this question in Round 2 of data collecsorthereare only two data points for this figure.
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When asked about the extent to which humgaafficking victims are responsible for the bad things that

happen to them, on averagedividually treatedespondents rated victim responsibility at 21.6 points (on

a 0 to 100 scale), and grotgeated respondents rated this responsibility at 31 psifion a 0 to 100 scale).

This difference is also statistically significant, which indicates that exposure to the group treatment actually
increases the sense that victims are responsible for being trafficked. Enhanced levels of victim responsibility
and enpowerment among groufireated respondents may help explain why blame for labor trafficking

victims was higher for those exposed to group treatments. Why blame for sex trafficking victims is not
higher is worth exploring, as the type of trafficking appdarmatter in blame attribution.

Figure VA29: Perceptions of Victim Empowerment and Responsibility by Individual versus Group Treatment
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Source: Nepal Human Trafficking Vulnerability Study
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Viii. Police Are Helpful in Assisting Human Trafficking Victims
At least in the shorterm, there are no differential effects by exposure type (individual versus group) on a
NBalLl2yRSyGiQa |dasSaavySyid 2F (KS KSfL¥dzZySaa 2F (KS

Figure 30 shows the effects of individual versus group treattsean respondent perceptions of police
helpfulness in assisting victims of human trafficking. On average, respondents assigned to the individual
treatment rated police helpfulness as 75.0 points on a 0 to 100 scale, while those in the group treatment
rated their helpfulness as 77.5 points. This-pdint difference is just shy of being statistically significant.

Figure VA30: Perceptions of Police Helpfulness in Assisting Human Trafficking Victims
by Individual versus Group €atment
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G. Attitudes Toward Anti-Trafficking Policies
Overall, group exposure to astafficking campaigns elicits greater support than individual exposure for a
range of antitrafficking policies. However, each of these policies is not necessarilyl tiepi the
perspective of human trafficking. It is quite possible that many people do not necessarily know what policies
are the most effective, that they generally support policies in the name of fighting human trafficking, and
that what we are capturingre general increases by exposure type (individual versus group) due to
information campaigns.

We next explore the effects of individual versus group treatments on respondent perceptions-of anti
trafficking policies. Figure \3IL shows a breakdown of inddually and grougireated respondent support
for a range of policy measures, in both the shi@itm and longterm posttreatment surveys. In general,

we can conclude that support for these recommendations is high, and that exposure to the group
treatment has a statistically significant greater impact on respondent support for all of these policies. In
both the short term and long term, group treatments have a statistically significant greater impact on
policies tied to support for adopting stricter penak for purchasing sex, providing more police training,
preventing government corruption, increasing workplace monitoring and supervision, combatting drug
gangs, and improving collaboration between countries. Group treatments elicit greater support than
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individual treatments for legalizing prostitution and providing people with more information about
trafficking in the short term, but not the long term. Interestingly, we detect greater support among group
treated respondents compared iadividually treatedrespondents for provisions to educate and create

more work options for girls in the long term only.

Figure VA31: Policy Preferences to Combat Human Trafficking by Individual versus Group Treatment
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Improve economic conditions and wages in Nepal
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Source: Nepal Human Trafficking Vulnerability Study
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H. Actions to Combat Human Trafficking
In the final section of this chapter, we explore the effects of individual versus group experiences of mass
media campaigns on respondent actions to fight human trafficking.

i.  Would Call the Police about a Situaticof Human Trafficking
In the short term, group exposure to awareness campaigns elicits a greater willingness to call the police
about a situation of human trafficking than individual exposure. Interestingly, this difference is not
enduring.

In the shortterm posttreatment survey, 81.9% dafdividually treatedrespondents and 85% of group

treated respondents said that they would alert the police about a situation that they perceived as
trafficking (see Figure \8R). In the long term, these percentagesrigased for respondents treated
individually to 85.5%, and slightly decreased for those who participated in the group treatment to 84.3%.
The difference in respondent willingness to report situations of human trafficking by exposure type
(individual versugroup) is statistically significant in the short term only.

Figure VI32: Share of Individuals Willing to Call the Police about a Situation of Human Trafficking
by Individual versus Group Treatment
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Source: Nepal Human Trafficking Vulnerability Study
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ii.  Would Vote for a Lawo Restrict the Ability of Young Girls to Move Outside of Nepal
Grouptreated individuals are more willing to support a law to restrict the ability of young girls to move
outside of Nepal thaindividually treatedndividuals.

Figure 33 shows that intie shortterm posttreatment survey, 75.3% dafdividually treatedespondents

and 77.8% of groufreated respondents reported a commitment to vote for a law to restrict the ability of
young girls to move outside Nepal. This 2.5 percentage point differisrjast shy of being statistically
significant. In the long term, both of these percentages increased slightly, to 75.6% and 79.4%, respectively.
This corresponding difference of 3.8 percentage points is statistically significant in the long term.

Figue VI33: Share of Individuals Willing to Vote for a Law to Restrict the Ability of Young Girls to Move Outside
Nepalby Individual versus Group Treatment
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iii.  Would Talk with Family and Friends about Trafficking
In both the shrt term and the long term, group exposure to améfficking campaigns is more effective
than individual exposure at increasing respondent willingness to talk with family and friends about human

trafficking.

Figure W34 presents respondent willingnesstalk with family and friends about trafficking. In the short

term posttreatment round, 71.5% dhdividually treatedand 78.9% of groufreated respondents were

willing to talk to family and friends about human trafficking. In the long term, respond#limigness to talk

with family members and friends about human trafficking decreased to 66.3% for respondents who were
individually treatedand to 73.8% for groufreated respondents. Despite these changes over time, in both

the short term and the longerm, the differences in the share of individuals reporting a willingness to

participate in conversations about human trafficking with family and friends by exposure type (individual
versus group) are statistically significant. In other words, group treatsnare more effective at increasing
NEALR2YRSyiQa o60StASTAa 2F GKS AYLRNIFIYyOS 2F aKINRy3
their community than the individual treatments.

Figure Vi34: Share of Individuals Wihg to Talk with Family and Friends about Human Trafficking
by Individual versus Group Treatment
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iv.  Would Volunteer Time and Donate Money to an Asftrafficking Organization
At least in the short term, group exposure to ardfficking materials is me effective than individual

SELR&dzNB |G AyONBFaAay3d 020K | LISNE 2 y-eafiickiogh £ f Ay 3y Sa:
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We also asked respaents about willingness to volunteer with an atrafficking organization. As shown

on the lefthand side of Figure 35, 48.3% oindividually treatedrespondents and 54.3% of grotieated
respondents reported that they would volunteer time to an améfficking organization. This 6 percentage
point difference is statistically significant, which suggests that exposure to the mass media group treatment
has a greater impact on respondent willingness to volunteer than the individual treatment.

Similary, when asked about donating money to an araifficking organization, 35.4% widividually
treated respondents and 39.2% of grotiegated respondents reported a willingness to donate money. This
3.8 percentage point difference is again statisticallyiicant.

Figure VI35: Share of Individuals Willing to Donate Money or Volunteer at an Ahtafficking Organization
by Individual versus Group Treatment
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Source: Nepal Human Trafficking Vulnerability Study
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v.  Average Amount Donated to an Anfirafficking Organization
At least in the short term, there is no differential effect on the actual amount of money a person donates to
an antitrafficking organization by exposure type (individual versus group).

As shown in Figure 386, when asked to actually donate money to an drgfficking organization,

respondents treated individually donated, on average, 96.8 NRS. Those in the group treatment donated an
average of 99.3 NRS. This 2.5 NRS difference is not statistically significant, which suggests that both types of
treatments hare comparable effects on respondent willingness to donate todhise

Figure VA36: Average Amount Donated to an Anfirafficking Organization by Individual versus Group Treatment
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vi.  Has Signed a Petition
At least in theshort term, there is no differential effect by exposure type (individual versus group) on a
NEALRYRSYy(iQa ¢Af frafickthg @titign. 42 aA3ay |y | yia

As described in Part | of this report, respondents were invited to sign a petition demandiné¢hat t
government increase efforts to fight human trafficking in Nepal. Figu@/\shows that 99.0% of
individually treatedrespondents and 98.9% of grotieated respondents signed the petition. The 0.1%

difference is neither substantively nor statisticadlgnificant. Regardless of exposure type, there was a near
100% participation rate.

Figure VA37: Percentage of Respondents Who Signed a Petition by Individual versus Group Treatment
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vii.  Sent a Postcard
At least in the sharterm, there is no differential effect by awareness campaign exposure type (individual
@SNBEdza INRdAzLI 2y | NBALRYRSY(Qa gaverhriehtyfNgpaldodakel 2 &S
greater action against human trafficking.

As described in Pal, respondents were provided with the opportunity to mail a ystamped postcard
calling for the Nepalese government to take action to combat human trafficking. Fig@&s¥ilows that
9.7% ofindividually treatedrespondents and 11.2% of groteated respondents mailed the postcard. This
difference is not statistically significant.

Figure VI38: Postcard Participation by Individual versus Group Treatment
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[. Conclusion
Table VA1 below provides an overall summary of tingpact evaluation results for Chapter VI. As explained
previously, these results are presented in terms of percentage points.

The table reports the magnitude and direction of the chafig@soutcomes variables for which we found a
statistically significat change between respondents who were exposed to the human trafficking awareness
campaigns individually or in group'sin other words, we report the magnitude and the direction of
statistically significant changes of outcome variables for which groupntesat leads to a higher or lower

level of response on the outcome variable of interest relative to the individual treatment.

Table V-1: Summary of the Impact of Human Trafficking intervention by Individual versus Group Treatm

Identifying Past Experiences with Human Trafficking

Have been trafficked NOT statistically

significant -
NOT
Family members or friends have been trafficked m odm LISNDS statistically
significant
Sense of Urgency Around Human Trafficking
NOT
Concern about human trafficking @ HDON LIR2]J statistically
significant
NOT
Human trafficking is a big problem in respondent's communit @ HODYy L2 statistically
significant
NOT
Human trafficking is a big problem in Nepal @ M®PH LI2] statistically
significant
Government should prioritize antrafficking policies and Q@ HdH L2 @ modp L
programs
Perceptions of Frequency of Types of Human Trafficking
People being forced to work for little or no pay m nodH LI2) m odc L
People being forced to work to pay off a debt m odn LI2) m HdPc L
People being forced to engage in prostitution m ndc LI2J m Md1T L
NOT
Women being solthto marriage m HOy LI2) statistically
significant

50 Numbers in Table Ml indicate the magnitude of the change, while the arrow indicates the direction of the change.
Arrows pointing up indicates an increase in the outcome variable as a result of the treatment, while arrows pointing
down indicate a decrease in the outcomeiabte as a result of the treatment.

61 Throughout this chapter, we report that effects are statistically significant if thalge is less than 0.1€.¢.,there

is only a 10% chance that we observe the effect we did if the effect is actually really zero)
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Knowledgeon Human Trafficking

Lack of information as a main reason of why people become AN A b CPn
. m o0 dn LIS NAsS percentage
trafficked i
points
Women over 16 are at high risk Q@ moT L2 NOT st_a_tlstlcally
significant
Girls under 16 are at high risk @ Moy LI2] @ H®PO L
Boys under 16 are at high risk NOT st_a_tlstlcally NOT S_tf?‘“s“ca”y
significant significant
Men over 16 are at high risk NOT st_a_tlstlcally NOT St.a.t'St'Cé‘"y
significant significant
Members of the ward are more at risk NOT st_a_tlstlcally NOT st'a.tlstlcally
significant significant
Human trafficking requires movement across state otoral NOT statistically NOT statistically
borders significant significant
The only type of human trafficking is sex trafficking NOT st_a_tlstlcally NOT st_a.t|st|cally
significant significant
Variable name ShortTerm LongTerm
PostTreatment PostTreatment
Human trafficking is a form of slavery @ odp LISNDS NOT statistically
significant
@ o ®PH
Men can be trafficked @ ndp LISNDOS percentage
points
Cannot be trafficked if knowingly entered into prostitution @ ¢ ®c LISNIDS N()S-:—g‘:']ﬁtclztrﬁa”y

Attitudes Toward Human Trafficking Victims
Would have a conversation with a labor trafficking victim m pPdh LISNOS -

Would have a conversation with a sex trafficking victim NOT statistically -

significarnt

Would share a meal with&ith a labor trafficking victim NOT st_a_tlstlcally -
significant

Would share a meal withwith a sex trafficking victim NOT st_a_tlstlcally -
significant

Blame labor trafficking victims for what happened to them @ ™ petcentage point -

Blame sex trafficking victims for what happened to them NOT statistically -

significant
Level of empowerment of human trafficking victims m pPp L2/ -
Level of personal responsibility of human trafficking victims m pdns L2 -

Police are helpful in assisting human trafficking victims NOT st_a_tlstlcally -
significant
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Attitudes Toward Anti-Trafficking Policies

Adopt stricter penalties for purchasimsgx

Legalize prostitution

Provide more police training

Adopt stronger penalties for traffickers

Prevent government corruption

Increase workplace monitoring and supervision
Combat drug gangs

Improving how countries work together

Improve economic conditions and wages in Nepal
Provide people with more informatn about trafficking

Educate girls and provide them with more work options
SelfReported Actions to Combat Human Trafficking
Would callthe police about a situation of human trafficking

Would vote a law to restrict the ability of young girls to move
outside of Nepal

Would tak with family and friends about trafficking
Would volunteer time to an ardirafficking organization
Would donate money to an antiafficking organization
Average amount to an antrafficking organization

Has signed a petition

Sent a postcard

mwn g LISN

points

mp ®n
points

mo 1
points
HH dparcentage
points

bCc ®p
points

by ® y
points

mCc ®m
points

by ®o0
points
NOT statistically

significant

HH ®cC
points
NOT statistically

significant

nH odm LIS
points
NOT statistically
significant
m Té®n LIS
points
H ¢codn LIS
points
m ody LIS
points
NOT statistically
significant
NOT statistically
significant

LIS N.

LIS N.

LJS N.
LIS N.
LIS N.

LJS N.

LIS N.

mwMdc  LISN
points
m NOT
statistically
significant
by ®y LISN
points
N Pp
points
BT Py
points
mp dc
points
mwn 1
points
T ®n
points
mc ®n
points
NOT statistically
significant
o ®H LIS N
points

LIS N.
LIS N.
LIS N.
LIS N.
LIS N.

LIS N

NOT statistically
significant
nH ody LIS
points
m Todp LIS
points

NOT statistically
significant
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(HAPTER/II. MEASURING THEFFERENTIAMPACTOFAWARENESSAMPAIGNS
BYMESSAGEORMAT ANOYPE

A. Introduction
As discussed in Chapter |, this research study consists of four different formats of media campaigns:
posters, which are fadbased; and graphic novels, radio dramatizations, and an atsliml treatment, all
three of which are narrative mass media interventions, as they includetraificking messages enfolded
in stories with characters who become victims of human trafficking

The intervention also involves two different types of messaground human trafficking: an
empowermentbased narrative, where the characters have agency and take control over their lives; and a
dangerbased narrative, where these same characters are much more powerless, and do not take initiative
in the process ofmaking decisions about accepting jobs and migrating for work when they encounter
circumstances that place them at high risk of becoming victims of human trafficking.

In this chapter, we analyze the effectiveness of different-trafificking formats andnessage types
OSYLRSNXYSYy(d 2NJ RFY3ISND 2y tdwhrdHuinay Raffigkingi Gveh thail A G dzR S a
everyone who was assigned to grebpsed campaigns received an auglisual treatment, we restrict this
analysis to those assigned to indivithbased awareness campaigns only.

Figure VHL: Balance on Baseline Characteristics by Treatment Format
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Source: Nepal Human Trafficking Vulnerability Study
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Before proceeding with the analysis, we first assess that basic characteristics of individuals exposed to each
of the avareness campaign formats and message types are the same (or that differences between them

are not statistically significant). Since some questions were not asked botheatenent and post-

treatment, this analysis acts as verification that{reatment averages are approximately the same across
treatment formats and message types when we do not actually havérpaement measures. Figure M|

and Figure V42 show that individuals exposed to each of the awareness campaign formats and message
types areon average similar in their soetdemographic composition.

Figure VH2: Balance on Baseline Characteristics by Narrative Message Type
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Source: Nepal Human Trafficking Vulnerability Study

B. Identifying Past Experiences with Human Trafficking
For an individual to seek assistenwhen they become trafficked, or when they encounter another
individual who has been trafficked, they first must be able to recognize what human trafficking is. One of
the crucial roles that information campaigns can thus play is to increase an indiduall 6 A f A G & G2 A
specific situation as human trafficking.

i. Have Been Trafficked
There are no observable differential effects of awareness campaigns on the ability and willingness of
individuals to selfdentify as having experienced human traffickby message format or type.

As seen in Chapter V, awareness campaign materials have strongeshoeffects on the ability and
willingness of participants to sealientify as having experienced human trafficking. However, when we
examine the numbeof selfreported cases of trafficking by awareness campaign format and type, we
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observe minimal differences (see Figure3)yi? Poster and graphic novel treatments had a positive effect
2y NI & L2 yr&8rihg &f past Audnarfrafficking experiencesile radio and audiwisual
treatments had a negative effect. However, these effects are not statistically meaningful, indicating no
detectable shotli SN SFTTFSOiGa Argporthhdpal padt HuRanyfrafficking éxSetiefices when
assessing eachiimat separately. This analysis, in conjunction with BHBanalysis in Chapter V, suggests
GKIFG GKSNB Aa + avyrftf LIRaAGAGBS STFSOOG 2F | 6-NBySa:
identify as having personally experienced humanfic&ing. The effect, however, is small enough that it is
not statistically detectable when we disaggregate the data to look at each awareness campaign type
separately.

The danger narrative was slightly more effective than the empowerment narrativecitingliself
identification; however, again, this result is not statistically significant.

Figure VH3: Selfldentification of Trafficking Experience by Treatment Format and Narrative Message Type
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ii.  Family Members or FrierslHave Been Trafficked
There are no observable shoerm or longterm differences by awareness campaign format or message
type with respect to the effect of awareness campaigns on the ability and willingness of participants to
recognize cases of human tiiaking amongst family and friends.

Figure VH4 shows the effect of information campaigns on the identification of human trafficking

experiences of friends and family by each message format and type. In general, compared to the control
condition, we obsrved that, in the short and long term, the poster treatments had a slight negative effect

2y NBALRYRSYGaQ NBLRNIAY3 GKFG FrYAfe FyR FTNASYRaA

2wSOFff GKIG GKSAS NBINBaaiAzy 3INFLIKa AyOofdzZRS I SSNIAOI
STFSOG 2F NBOSAGAYy3I y2 AYyF2NNIGA2Yy O60GKS O2y i NBf 3INEPRdzLI
line, this indicates that the variable has a negative relationship with the given outcome variable relative to the control
group. When the coefficient falls to the right, it has a positive relationship with the outcome variable of interest

relative to the controgroup. These graphs also allow us to measure the relative impact of each format by comparing

G§KS YF3ayAiddzZRS yR aAdy 2F SFEOK (GeLIS 2F F2NXIG Ay NBE G
line is the effect of receiving an empowermerdrrative. When the estimated effect falls to the left (right) of the line,

the danger narrative has a negative (positive) effect relative to the empowerment narrative on the outcome variable

of interest.
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novels, radipand audievisual treatments had a positive efft. However, these effects are not statistically
significant.

This is in contrast to the shernd longterm effects we detected in Chapter V. As with the-sefforting

of human trafficking, our analyses suggest that there is a small positive effaataneness campaigns on
identifying whether family members or friends have been trafficked. However, these effects are sufficiently
small that they are not statistically detectable when we disaggregate the data to look at the effects by each
awareness caprign format separately.

When comparing the effects of the danger narrative and the empowerment narrative, the difference
between the two narrative types is negligible in both the short term and long term.

Figure VH4: Identification of Family/Friends Trafficking Experience
by Treatment Format and Narrative Message Type
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C. Sense of Urgency Around Human Trafficking
This next section examines treatment effects on responde@inse of urgency around the issue of human
trafficking in Nepal. Study participants were asked their degree of concern around human trafficking, and
how much the government should prioritize policies and progrémreddress the issue. They were also
asked to identify how much of a problem human trelting is, both in Nepal generally and more specifically
in their community.

i.  Concern About Human Trafficking and Prioritization of Affitiafficking Policies and Programs
Exposure to awareness campaigns, regardless of the format, increases concern forttafficking and
the belief that the government should prioritize atrfficking action in the short term. Graphic novels
have anespeciallygreatimpacton eliciting concern. Additionally, the empowerment narrative is more
effective than the danger neative in triggering concern for human trafficking. However, all of these effects
are shortlived.

As shown in the left panel of Figure-8]lin the short term, each of the awareness campaign formats

AYONBIF &SR || NB&LRYRSY (@ arouddhGmah ttaffickiSgElyiBLBta 22¥ 2 ya 2 F O
percentage points) relative to not being exposed to an information format. They also increased beliefs that
human trafficking is an issue requiring government prioritization (by 2.1 to 3.2 percentage points). Whe
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comparing each of the formats, there are no distinguishable differences by format in eliciting shifts in
beliefs on prioritizing human trafficking. In other words, each format is eqatiigtive That said, with
respect to levels of concern, the graphiovel treatment can be considered the most successful. It
produced the largest change in levels of concern relative to each of the other information campaign
formats. Each of these differences is statistically meaningful. However, the right panelref Vi

illustrates that the positive effects of each awareness campaign, even the graphic novel, dissipated with
time. In the long term, being exposed to any treatment format has no statistically distinguishable effect,
relative to the control group, ononcern for or prioritization of human trafficking.

Figure VH5: Concern about Human Trafficking and Attitudes About Prioritizing Antafficking Actions
by Treatment Format and Narrative Message Type
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The effect of nerative message types on concern and beliefs about prioritizing human trafficking is more
mixed. In the shorterm posttreatment survey, respondents who were exposed to a danger narrative
experienced a 2.6 percentage point decrease in their levels ofeconelative to the empowerment

YIENNI 6A@S® 2 A0K NBaLISOG G2 NBaLRyRSyGaQ tSgSta 27
GKS SELR&dNB G2 F RIy3ISNI eSS 2F yINNIGADBS KIR y2
are no dstinguishable differences by narrative message type on either outcome.

i. 1dzYly ¢NFXFFAOLAYI L&A F . A3 tNROEfSY Ay wSaLRYI
Ly GKS aK2NI GSNXYzZ SIOK F2NXIFG A& Sldadtfte STFSOGA
is a big problem nationally, compared to the receipt of no information. Additionally, in the short term, the
empowerment narrative is more effective than the danger narrative at increasing perceptions about the
magnitude of the human trafficking problemNepal. However, there are no observable shenn or long
term differences by awareness campaign format or message type on the effect of awareness campaigns on
' LISNE2Y Q& LISNOSLIGAZ2Y GKFG KdzYlFy GNXYFFAOLAY3I A& |

Figure VH6 presentsa visual analysis of how each format and message type affects perceptions of the
a021LJS 2F GUKS KdzYly GNIFFAOLAY3IA LINROESY AY |y AYRA
in the left panel of Figure V@, each of the treatment formats encoaged at least a three percentage point
increase (actual values range from 3.3 to 3.8) in identifying trafficking as a problem in Nepal. The estimates

for each of the treatment formats are relatively similar, and statistical analyses of their differeffitials
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elucidate that no one format is more effective than another at encouraging a greater likelihood of
indicating trafficking as a problem.

When examining whether individuals are more or less likely to believe that human trafficking is a problem

inoy $Q4&

26y O2YYdzyAlies

S OFy O02yOf dzRS

dKF G

F6F NBY S

change perceptions about the scope of the human trafficking problem locally, regardless of the medium
used. We also do not see a statistically signifiedfeict of any of these formats relative to the control

condition.

The right panel of Figure Mlvisually demonstrates that the treatment formats do not differ in their
effects in the long term. Moreovein the long termgeach of these formats had rdistinguishable effect
relative to the control conditionpn the reporting of trafficking as a problem in either Nepal or an

AYRA@GARdZ £ Q&

O2YYdzyAtiead ¢KI G

al ARZ

GKSY (e

[atN

i NB I

effect of information camp@ns in triggering the perception that human trafficking is a big problem
nationally (see Chapter V).
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Figure VH6: Perceptions About the Scope of Human Trafficking Locally and Nationally
by Treatment Format and Narrative Mssage Type
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The danger narrative had a negative effect relative to the empowerment narrative. The left panel of Figure
VIIL6 shows that relative to exposure to the empowerment narrative, receipt of the danger narrative
decreased the likelihood of repiing trafficking as a problem in Nepal by 1.2 percentage points. This
negative effect is statistically meaningful. There are no distinguishable differences between the two
narrative types when we consider whether respondents think that trafficking islalgm in their own
community, however. Moreover, there are no leteym effects on either of these measures. Compared to
the empowerment narrative, the danger narrative is no more or less likely in the long term to encourage
respondents to identify trafficing as a problem nationally or locally.

iii. Perceptions of Frequency of Types of Human Trafficking
In the short term, radio is a more effective medium than others at increasing perceptions that various forms
of human trafficking occur in Nepal. The radiongaign is more effective than the poster and the audio
visual treatment in increasing perceptions that women are frequently sold into forced marriages.
Additionally, radio campaigns have the strongest effect on perceptions that people in Nepal are fyequent
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being forced to engage in prostitution. However, these effects are not endliieglanger narrative is
consistently less likely than the empowerment narrative to trigger a belief that human trafficking activities
are common in Nepal. However, only 8tertterm effect on perceptions that people are frequently being
forced to work for little or no pay is significant.

This section examines the differential effects of awareness campaigns by awareness campaign medium and
message type on the perceptiotizat respondents have about human trafficking prevalence=iture VH

7, we examine how exposure to various treatment formats and message types affects the extent to which
respondents perceive that women in Nepal are being sold into marriage or thatgpgoNepal are being
forced to work for little or no pay, forced to work to pay off a debt, or forced to engage in prostitution.

In the short term, compared to the receipt of no information, none of the formats had a statistically
significant effect onespondent perceptions that people are frequently being forced to work to pay off

debt. While there were no lonterm effects of any of the awareness campaign formats on the perception
that people in Nepal are forced to engage in prostitution or sold in&riage, we observed a negative
longterm impact on the respondents who were exposed to the poster, graphic novel, andraadal

materials on their perception that people in Nepal are being forced to work for little or no pay. Given that
there is not aconsistent pattern with other prevalence outcomes, it is not clear if this is a substantive result
and further exploration is necessary to determine the definitiveness of this finding.

Figure VH7: Respondents Perception dfypes of Human Trafficking
by Treatment Format and Narrative Message Type
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Compared to receiving no information, there was a positive shtoENY STFFSOG 2F (G KS NI

perception that people in Nepal are frequently forced to worklittle or no pay (3.9 percentage points),
and that women are frequently sold into marriage (3.2 percentage points). There was also-Avatbrt
bump (4.0 percentage points) of the radio treatment on perceptions of being forced to engage in
prostitution relative to those who received no information materials. The poster elicited a sisidled

effect (3.8 percentage points) compared to respondents who were not treated. However, none of these
short-term effects hold in the long term.

The danger narrativeras consistently lessffectivethan the empowerment narrative at increasing
perceptions about how common these four types of trafficking are in Nepal. However, only the effect on
perceptions that people arrequently being forced to work for little orapay is statistically significant.
This result, however, does not persist over the long run.

D. Knowledge of Human Trafficking
As discussed in Part |, the campaigns were designed to increase respondent knowledge of human
trafficking. This section assesdhs effects that each message format and type has on respondent
knowledge of human trafficking.

I.  Lack of Information as the Main Reason of Why People Become Trafficked
Exposure to awareness campaigns, regardless of format, has no meaningful effectikalitiaod of
identifying lack of information as the main reason for people being traffidkéstestingly, however, each
of the treatment formats appears to decrease the ldagn likelihood of viewing lack of information as a
main driver of why someonegould be trafficked. Only the effect of the graphic novel is not statistically
significant. And ifboth the short term and long term, there is no observable differential effect of awareness
campaigns on this outcomsy message formatinally, compared tthe empowerment narrative, the
danger narrative elicits a greater belief that information gaps are an important reason for people being
vulnerable to being trafficked; however, this effect is stived and is not statistically significant.

Figure VHB shows the extent to which each awareness campaign format and message type affects the
likelihood of citing lack of information as a main reason why people are trafficked. In the short term, these
information effects are generally positive. Compared tosiging no information at all, the poster

treatment increased the probability that an individual will see lack of information as a main reason for
trafficking by 5.1 percentage points. The graphic novels, radio, and-aistial treatments increased the
likelihood of this response by 3.9 percentage points, 3.0 percentage points, and 1.4 percentage points,
respectively. However, none of these results are statistically significant. Moreover, there are no significant
differences between each of the format typé.g, aposter is not more effective than any of the other
formats in a statistically meaningful way).

The longterm effects of these treatment formats differ from the shderm effects. For each treatment
format, individuals receiving a treatment weetess likely than individuals who were not exposed to any
treatment format to cite lack of information as a reason why people are trafficked. Compared to the
control condition in which no information was provided, individuals who were exposed to therposte
graphic novel, radio, and audiosual treatment were 7.4, 5.3, 9.8nd 7.0 percentage points, respectively,
less likely to cite lack of information as a main reason for trafficking. The effects for the poster, radio, and
the audicvisual treatments a statistically meaningful. However, when we compare each of the formats
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to each other, there are no statistically distinguishable differences. Overall, the treatment formats appear
to decrease the longerm likelihood of viewing lack of information as aim driver of why someone would
be trafficked.

Findings are similar when we compare the danger narrative to the empowerment frame. For those
individuals who were given the danger narrative, we saw a 3.2 percentage point increase in citing lack of
information as a reason why people become trafficked. This effect is just shy of being statistically
significant. That said, it dissipated with time, as indicated by the estimate in the right panel of Figiire VII
People exposed to the danger narrative are no enor less likely to see lack of information as a reason

why people become trafficked in the long run than those exposed to the empowerment narrative.

Figure VH8: Share of Individuals Specifying Lack of Information as RpaicdReason People Become Trafficked
by Treatment Format and Narrative Message Type
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ii.  Women Over 16 and Girls Under 16 Are at High Risk
Relative to receiving no information, the graphic novel, radio, and ausliml treatments similarly increase
the likelihood of viewing women as being at high risk of trafficking (3.1 to 3.6 percentage points) in the
short term only. All four message formats increase perceptions of the vulnerability of girls to human
trafficking (3.0 to 4.9 percentage points). Congzhto the danger narrative, those exposed to the
empowerment narrative are more likely to view girls as being at-figihof trafficking. However, none of
these effects is enduring.

As discussed throughout this report, women and girls are generally stobel as being at greater risk of
human trafficking than men and boys. Figure9/éhows that treatment formats increased respondent
assessment of female vulnerability to human trafficking. Graphic novels generated the largest increase in
probability of £eing adult women as at risk of human trafficking (3.6 percentage points), while the-audio
visual treatment generated the largest increase in seeing girls as at risk of being trafficked (4.9 percentage
points). The other treatment formats resulted in a ganassessment, with each format increasing the
likelihood of seeing women and girls as at risk of being trafficked; however, the poster did not generate a
statistically meaningful effect on viewing women as at risk of being trafficked. When we cownsigéeim
effects, however, there are no real discernible positive treatment effects on seeing females as being more
at risk of trafficking. In fact, being exposed to the poster treatment was associated with a decrease of 3.3
percentage points in seeing wam as at risk of being trafficked, and this estimate is just shy of statistical
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significance. For each of the other treatments for both groups, there is neteyngrelationship between
treatment formats and either of these outcome variables.

As shownn Figure ViID, relative to the empowerment narrative, the danger narrative decreased the
likelihood of seeing girls as at risk of being trafficked by 1.9 percentage points in the short term, a
statistically meaningful decrease. However, for both groughkénong run, the danger narrative does not
meaningfully differ from the empowerment narrative in its effect on whether individuals view women and
girls as being at high risk of trafficking.

Figure VHO: Perception that Wanen and Girls Are at High Risk of Being Trafficked
by Treatment Format and Narrative Message Type
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iii. Men Over 16 and Boys Under 16 Are at High Risk
As with what we saw when evaluating whether women and girls are viewed as vulnerable to human
trafficking, relative to receiving no information, the graphic novel, radio, and audsii@l treatments
similarly increase the likelihood of viewing men and boys as beingibighopulations for being trafficked
(5.0-5.7 percentage points for men and 5.3 percentage points for boys) in the short term only. Posters
are the notably weaker format in eliciting the perspective that boys are vulnerable to being trafficked in
both the long term and short term. When looking at perspectives on the vulnerabilitylibhaales, the
poster is the weakest in the short term only, and there are no observable differences by format in the long
term. Those exposed to the empowerment narrative are nearly 2 percentage points more likely to view both
men and boys as being at higisk of human trafficking than those exposed to the danger narrative.
However, this statistically significant effect is not enduring.

Figure VHLO provides a visualization of the analysis of whether each of the treatment formats affects the
likelihoodof seeing men and boys as vulnerable to human trafficking. The left graph in FigliGestiiws

that in the short term, relative to the receipt of no information, exposure to the graphic novel, radio, and
audiovisual treatment formats all resulted in amcrease in the likelihood of seeing these groups as at risk

of being trafficked. The radio treatment was most effective at increasing the likelihood of seeing boys as an
at-risk population (7 percentage points). The audisual treatment, on the other hal, was most effective

at increasing the perception that men are at risk of being trafficked (a 5.7 percentage point increase). The
poster treatment had no effect on either outcome variable. In other words, the effect of viewing the poster
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is comparable toeceiving no information on human trafficking in eliciting the viewpoint that males are
also vulnerable to being trafficked. When we assess the-lerng effects of these information formats, the
significant effects found in the short term largely disappelhe only meaningful effect that remains is that
the poster and radio are less effective than the other formats, especially the -aiglial treatment, in
increasing the belief that boys are at risk.

Compared to the empowerment narrative, the dangarmtive meaningfully affects sheterm

perceptions that men and boys are at risk of being trafficked. Being exposed to the danger narrative led to
a 1.7 percentage point decrease in the likelihood of seeing men as at risk of being trafficked, while it
resulted in an almost 2 percentage point decrease in identifying boys as at risk. However, these effects
disappeared with time.

iv.  Members of the Ward Are at High Risk
9FOK 2F (GKS AYTF2NXNIGA2Y OF YLI A3y F2NXligithat 02 NNBE & L2
members of their own community are vulnerable to human trafficking; howevertéongeffects are
strong and negative. In other words, in the long term, awareness campaign materials lead to a perspective
that human trafficking is not an issue the local level. Danger and empowerment narratives have no
distinguishable differences in either the short or long terms.

Figure VHLO shows that none of the treatment formats has a meaningful sterh effect on the

likelihood of perceiving members 8fy SQ& 41 NR & o0SAy3 @dzZ ySNIoftS G2
0.2 to 1.4 percentage points, and none is statistically significant. Moreover, there is no differential effect by
format (e.g, each format results in comparable effects). Howeverhalong term, compared to

individuals who received no information, the poster, graphic novel, and the radio led to a view that
YSYOSNE 2F (KS NBALRYRSYyi(iQa 26y O2YYdzyA (wisudlNE f Sa.
treatment also had a negativeffect, but this effect is not statistically meaningful. However, the audio

visual treatment is statistically not distinguishable from the other treatments, allowsngp conclude that

each treatment formahas a negative lonterm impact on viewingmemSNB 2F 2y SQa 24y 02
vulnerable to trafficking. Danger and empowerment narratives had no differential effect in either the short

or long term.

Figure VH10: Perception that Men, Boys and Members of the Ward AreHigh Risk of Being Trafficked
by Treatment Format and Narrative Message Type
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We can also assess whether certain media formats are particularly useful at informing individuals about
what constitutes human trafficking. This is done by examining hala e&the treatments affects

responses to questions about whether trafficking requires movement across borders, whether trafficking is
a form of slavery, whether men can be trafficked, whether prostitutes can be trafficking victims, and
whether sex traffiking is the only type of trafficking. Figure-¥1l presents a visual of treatment effect
analyses by format and message type on each of these outcome variables. In general, we find that
treatment formats increase knowledge of human trafficking.

Figure \1-11: Respondents Knowledge About Human Trafficking by Treatment Format and Narrative Message Type
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v.  Human TraffickingRequiresviovement Across State or National Borders
Each of the information campaign formats ca@pends to greater knowledge that transnational movement
is not required for human trafficking, and the narrative awareness campaigns (the graphic novel, radio, and
the audiovisual treatments) are more effective than the fetsed poster treatment. Howendhese
effects are shorived. Danger and empowerment narratives have no differential impact in either the short
or long term.

Relative to receiving no awareness campaign information, in the short term, exposure to all of the
treatment formats positivly increased knowledge of human trafficking in regards to movement across
borders. Only the poster campaign did not have a statistically significant effect on respondents. In the short
term, graphic novels were the most effective at correcting this miseption (10.6 percentage points),
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followed by the audievisual presentation (9.6 percentage points), radio (8.3 percentage points), and finally
the poster treatment (3.7 percentage point8joreover, the graphic novel and audwsual campaigns are
statistically more effective than the poster treatment at increasing knowledge that transnational

movement is not a criterion for human trafficking. However, these effects are not enduring. In the long
term, we did not see strong positive effects in accuracy @mkhowledge question. In fact, those assigned

to receive the graphic novel treatment were slightly more likely to respond to this question incorrectly. The
danger and empowerment narratives had no distinguishable difference in their effects on this @utcom
either the short or long term.

vi.  Human Trafficking Is a Forof Slavery
In the short term, each of the information campaign formats is equally effective at increasing knowledge
that human trafficking is a form of slavery. Effects are not enduring. &aargd empowerment narratives
do not have differential effects in either the short or long term.

All of the treatment formats are effective at informing individuals that human trafficking is in fact a form of
slavery. Here, radio messages produced thgdat increase (5.3 percentage points), followed by the poster
(4.6 percentage points), audio visual (4.0 percentage points), and graphic novel treatment formats (3.1
percentage points). The graphic novel treatment is just shy of statistical significaucies affects are not
statistically distinguishable from the formats that did elicit a significant effect. These effects did not persist
over the long run. The danger and empowerment narratives did not have distinguishable effects in either
the short or hie long term.

Vil. Men Can Bd8rafficked
In the short term, each of the stebased information campaign formats corresponds to about an 8.7
percentage point impact on knowledge that men can in fact be trafficked. Effects are not enduring,
however. Danger andmpowerment narrative effects do not differ in either the short or long term.

In the short term, the storpased treatment formats are effective at informing people that men can be
trafficked. Compared to the control group, the graphic novel, radio,ardio-visual treatments each led to

an approximate 8.7 percentage point increase on this outcome variable, while the poster treatment
resulted in a 4.5 percentage point increase. The poster treatment did produce a statistically significant
effect, howeverthe narrativebased awareness campaigns were significantly more effective than this fact
based poster treatment. However, none of these effects withstood the test of time. When comparing
danger and empowerment narratives, danger was slightly less effativeempowerment narratives.

That said, this effect is just shy of statistical significance in the short term and is far from being statistically
significant in the long term.

viii.  Cannot Be Trafficked If Knowingly Entered into Prostitution
None of the infamation campaign formats has any impact on knowledge that those who willingly enter into
prostitution can still be human trafficking victims. There are also no distinguishable differences between
treatment conditions when we test pairwise differences. Damagel empowerment narratives also do not
differ in either the short or long term.

Exposure to each of the treatment formats positively increases respondent knowledge that a person who
knowingly entered into prostitution can still be a human traffickingim. Interestingly, however, only the
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poster treatment had a significant effect, and it is only in the long term. Further exploration is necessary to
see if this is a real effect or simply a statistical anomaly. There were no distinguishable differemessnb
the danger and the empowerment narratives.

iX.  The Only Type of Human Traffickitg SexTrafficking
Each of the storpased information campaign formats is equally effective at increasing knowledge that sex
trafficking is not the only type of humarefficking; however, these effects are shiived. Danger and
empowerment narratives do not differ in either the short or long term.

Relative to those who received no information at all, those who were exposed to any awareness campaign
treatment were mordikely to recognize that sex trafficking is not the only form of trafficking. Effect sizes
ranged from 4.9 to 5.8 percentage points. The poster condition did not elicit an increase in accuracy on this
knowledge question that is statistically distinguisleafsom the control condition. Nevertheless, the effect

on the poster was also not statistically distinguishable from the other treatment conditions, and hence, we
can conclude that awareness campaigns can increase knowledge that human trafficking & Braadsex
trafficking. However, these effects were only temporary. Finally, accuracy on this question did not differ by
narrative type (empowerment versus danger) in the short or long term.

E. Attitudes TowardHuman Trafficking Victims
i Would Have a Conveadion with, Have a Meal with, and Blame a Human Trafficking Victim
As a whole, awareness campaigns elicit greater stesrh sympathies for sex trafficking victims than labor
trafficking victims. More specifically, narratibased treatments, especiallydhlradio and audievisual
campaigns, cause an increase in the likelihood of blaming labor trafficking victims, but not sex trafficking
victims. However, awareness campaigns, regardless of format, encourage respondents to indicate that they
are willing to slare a meal or conversation with sex trafficking victims, but not labor trafficking victims. The

RFY3ISNIFYR SYLRGSNYSYU yINNIOGAPSa R2 y20 KIF@ZS RA&

engage with a labor victim or blame them for what happenetht#m. However, the empowerment
narrative is better than the danger narrative in eliciting a greater willingness to converse and share a meal
with a sex trafficking victim.
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Figures ViL2 and VHL3 provide a visualization of our analysis of the stierin effects of message formats
and types on questions about stigmatizing victims of labor and sex trafficking:l&teed treatments,
especially the radio campaigns (7.2 percentage points) and the aiglial campaigns (7.6 percentage

points), caused amcrease in the likelihood of blaming labor trafficking victims for what happened to

them. Both the radio and audivisual campaigns elicited significantly greater blaming than either the

poster campaign or the receipt of no information at all. As sed¥iganre VHL3, whether or not one blames

a sex trafficking victim, however, was unaffected by the treatment formats. The danger and empowerment
narratives did not differ in their effects on blaming of either sex trafficking or labor trafficking victims.

FHgure VIt12: Respondent@Attitudes Toward Labor Trafficking Victims
by Treatment Format and Narrative Message Type
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Conversely, awareness campaigns, regardless of format, encouraged respondents to express a willingness
to share a meal or conversation with human trafficking victims. However, the positive effects were only
statistically meaningful when considering questions on victims of sex trafficking. Specifically, compared to
the control condition, each of the four camiga awareness treatments was associated with somewhere
between a 9.6 to 14.4 percentage point increase in expressed willingness to eat or talk with a sex trafficking
victim. When conducting pairwise comparisons of each treatment format (radio versus grap/als,

graphic novels versus auauisual, and radio versus auduisual treatments), there were meaningful

differences between the radio and the graphic novel campaigns. Compared to those who received the
graphic novel campaign, those who received théio treatment indicated a greater willingness to share a

meal with either a labor or sex trafficking victim.
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Figure VHL3 also shows that compared to the empowerment narrative, the danger narrative reduced
respondent willingness to talk and eat witfctims of sex trafficking (by 3.7 percentage points and 2.9
percentage points, respectively). The effect on willingness to share a meal with a sex trafficking victim falls
just short of statistical significance, and the effect on willingness to convdtseawgex trafficking victim is
significant. The danger narratives had a similar negative effect on respondent willingness to converse and
share a meal with victims of labor trafficking (by 2.7 percentage points and 1.5 percentage points,
respectively), aseen in Figure VAlI2. However, neither of these two effects is statistically meaningful.

Figure VH13: Respondent@Attitudes Toward Sex Trafficking Victims
by Treatment Format and Narrative Message Type

Post-Treatment (Short-Term Round 1)
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il. Level of Empowrment, PersonalResponsibility, and Police Helpfulngs
As a whole, awareness campaigns elicit an increase in perceptions that victims are empowered, police can
help victims, and that victims should not be held responsible for what happened to them iNereasied
treatments are particularly effective at moving the needle on perceptions of empowerment and police
helpfulness. Graphic novdiad aparticularlygreat impact orreducing perceptions that victims should be
held responsible. The empowerment nainra, as expected, elicits a greater belief that victims are
empowered to change their situation and that the police can be helpful than the danger narrative. There is
no difference between the two message types with respect to their effects on the Extelmch victims
should be held responsible for their situation.

To understand the specific effects of each of the different types of awareness campaign treatments on a
LISNE2Yy Qa adaasSaavySyid 2F GAO0GAY SYLR ¢ SlavebfgfdementLJS NR 2 v |
can play in addressing the issue of human trafficking, respondents were asked how empowered trafficked
individuals are to change their situation, how responsible they are for being tredfiekd how helpful the

police are in assisting ¥ims of human trafficking.

As illustrated in Figure V14, the awareness campaigns were more effective at conveying to respondents

that individuals have agency in situations of human trafficking, that they are responsible for the events that
befall them and that the police can assist individuals who are trafficked. Compared to the control

condition, each of the three stolgased treatment conditior@he graphic novel, radio, and auduisual
treatmentscincreased respondent support for the statementsdbd @A OGAYQa  S@St 2 7F
change his or her situation (values range from 25.1 to 30.7 percentage points) and the ability of police to
provide victims with assistance (values range from 23.4 to 25.5 percentage points for empowerment). For
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both of these statements, the poster treatment was least effective, only increasing perceptions of victim
empowerment and police helpfulness by 6.1 and 5.8 percentage points, respectively. Both of these
increases are statistically insignificant. Moreover, edakthe storybased formats is more effective than

the poster campaign in eliciting a positive response on victim empowerment and police helpfulness. When
evaluating the effect of the treatments on victim responsibility, we saw a weak negative relationship

ranging from a decrease of 3.0 to 7.5 percentage points. The graphic novel elicited the greatest reduction in
perceptions that victims should be held responsible, and, when we conducted pairwise comparisons, the

graphic novel had stronger negative effedtsu the radio and auditreatment campaigns.

Figure VH14: Perceptions of Victim Empowerment and Responsibility
by Treatment Format and Narrative Message Type
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The danger narrative reduced agreement with all three of ¢helaims relative to the empowerment

treatment. It decreased respondent agreement with the idea that victims are empowered by nearly 30
percentage points. Such a strong negative effect provides clear evidence of how successfully the danger
signs narrativeactually conveyed a sense of fear to respondents. Compared to the empowerment
narrative, the danger signs narrative also significantly decreased respondent sense of police ability to help

victims of trafficking, by 11.0 percentage points, and had areglid S STF¥S O

2y

Y AYRAQ

victims are responsible for finding themselves in a situation of trafficking (less than 1 percentage point).

F. Attitudes TowardAnti-Trafficking Policies
This section assesses differential treatment effects omgeaof policies that respondents may think could
be effective for reducing the incidence of human trafficking, including adopting stricter punishments for the

purchase of sex; legalizing prostitution; providing more training to the police; adopting stricte

punishments for traffickers; preventing government corruption; increasing workplace monitoring and
supervision; combatting drug gangs; improving cooperation among countries; improving economic
conditions and wages in Nepal; providing people with morermftion about trafficking; and educating
girls and providing them with more employment opportunities. Note that some of these policy aims are
controversial, and the awareness campaigns did not contain content that would push an individual to

support a paticular policy.
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The panels on the left of Figures\IB and VHL6 display shorterm results, and panels on the right of
Figures ViL5 and VHL6 display londerm effects.

i.  Adopt Stricter Penalties foPurchasingsex
Awareness campaigns do notoilligreater support for stricter penalties for purchasing sex in the short
term. However, in the long term, awareness campaigns trigger a small increase in support. In particular, the
graphic novel results in a statistically significant difference. Thereadifferential effects by message
format and message type in either the short or long term.

As seen in Figure Wb, in the short term, levels of support, among those exposed to each of the

awareness campaign formats, for adopting stricter penaftegpurchasing sex were slightly higher than

levels of support among those who did not receive any information. However, none of these effects is
statistically meaningful. Moreover, there were no differences by treatment condigan, there is no one

format that is particularly more effective than another). In the long term, effects were again slightly
positive, and those who were exposed to the graphic novel were more supportive of harsher penalties than
those who were exposed to no information (anrease of 5.0 percentage points). However, one cannot

rule out that there is no difference between each of the formats after conducting a series of pairwise
comparisons. Finally, there were no differences in the effects of the danger and empowerment nsessage
on attitudestoward adopting stricter penalties for those who purchase sex in either the short or long term.

Figure VH15: Anti-Trafficking Policy Preferences by Treatment Format and Narrative Message Type (Part I)
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ii.  LegalizeProstitution
Awareness campaigns, especially the radio and audigal treatments, elicit greater support for the
legalization of prostitution in the short term only. In the long term, those who receive the radio treatment
are significantlydss likely to support legal prostitution. There is no differential effect by message type in
either the short or long term.

Compared to those who received no awareness campaign materials, those who received the radio or
graphic novel campaigns displayedlier support for legalizing prostitution as a method of addressing the
issue of human trafficking. Support increased by 7 and 7.9 percentage points, respeatiddigth of

these increases are statistically meaningful (see Figurg5yIHowever, thigffect was shodived. In the

long term, those who received the radio treatment were less supportive of such a policy than those who
received any of the other three treatments. There were no distinguishable differences in the effect of the
danger and empwerment narratives on attitudeward legalizing prostitution.

iil. Provide More Police Training, Stricter Punishment for Traffickers, and Prevent Government
Corruption
Awareness campaigns do not increase support for more police training, stricter punigbmteatdtickers,
or prevention of government corruption in the short term. However, in the long term, the graphic novel
triggers greater support for stricter punishments of traffickers. There are no differential effects by message
type for any of these tlee measures, in either the short or long term.

As visualized in Figure \IB, support for providing more police trainings, stricter punishments for
traffickers, or preventing government corruption do not differ by format or message type in the short term
However, graphic novels are more effective than posters at raising support for preventing government
corruption.

In the long term, those who received the graphic novel campaign expressed greater support for creating
stricter punishments of traffickerthan those who received no awareness campaigns. There were no
distinguishable differences in the effect of the danger and empowerment narratives on support for these
three policies in both the short and long term.

iv.  Increase Workplace Monitoring
Awarenessampaigns, particularly the radio, elicit greater support in the short term for increasing
workplace monitoring. However, these effects are not enduring. There are no differential effects by message
type in either the short or long term.

In the short termcompared to those who were not exposed to any information, respondent support for
increased workplace monitoring increased by 9.2 percentage points when exposed to the radio treatment
format, 5.3 percentage points when exposed to the graphic novel, 3@&ptage points when exposed to

the audiovisual treatment, and 0.38 percentage points when exposed to the poster (see Figl.VII

While effects were consistently positive, only the radio treatment effect is statistically significant. Exposure
to radiocampaigns had a statistically stronger effect than exposure to the each of the other three
campaigns. However, the difference in treatment effects between exposure to the radio and graphic novel
campaigns is just shy of being statistically significanteldeer, there were no differences between the

effects of the danger narrative versus the empowerment narrative in either the short or long term.

Vancerbilt University
USAID/DCHA/DRG Working Papers Series 203



v. Combat Drug Gangs
Awareness campaigns, regardless of format, elicit greater support for combatting drug gdaihk the
short and long term. In the long term, the poster is particulefigctiverelative to the narrativebased
formats. There is no difference in treatment effect by message type in either the short or long term.

As shown in Figure V1B, supportfor policies that combat drug gangs increased with awareness campaign
materials, and this effect endured the test of time. In fact, effect sizes increased over time; in the short
term, effect sizes ranged from 2.3 to 6.9 percentage points, and in thetéony effect sizes ranged from

6.3 to 12.7 percentage points. In the short term, only the graphic novel triggered an increase in levels of
support that was statistically significatiowever, there were no meaningful differences in treatment
effects whenwe conduct pairwise comparisons between each of the four formats. In the long term, the
poster had stronger effects than both the graphic novel and the auvidioal treatments, with these

pairwise comparisons either statistically significant (the grapbief) or just shy of statistical significance
(the audicevisual). There is no difference between the danger and empowerment narratives in either the
short or long term.

Figure VH16: Anti-Trafficking Policy Preferences byeatment Format and Narrative Message Type (Part I1)
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vi.  Improve How Countries WorKogether
There is a shotterm uptick in support for efforts that enhance country coordination to address human
trafficking. There are no differences by narrativeetyn either the short or long term.

Compared to the control condition, each awareness campaign format resulted in an increase in support for
policies that improve country cooperation to address human trafficking that ranged from 6.6 to 10.9
percentage pots (see Figure V1I6). These effects are not enduring. Moreover, there is no difference
between the danger and empowerment narratives in the short or long term.

vii.  Improve Economic Conditions and WagesNepal
Overall, awareness campaigns do not elic#ager support for a policy to improve economic conditions as a
means of addressing human trafficking, in either the short or long term. Moreover, there are no differences
in effects between each of the format types. The different message types alsogtodate any
statistically significant differences in support levels.

Regardless of time, message format, or message type, levels of support for improving economic conditions
and wages in Nepal did not differ (see Figurel8)l However, in the short ten, the audicvisual

treatment engendered greater support for implementing an economic tool to address human trafficking
than the poster. This difference was not enduring, however.

Viii. Provide People with More Information Aboutrafficking
Awareness campaigreicit greater support in both the short and long term for the provision of more
information about human trafficking. There are no differential effects by message format or message type
in either the short or long term.

The awareness campaigns encouraghdrtterm and longterm support for efforts that provide more
information about human trafficking as a means of addressing the problem of human trafficking. Compared
to those who received no awareness campaign materials, those who were exposed to asgarene
campaigns were 3.3 to 5.2 percentage points more supportive of policies that increase information in the
short term, though only the poster and the radio elicited effects that were statistically meaningful. In the
long term, these effect sizes in fantieased, ranging from 6.0 to 9.0 percentage points, and are

statistically significant for each format. A series of pairwise comparisons showed that the treatment effects
do not differ by format in either the short term or the long term, allowing us tootwde that each of the

formats similarly increased support for more information. Support for policies that increase information did
not differ by message type in either the short or long term.

ix.  Educate Girls and Provide Them with More Work Options
Awareness campaigns elicit greater support in the short term for the economic and educational
empowerment of young women. There are no differential effetisessage format and message type in
the short or long term.

When examining attitudesoward policies tha would improve education and jobs for girls, each of the
awareness campaigns triggered a 2.7 to 5.6 percentage point increase in support in the short term, and
both the radio and audiwisual effects were statistically significant. The increase did natigieover time.
There were no differences in treatment effects by format when we conducted pairwise comparison tests.
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There were also no statistically significant differences in the effect of danger and empowerment narratives
on support for policies thahcrease education and work opportunities for young women.

G. Actions to Combat Human Trafficking
This final section explores the impact of different message formats and types on reported and actual
behavioral changes that respondents can make to reduceiseof human trafficking and support anti
trafficking efforts in their communities.

i.  Would Call the Police, Vote for a Restrictive Migration Law, and Talk to Family and Friends
about Trafficking

Overall, narrativebased awareness campaigns are more dffecthan factbased awareness campaigns in
triggering a desire to take action to call the police, vote for a restrictive migration law, or talk to family and
friends about human trafficking. In the short term, narratha&sed awareness campaigns are more
powerful than factbased poster campaigns in triggering support for a restrictive migration law and a
commitment to call the police to report human trafficking cases. In the long term, the graphic novel is much
more effective than the poster in elicitingegter willingness to call the policand the audievisual
GNBFGYSYyd Aa Y2NB STFSOOGADS O KernfwilingnSss talli i SINISA Y A Yy
about human traffickingThe danger narrative engenders less willingness to report huraéficking to the
police and have conversations about human trafficking than empowerment narratives; however, this is a
shortlived effect.

This section sheds light on the types of treatments that are most likely to increase respondent commitment
to perform specific actions that can reduce the incidence of human trafficking, namely calling the police to
report suspicions of human trafficking; voting for laws restricting mobaityg talking to friends and family
about trafficking

Overall, Figure V7 shows that in the short term, relative to providing no information, each of the
awareness campaign formats increased respondentreglbrted commitment to act for all proposed anti
trafficking actions. The awareness campaign treatments increasedthe3 t A K22 R 2F | NB &L
committing to talk to friends and family about human trafficking by 14.2 to 17.8 percentage points. All
formats resulted in effects that are statistically significant, and do not meaningfully differ from one
another. Each of thenformation treatments increased respondent commitment to vote for laws restricting
mobility by 2.9 to 9.3 percentage points. With the exception of the poster condition (2.9 percentage
points), these effects are statistically significant. Moreover, ragis meaningfully more powerful than the
poster at increasing support for a restrictive migration law. Awareness campaigns also increased
respondent commitment to contact the police upon encountering a situation that might be human
trafficking by 3.5 to 7.percentage points. Again, the poster is the only format that did not have a
statistically meaningful effect; however, the poster effect is not statistically different from the other three
formats when we conduct pairwise comparisons
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Figure VH17: Respondents Selieported Actions to Combat Human Trafficking
by Treatment Format and Narrative Message Type
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The right panel of Figure MIV shows how the awareness campaigns affect these three actions in the long
term. Similar to earlier discussions on other outcomes, the effects of the treatments appear to dissipate as
time passes, as none of the treatment formats, in the long term, encouraged different responses to these
guestions relative to the control group who réeed no information. However, the graphic novel was much
more effective in the long term than the poster in eliciting greater willingness to call the police (a difference
of over 6 percentage points). Moreover, the augdigual treatment was more effectitban the poster in
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In the short term, danger narrative recipients were 4.4 percentage points less likely to call the police to
report a possible trafficking situation and 3.0 percentage points less likely to talk to others about human
trafficking than empowerment narrative recipients. Both effects are statistically meaningful. There was no
distinguishable difference by message typleenw considering support for a law that restricts migration
mobility in the short term. Significant effects that we see in the short term, however, do not persist in the

long term.

il. Would Volunteer Time and Donate Money to an Asfirafficking Organization

Narrativebased awareness campaigns are more effective thanldased poster campaigns at triggering

greater commitment to donate time and money to amtfficking organizations, at least in the shderm.

The danger narrative engenders less willingriesslunteer time than the empowerment narrative does;

however, the danger narrative is just as effective as the empowerment narrative at eliciting a willingness to

donate money.
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volunteer time for human trafficking causes. FigureM8lkshows that, when compared to the absence of

OF YLJ A3

Yy & K Sdpdrfedinviingieys@NiBniaté rBondy andJ- NIi A O,

any awareness campaign materials, the radio (13.8 percentage points);\dada treatment (11.3

percentage points), grapfinovel (10.0 percentage points), and poster (5.1 percentage points) all had a

positive effect on encouraging individuals to commit to volunteer their time in response to human
trafficking problems. However, the poster campaign effect is not statisticagningful, which signifies

that we cannot rule out the possibility that the poster effect is reistent. Additionally, these campaigns
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also increased respondent commitment to donate money to causes that address human trafficking. The
graphic novel wathe most effective at this, producing an increase of 9.1 percentage points, followed by

the audiovisual (8.7), radio (8.4), and poster (1.3) treatments. Again, the poster effect is not statistically
meaningful. Moreover, the three narrativieased treatmets have a stronger effect than the fasased

poster treatment on willingness to donate money to amtfficking organizations.

Figure VH18: Share of Individuals Willing to Donate Money or Volunteer in an AhtaffickingOrganization
by Treatment Format and Narrative Message Type

Post-Treatment (Short-Term Round 1)

1.282
Poster 5.147

. 02105
Graphic Novel 2.958

8.362
Radio 13.754

8
Audio Visual 511259

-0.941
Danger 02710 |

T T T
-10.000 0.000 10.000 20.000

‘o Donate money © Volunteer time ‘

Compared to being exposed to an empowerment narrative, being exposed to the danger narrative
decreased respondent willingness to donate time or money against human trafficking. Participatésl tr
with the danger narrative were 0.9 percentage points less likely to donate money to combat human
trafficking and 3.7 percentage points less likely to volunteer their time forteafficking efforts; however,
only the effect on volunteering time fatistically meaningful.
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iii. Has Signed a Petition
Awareness campaigns, especially the graphic novel campaign, elicit a small increase in the likelihood of a
person participating in a petition campaign. The graphic novel is more effective than themnddioidio
visual formats. There is no difference in petition participation by message narrative type.

FigureVivd RA &L I &@a | NBALRYRSyiGiQa g¢gAftAy3adySaa (G2 aAril
receiving no information, the graphic novetatment format was the most effective at increasing

willingness to sign a petition (by 1.3 percentage points), which is a statistically meaningful effect. This
particular format is statistically more effective than the radio format and the au@ioal fomat; however,

it is not more effective than the poster format. Further exploration of why the radio treatment resulted in a
negative effect of0.5 percentage points, and is statistically less effective than each of the other foimats
necessary to detenine if radio is particularly ineffective at eliciting this type of action, or if this is a

statistical anomaly. There was no difference in the effect of the danger narrative as opposed to the
empowerment narrative on willingness to sign a petition.

Figue VIF19: Percentage of Respondents Who Signed a Petition by Treatment Format and Narrative Message Type

Post-Treatment (Short-Term Round 1)

0.913

Poster

1.330

Graphic Novel

_ -0.534
Radio

0.519

Audio Visual

0.448

Danger -

T T T T T
-2.000 -1.000 0.000 1.000 2.000 3.000

< Signed petition
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iv.  Senta Postcard
Awareness campaigns elicit a small increase in the likelihood of a person participating in adpostcar
campaign, and there are no differences in treatment effects by campaign fofimarte is no
distinguishable difference in the mailing rate of the advocacy postcard by message type.

As explained in Part |, at the end of the second round of the surveponelents were given a postcard that
they could send by mail to express their opposition to human trafficking and desire fgoWieenment of
Nepal to take action. Figure M0 displays the analysis of treatment effects by message format and type on
this particular behavior. Compared to the control condition, the poster treatment was associated with the
greatest increase in likelihood of mailing the postcard, with a statistically significant 4.3 percentage point
increase. The graphic novel, audigual,and radio treatments followed with 3.2, 2.8, and 1.6 percentage
point increases, respectively. However, these latter three effects are not statistically significant. When
conducting pairwise comparisons, comparing the effect of the treatment forneags (adio versus graphic
novels graphic novels versus audiisual, radio versus audigsual treatments) among treated

respondents, we do not detect any meaningful differences. In other words, there are no differences
between treatment formats on respondepbstcard participation. As such, we can conclude that
awareness campaigns elicit a modest increase in this particular advocacy action step. There are no
distinguishable differences in the mailing rate of those assigned to the danger as opposed to the
empowverment condition.

Figure VH20: Postcard Participation by Treatment Format and Narrative Message Type

Post-Treatment (Long-Term Round 2)

4.258

Poster

3.163

Graphic Novel

1.619
Radio

2.753

Audio Visual

-0.47¢
Danger —_—

T T T T T
-2.000 0.000 2.000 4.000 6.000 8.000

< Sent postcard

H. Conclusion
An overall summary of the results of the analyses of danger versus empowerment narratives is in Table VIl
1. Tables VA2 and VH3 summarize the results of the analyses of the treatment effects by format type in
the short term and long term, respectively. As mentioned before, these results are expressed in percentage
point terms. In the latter two tables, wergvide results of every pairwise comparison between format
types €.9, graphic novel versus radio treatment, radio versus awiaal treatmentsetc) All three
summary tables report the magnitude and direction of the chafijesoutcome variables for ich we

63 Numbers in all three tables indicate the maguiéuof the change, while the arrow indicates the direction of the
change. Arrows pointing up indicate an increase in the outcome variable as a result of the treatment, while arrows
pointing down indicate a decrease in the outcome variable as a result ofghtnent.
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found a statistically significant difference as a result of message format or messadé gyeever, in

Tables ViR and VH3, we do not report the magnitude and direction even when differences are significant
in the pairwise comparisons of eaohthe four formats to each other. We only report whether differences
are significant.

Table VH1: Summary of the Impact of Human Trafficking Intervention by Narrative

Identifying Past Experiences with Human Trafficking

Have been trafficked

NOT statistically

significant
Family members or friends have been trafficked NOT st_a_tlstlcally NOT st_a_t|st|cay
significant significant
Sense of Urgency Around Human Trafficking
Concern about human trafficking @ H®Ppcnh NOT st_a_tlstlcally
significant
Human trafficking is a big problem in respondent's communit NOT st_a_tlstlcally NOT st_a_t|st|cally
significant significant
Human trafficking is a big problem in Nepal Q@ M®PHHH NOT st_a_tlstlcally
significant
Government kould prioritize antitrafficking policies and NOT statistically NOT statistically
programs significant significant
Perceptions of Frequency of Types of Human Trafficking
People being forced to work for little or no pay @ H®DcoOT NOT sjcqtlstlcally
sigrificant
People being forced to work to pay off a debt NOT st_a_tlstlcally NOT st_a_tlst|cally
significant significant
People being forced to engage in prostitution NOT st_a_tlstlcally NOT st_a_tlstlcally
significant significant
Women being sold into marriage NOT stgpsucally NOT st_a_t|st|ca||y
significant significant

Knowledgeon Human Trafficking
Lack of information as a main reason of why people become

NOT statistically

NOT statistically

trafficked significant significant
Women over 16 are at high risk NOT st_a_tlstlcally NOT st.a-t|st|cally
significant significant
Girls under 16 are at high risk @ mdyTn NOT st_a_tlstlcally
significant
L NOT statistically
Boys under 16 are at high risk Q@ mdPhpy significant

64 Throughout this chapter, we report that effects are statistically significant if #aalpe is less than 0.18.¢.,there

is only a 10% chance that we observe the effect we did if the effect is actually really zero).

85 The direction of theffects reflect whether the danger narrative leads to a higher or lower level of response on the
outcome variable of interest relative to the empowerment narrative.

Vandcerbilt University
USAID/DCHA/DRG Working Papers Series

211



Men over 16 are at high risk

Members of the ward are more at risk

Human trafficking requires movement acragate or national
borders

The only type of human trafficking is sex trafficking
Human trafficking is a form of slavery
Men can be trafficked

Cannot be trafficked if knowingly entered into prostitution
Attit udes Toward Human Trafficking Victims

Would have a conversation with a labor trafficking victim
Would have a conversation with a sex trafficking victim
Would share a meal with\&ith a labor trafficking viéin
Would share a meal withwith a sex trafficking victim

Blame labor trafficking victims for what happened to them
Blame sex trafficking victims for whaappened to them
Level of empowerment of human trafficking victims

Level of personal responsibility of human trafficking victims

Police are helpful in assisting human trafficking victims
Attitudes Toward AntiTrafficking Policies

Legalize prostitution

Provide more police training

Adopt stronger penalties for traffickers

Prevent govenment corruption

Increase workplace monitoring and supervision

Combat drug gangs

Vandcerbilt University
USAID/DCHA/DRG Working Papers Series

Q@ MPT ME

NOT statistically
significant
NOT statistically
significant
NOT statistically
significant

NOT statisticly
significant
NOT statistically
significant
NOT statistically
significant

NOT statistically
significant

Q@ OPTHCR

NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant

@ HPDPTC

NOT statistically
significant

@ MMDPwm

NOT stattically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant

NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant

NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
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Improve how countries work together

NOT statistically

NOT statistically

significant significant
. . . NOT statistically NOT statistically
Improve economic conditions and wages in Nepal - L
significant significant
Provide people with more information about trafficking NOT st_a_tlstlcally NOT st_a_tlstlcally
significant significant
Educate girls and provide them with more work options NOT St.at'St'Ca"y NOT st_a_t|st|ca||y
significant significant
Actions to Combat Human Trafficking
Would call the police about a situation of human trafficking @ ndoTp NOT st_a_tlstlcally
significant
Would vote for a law to restrict the ability of young girlsto mc  NOT statistically NOT statistically
outside ofNepal significant significant
Would talk with family and friends about trafficking Qo dnnwm NOT st_a_tlstlcally
significant
Would volunteer time to an arirafficking organization Qo d1T ™M~ -
Would donate money to an antiafficking organization NOT st_qtlstlcally -
significant
Average amount donated to an astafficking organization NOT st_a_t|st|cally -
significant
Has signed a petition NOT st_a_tlstlcally -
significant

Sent a postcard

NOT statistically
significant
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Table VH2: Summary of the Impact of Human Trafficking Intervention by Treatment Format (Stesrh Results)®

Identifying Past Experiences with Human Trafficking

NOT statistically NOT statistically NOT statistically
significant significant significant

Family members or friends NOT statistically NOT statistically NOT statistically

Have been trafficked

have been trafficked significant significant significant
Sense of Urgency Around Human Trafficking
Corctern about human by ®HO Y HMH ®C T C by ®de p

trafficking

Human trafficking is a big

) . NOT statistically NOT statistically NOT statistically
problem in respondent's

community significant significant significant
Human trafficking is a big

problem in Nepal O PHY P 1508 (A7 EER
Government should

prioritize antitrafficking H ®Pp H P mo dmc n HH OMH ¢
policies and programs

Perceptions of Frequency @ypes of Human Trafficking

People being forced to NOT statistically NOT statistically b0 G H N

work for little or no pay significant significant

People being forced to NOT statistically NOT statistically NOT statistically

work to pay off a debt significant significant significant
People being forced to
engage in prostitution o Py Ho H @y y N BN & mMH
Women being sold into NOT statistically NOT statistically

mo ®PHOPp

marriage significant significant

Knowledgeon Human Trafficking

Lack of information as a
main reason of why people
become trafficked

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

56 The direction of the effects in the first four columns reflects whether the informatampaign resulted in an increase or decrease in the outcome variable of interest relative

NOT statistically
significant

\CT statistically
significant

M ®on .

NOT statistically
significant

o PT C M

H PN TN

NOT statistically
significant
\OT statistically
significart
NOT statistically
significant
NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

Statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant
NOT statistically
significant
NOT statistically
significant

NOT statistically
significant

NOT statisticajl
significant

NOT statistically
significant

NOT statistically
significant

Statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

Statistically
significant
NOT statistically
significant
NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOTstatistically
significant

NOT statistically
significant

Statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
sigrificant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically IOT statistically
significant significant

NOT statistically 10T statistically
significant significant

NOT statistically IOT statistically
significant significant

NOT statigtally 10T statistically
significant significant

NOT statistically IOT statistically
significant significant

NOT statistically 10T statistically

significant significant
Statistically 10T statistically
significant significant
NOT statistically 10T statistically
significant significant
Statistically 10T statistically
significant significant
Statistically 10T statistically
significant significant

NOT statistically IOT statistically
significant significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

Statistically
significant
NOT statistically
significant
NOT statistically
significant

Statistically
significant

NOT statistically
significant

to the control (no information) condition. The remaining columns simply report whether the differences in treatment effegteh two formats are statistically mesagful.

Vanderbilt University
USAID/DCHA/DRG Working Papers Series

214




Women over 16 are at higt NOT statistically
risk significant

Girls under 16 are at high
o @A H MM

risk

Boys under 16 are at high NOT statistically
risk significant
Men over 16 are at high  NOT statistically
risk significant

Members of the ward are NOT statistically
more at risk significant
Human trafficking requires
movement across state or
national borders

The only type of human

NOT statistically
significant

NOT stéstically

trafficking is sex trafficking  significant
Human trafficking is a form — c
of slavery o pp
Men can be traftked mn ®p mp

Cannot be trafficked if
knowingly entered into
prostitution

Attitudes Toward Human Trafficking Victims

Would have a conversatior
with a labor trafficking
victim

Would have a conversatior
with a sex trafficking victim
Would share a meal with a
with a labor traffcking
victim

Would share a meal with a
with a sex trafficking victim
Blame labor trafficking
victims for what happeng
to them

Blame sex trafficking
victims for what happened
to them

NOT statistically
significant

NOT statistically
significant
m13.084

NOT statistically
significant

mMA PTYyn

NOT statistically
significant

NOT statistically
significant

Vanderbilt University

mo dcoc mo dny d

NPT TY mn ®dy nn mn ®hny

mHp PoTy T dPnny P PO HH

Hp ™ Hp PAHT mHp Pc T
NOT statistically NOT statistically NOT statistically

significant significant significant

mHMAPCHP Y PonH HpPppp

Hp PT T M mp ®ncH mp ®n e
NOT statistically

significant P PHT b0 ®dp p

Hy ®c T ™ by ®y cn my ®c oo

NOT statistically NOT statistically NOT statistically
significant significant significant

NOT statistically NOT statistically NOT statistally
significant significant significant

mMN AT TT Mo ®dnpy mMnO PN HY

NOT statistically NOT statistically NOT statistically

significant significant significant
mHpdcnc mHMN PHAY HMHOHC G
mHn ®cny BT PHOT T Ppyc
@n ooy NOT statistically  NOT statistically

significant significant
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o ®p p c 3tatistically significant

NOT statistically
significant
Statistically
significant
Statistically
significant

NOT statistically
significant

Statistically
significant
NOT statistically
significant
NOT statistically
significant
Statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically NOT statistically \NOT statistically Statistically

significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT stéistically
significant

NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

Statistically
significant

Statistically
significant

NOT statistically
significant

NOT statistically
significant

significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant

NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

Statistically
significant

significant
NOT statistially
significant
NOT statisticty
significant
NOT statistically
significant
NOT statistically
significant

NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

significant
Statistically
significant
Statistically
significant
Statistically
significant
NOT statistically
significant

Statistically
significant
NOT statistically
significant
NOT statistically
significant
Statistically
significant

NOT stastically
significant

NOT statistically
significant

NOT statistically
significant

NOT satistically
significant
NOT statistically
significant

Statistically
significant

NOT stastically
significant

NOT statistically
significant
NOT statistically
significant
Statistically
significant
Statistically
significant
NOT statistically
significant

NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
Statistically

significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

Statistically
significant

NOT statistically
significant
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Level of empowermentfo NOT statistically
human trafficking victims significant
Level of personal
responsibility of human
trafficking victims

Police are helpful in
assisting human trafficking
victims

NOT stéistically
significant

NOT statistically
significant

Attitudes Toward AntiTrafficking Policies
Adopt stricter penalties for NOT statistically

purchasing sex significant
Legalize prostitution NOT st_a_tlstlcally
significant
Provide more police NOT satistically
training significant
Adopt stronger penalties NOT statistically
for traffickers significant
Prevent government NOT statistically
corruption significant

Increase workplace
monitoring and
supervision

NOT statistially
significant

NOT statistically
Combat drug gangs significant
Improve how countries
work together

Improve economic
conditions and wages in

T PN T M

NOT statistically

Nepal significant
Provide people with more
information about mHp PHOT

trafficking

Educate girls and provide
them with more work
options

NOT statistically
significant

Actions to Combat Human Trafficking
Would call the police
about a situation of human
trafficking

NOT statistically
significant

Vanderbilt University

ThHpPp ®npy

QT dpmo

H N ®H Py

NOT statistically

significant

BT Py ph

NOT statistically

significant

NOT statistically

significant

NOT statistically

significant

NOT statistically

significant
e Pphmo

M PPaH

significant

NOT statistically

significant

NOT statistically

significant

hp Ppy T
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lhHC ®pcmMm

significant

HP PN T M™

NOT statistically

significant

mc Ppdo

NOT statistically

significant

NOT statistically

significant

NOT statistically

significant

mpPH OO

NOT statistically

significant

by PMT T

NOT statistically NOT statistically

significant

N POHT

Hp Pppm

T ®nan

monndcToO

NOT statistically NOT statistically

significant

lhHO ®oTn

NOT statistically

significant

NOT statistically

significant

NOT statistically

significant

NOT statistically

significant

NOT statistally

significant

NOT statistically

significant

NOT statistically

significant

e PpT M

NOT statistically

significant

NOT statistically

significant

wn ®noc

T ®PHpPC

Statistically
significant

NOT statistically
significant

Statistically
significant

NOT statisticajl
significant
Statistically
significant

NOT statistically
significant

NOT statistically
significant

Statistically
significant

NOT statistically
significant
NOT statistically
significant
NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically

significant

Statistically
significant

significant

NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically

signifiant
NOT statistically
significant

NOT statistically
significant
NOT statistically
significant
NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
signifcant

Statistically
significant

Statistically
significant

NOT statistically NOT statistically NOT statistically

significant

NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant

NOT statistically
significant
NOT statistically
significant
Statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically IOT statistically
significant significant

NOT statistically 10T statistically
significant significant

NOT statistically IOT statistically
significant sigrificant

NOT statistically IOT statistically
significant significant

NOT statistically IOT statistically
significant significant

Statistically
significant

I0T statistically
significant

NOT statistically IOT statistically
significant significant

NOT statistically 10T statistically
significant significant

NOT statistically Statistically
significant significant

NOT statistically 10T statistically
significant significant

\OT statistically IOT statstically
significant significant

NOT statistically IOT statistically
significant significant

Statistically Statistically Statistically

significant significant significant
NOT statistically NOT statistically NOT statistically

significant significant signifcant

Statistically Statistically

significant significant significant

NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant
NOT statistically
significant

Statistically
significant
NOT statistically
significant
NOTstatistically
significant
NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant
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Would vote for a law to

restrict the ability of young NOT statistically

T ®HHO hDo N M c ®y do NOT statistically =~ NOT statistically NOT statistically NOT statistically IOT statistically  Statistically
girls to move outside of significant o & o y significant significant significant significant significant significant
Nepal
Would talk with family and NOT statistically ~ NOT statistically NOT statistically \OT statistically IOT statistically NOT statistically

. . HM N7 M HMT @1 HAN HMT PTTH MHMT Py K L A L L L L
friends about trafficking significant significant significant significant significant significant
WOUId. volu_ntger time to NOT statistically NOT statistically ~ NOT statistically NOT statistically \NOT statistically Statistically Statistically
an antitrafficking L mPdPhpy mMOoPT PN mHMMDPHP( L LU LU - S I

- significant significant significant significant significant significant significant
organization
Would_dongte_ money to NOT statistically Statistically NOT statistically NOT statistically \OT statistically Statistically Statistically
an antitrafficking L mHPdPmn p my ®o Cc H my T n ¢ S L S L . S
o significant significant significant significant significant significant significant
organization
. . NOT statistically NOT statistically NOT statistically ~NOT statistically Statistically Statistically Statistically 10T statistically = Satistically
Has signed a petition L mM®Po on L L L S o S S S
significant significant significant significant significant significant significant significant significant
Sent a postcard - - - - - - - - - -
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Table VH3: Summary of the Impact of Human Trafficking Intervention by Treatment Format (Heng Resultsj’

Identifying Past Experiences with Human Trafficking

Have been trafficked - - -

Familymembers or friends have be¢ NOT statistically NOT statistically NOT statistically
trafficked significant significant significant

Sense of Urgency Around Human Trafficking

. NOT statistically NOT statistically NOT statistically
Concern about human trafficking L L L
significant significant significant
Human trafficking is a big problem i NOT statistically NOT statistically NOT statistically
respondent'scommunity significant significant significant

Human trafficking is a big problem i NOT statistically NOT statistically NOT statistically
Nepal significant significant significant

Government should prioritize anti
trafficking policies and programs

NOT statistically NOT statistically NOT statistically
significant signifcant significant

Perceptionsof Frequency of Types of Human Trafficking

People being forced to work for little
or no pay

NOT statistically

HO®T T L
significant

Q@ o®PHYy Q@

People being forcedtwork to pay
off a debt

NOT statistically NOT statistically NOT statistically
significant significant significant

People being forced to engage in
prostitution

NOT statistically NOT statistically NOT statistically
significant significant significant

NOT statistically NOT statistically NOT statistically

Women being sold into marriage significant significant significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

Q@ HODY

mH PO T

NOT
statistically
significant

NOT
statistically
significant

-

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

Statistically
significant

Statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

Statistically
significant

NOT
statistically
significant

NOT
statistically
significant
NOT
statistically
significant
NOT
statistically
significant
NOT
statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

Statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant
NOT
statistically
significant
NOT
statistically
significant
NOT
statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT satistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistially
significant

Statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

Statistically
significant

NOT statistically
significant

57 The direction of the effects in the first four columns reflects whether the information campaign resulted in an increaseeasd in the outcome variable of interest relative

to the control (no information) condition. The remaining columnspdymeport whether the differences in treatment effects between two formats are statistically meaningful.
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Knowledgeon Human Trafficking

Lack of information as a main reasc @ 1o
of why people become trafficked y
Women over 16 are dtigh risk NOT st.a_tlstlcally
significant
Girls under 16 are at high risk NOT st_a_tlstlcally
significant
Boys under 16 are at high risk NOT st.a!tlstlcally
significant
NOT statistically

Men over 16 are at high risk L
significant

Members of the ward are more at ri Qodnnc
Human trafficking requées
movement across state or national
borders

NOT statistically
significant

The only type of human trafficking i:
sex trafficking

NOT statistically
significant

Human trafficking is a form of slave NOT st.a.tlstlcally
significant

Men can be trafficked NOT st'a_tlstlcally
significant

Cannot be trafficked if knowingly

entered into prostitution BT ®ooH

Attitudes Toward Human Trafficking Victims

Would have a conversation with a
labor trafficking victim

Would have a conversation with a <
trafficking victim

Vanderbilt University

NOT
statistically
significant
NOT
statistically
significant
NOT
statistically
significant
NOT
statistically
significant
NOT
statistically
significant

Qo dp T

NOT
statistically
significant
NOT
statistically
significant
NOT
statigtically
significant
NOT
statistically
significant
NOT
statistically
significant
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Q@ y ddpc Q@ c Pt

NOT statistically NOT statistically
significant significant

NOT statistically NOT statistically
significant significant

NOT statistically NOT satistically
significant significant

NOT statistically NOT statistically
significant significant

Qo donc NO'!' st_a_tlsncally
significant

NOT statistically NOT statistically
significant significant

NOT statistically NOT statistically
significant significant

NOT statistically NOT statistically
significant significant

NOT statistically NOT statistically
significant significant

NOT statistically NOT statistically
significant significant

NOT
statistically
significant

Statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
signficant

NOT
statistically
significant

NOT
statistically
significant

NOT
statistically
significant

Statistically
significant

NOT
statistically
significant
NOT
statistically
significant
NOT
statistically
significant
NOT
statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant

Statistically
significant

NOT statistically
significant

NOT statistically
significant

NOT statistically
significant
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Would share a meal withaith a
labor trafficking victim

Would share a meal withw&ith a sex
trafficking victim

Blame labor trafficking victims for
what happened to them

Blame sex trafficking victims for wh
happened to them

Level of empowerment of human
trafficking victims

Level of personal responsibility of
human trafficking victims

Police are helpful in assisting huma
trafficking victims

Attitudes Toward AntiTrafficking Policies

Adopt stricter penalties for
purchasing sex

Legalize prostitution

Provide more police training

Adopt stronger penalties for
traffickers

Prevent governmet corruption

supervision

Combat drug gangs

Improve how countries work togeth
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APPENDPA: POSTER

CHARACTERISTICS OF HUMAN TRAFFICKING IN NiEPAL

Over 250,000 Nepalis are currently
trafficked domestically or
internationally.

Human trafficking is a form of
modern-day slavery where people
profit from the control and
exploitation of others.

Anyone can be a victim of sex, labor,
or organ trafficking: men, women,
and children.

The majority of trafficking cases are
not reported to the police.

Exploitation includes:
- Forced labor or servitude
- Forced prostitution or other forms
of sexual exploitation
- Slavery or practices similar to
slavery More than 1 out of 3 Nepali
- Removal of organs trafficking survivors are children.

Individuals convicted of trafficking
may be punished with fines and up
the world. to 20 years of imprisonment.

The prevalence of human trafficking
in Nepal is amongst the highest in

Poor Recruitment Practices Poor Working and Living Conditions

- Rushed into making a decision

- Enticed with a large advance
payment

® Given limited information about
the job or destination

Asked to lie about their work
and living conditions
5 Not free to leave or come and
go as they wish
Unpaid or paid less than what was

8 Recruiteq through false promises promised
concerning the nature and - Owes a large debt and is unable to
conditions of the work pay it off

£ Required to use fake
documentation or false
information when traveling
Has no contract

Works excessively long and/or
unusual hours

= Is not allowed breaks or suffers
under unusual restrictions at work

- Threatened with violence and/or
non-payment of wages

Lack of Control

= Is not in control of their own money

Is not in control of their own

Poor Health
E Shows signs of mental abuse
- Show signs of helplessness
Shows signs of malnourishment
= Shows signs of physical and/or
sexual abuse, physical restraint,

Is not allowed or able to speak for
confinement, or torture

themselves

=

-
Y ll 5 “ g' - Ensure family and friends know
qg—?r a\-[—cﬁr how to contact you

Report missing people to police
or VDC

= Call someone for help: your
family, friends, police, local
NGOs, and the Nepali embassy

= Ask a lot of questions: gather
information about your wages,
work conditions, and type of
work, even if the job
opportunity is coming from a
friend or family member

- Talk to people you trust before

¥ help
making big decisions can ;
If you leave home for work, gglﬁgg exploitation to the local

establish a way to communicate
with people you trust, and call
often

Require a contract

- When going abroad, register
with the Nepali embassy

Sparrow| OHTVG-

If you or someone you know might be in danger
of human trafficking, send a free SMS to the
human trafficking hotline at this number for help:

6040 .

For help, type 1 as your message. For information, type 2.

identification documents (ID or passport)
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APPENDIB: GRAPHIANOVEL
A. Forced Male Labor: Empowerment
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